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HULIDAY GIFTS FOR CIGAR LOVERS 
Ut CIGARS RATED 


YOU'D NEVER SETTLE FORA NINE 


GREAT COCKTAILS START AT TEN 


A gin like no other, crafted in our small-batch 


No. Ten still with fresh citrus for a brighter taste. 


THE SOUTHSIDE 


1%oz. TANQUERAY NO. TEN® GIN 
% oz. FRESH LIME JUICE 

*% oz. SIMPLE SYRUP 

2 oz. CLUB SODA 

6-8 MINT LEAVES 


Add. Muddle. Shake. Garnish, Enjoy greatly. 


THE GREYHOUND 


14o0z. TANQUERAY NO. TEN® GIN 
5 oz. GRAPEFRUIT JUICE 
1 GRAPEFRUIT WEDGE 


Pour. Stir. Garnish. Enjoy greatly. 


THE FRENCH 75 


1 oz. TANQUERAY NO. TEN® GIN 
53 oz. SPARKLING WINE 

% oz. FRESH LEMON JUICE 

” oz. SYMPLE SYRUP 

1 LEMON TWIST 





Shake. Pour. Top. Garnish. Enjoy greatly. 
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*445 horsepower based on the 750i xDrive Sedan. 
“©2015 Suh of North America, LLC. The BMW name, model names and logo are regi istered tecenatt. 


BMW EFFICIENTDYNAMICS, 


LESS EMISSIONS. MORE DRIVING PLEASURE. 
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THE MOST INNOVATIVE VEHICLE IN ITS Chae Aa ea Te Mea 
Experience uncompromised luxury and duttind-edde technology, with 13 innovations found in. : Se ; oh te * Dae _ sh ; , ad “, 2 3 S 
no other luxury vehicle. And with its lighter Carbon Core frame and 445-horsepower* engine, this SIT NAG YK) LE Hee Me RTA ue ee A te antes 
BMW delivers exactly the kind of performance you'd expect from the Ultimate Di aiiale Machine? PE Ae Pee Te N ee . Mee ay Hea ie peat oe 
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The all-new 
BMW 7 Series 


The Ultimate 
Driving Machine* 
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Serie V 
MELANIO 


GRAN RESERVA LIMITADA 





Five years in the making, the 
Serie V Melanio is sure to exceed 
your highest expectations. 
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www.olivacigar.com 


Oliva Cigar Co, 2015 


IN 


CELEBRATION OF OUR TWENTIETH 





WWW.LAPFLORDOMINICANA.COM 


YEAR. 


TOP: RUSSELL KORD/ALAMY; CENTER: CBS VIA GETTY IMAGES; ON THE COVER: SUIT AND SHIRT BY TED BAKER/TIE BY REISS 
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up front 


CIGAR HIGHLIGHTS 
EDITORS’ NOTE 


OUT OF THE HUMIDOR 


THE GOOD LIFE GUIDE 

PLACES Getting lost (and found) in Vermont. 

STYLE Smoking jackets get an update. 

CIGARS Tabletop lighters go jet set. 

GOURMET The choices of rib roast. 

DRINK The many moods of brandy cocktails. 
ELECTRONICS Echo has you talking to your counter top. 
TIME Far out! Watches made with meteorites. 

SPORT Pool tables that do double duty. 

WHEELS McLaren Spider is the ultra car. 


FUN Model ship building for grown-ups. 


features 


VOIGHT’S JOURNEY 
The consummate professional, Jon Voight sees his acting career as a 
trek from role to role, and he brings his best to every one of them. 


WHO'S MINDING THE NEWS? 
A partisan approach to covering world events has changed the 
face of network news, eroding faith in a trusted institution. 


A “21” CLUB SALUTE 
The storied Manhattan restaurant attracted celebrities and 
kept Cuban cigars flowing after the embargo. 








ON THE COVER 

Jon Voight plays the likable 
monster on “Ray Donovan.” 
photograph by Jim Wright 
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INTRODUCING MAESTRO DE RON 


THE NEWEST GRAN RESERVA RUM FROM BACARDI, \ ates 


- SINCE 1862 


TOP: ROB PERRY; BOTTOM: JEFF HARRIS 


golf 96 


gambling 110 


automobiles 118 


travel 132 


sift guide 152 


tasting 163 


brands 190 


cuba report 202 
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216 


THE ART OF THE COURSE 

Scion to first name in golf course design, Robert 
Trent Jones Jr. advanced the family name 

with a controversial U.S. Open layout. 


SLEIGHT OF HAND 
Meet the man who turned magic into larceny 
and beat the casinos at their own game. 


THE ROAD TO ITALY 
Alfa Romeo and Maserati get reboots and take their 
places alongside legends Lamborghini and Ferrari. 


RAVES ON WAVES 

Today’s cruise ships offer five-star 
accommodations on the go. Our panel 
of travel experts chooses the best. 


TREATS FOR THE RETREAT 
This year’s holiday buying guide focuses on man 
caves as the way to every cigar lover’s heart. 


cigars 


We rate 77 cigars in six sizes: Churchills (163), 
coronas (167), corona gordas (171), figurados (175), 
erandes (179) and robustos (183) plus Connoisseur’s 
Corner, our vintage cigar tasting (188). 


XX YEARS OF OPUSX 
The Fuente Fuente OpusX brand celebrates two 
decades of the cigar naysayers said couldn’t be made. 


THE GIFT OF HAVANA 
The Cuban cigar industry puts together 
a sample pack of petit robustos. 


MOMENTS TO REMEMBER 
Photos from our readers as they enjoy 
themselves and their cigars. 


MADE FOR YOU 

Dressing for dinner; a place for your shades; Winston 
Churchill cuff links; cookin’ oysters ol’ school; 
decluttering your drawers; and the best way to floss. 


ee on ; 
eee | 
yeh Ses) ple: 


a F 
Ate) 
a py, Z ae 
5 a al 





highlights 





10 


This was a particularly strong issue for Cuban cigars, with Havana-made smokes posting the best score in four 
of our six categories. One of them—the bold, brawny and consistently impressive Bolivar Belicoso Fino—scored 
94 points, the highest score for the entire issue. The Bolivar brand is among the smaller Cuban marques, but 
connoisseurs reach for them often, seeking strength and complexity. This figurado is the best in the line, a cigar 
built for those who prefer strong smokes. This issue marked the first CIGAR AFICIONADO tasting of the Heritage by 


Dunhill Robusto (93 points) and the Montecristo Churchill Anejados (91 points). 


TOP FIGURADO 

BOLIVAR BELICOSO FINO CUBA 
Spicy, bold and chocolaty, this impeccably crafted figurado is the best cigar 

of our issue, and the standout smoke in Cuba’s superb Bolivar brand. 


TOP CORONA GORDA 

H. UPMANN MAGNUM 46 CUBA 
Named after its approachable ring gauge, the H. Upmann Magnum 46 

has taken many 90s over the years in CIGAR AFICIONADO. 


TOP ROBUSTO 

HERITAGE BY DUNHILL ROBUSTO HONDURAS 
This beautiful new cigar from Dunhill with dense, chewy and full flavor, 

has a band that lovers of well-aged cigars might recognize. 


TOP GRANDE 

CAO FLATHEAD V660 CARB NICARAGUA 
A massive and dark cigar from General Cigar Co. with a palate-awakening 

combination of strong flavors sits atop our category of ultra-fat cigars. 


TOP CHURCHILL 7 

MONTECRISTO CHURCHILL ANEJADOS CUBA 
A new release from Cuba, the Montecristo Afiejados is said to have been 

aged for several years before its release. It impressed in its debut 

CIGAR AFICIONADO tasting. 


TOP CORONA 

PUNCH ROYAL CORONATION (TUBO) CUBA 
One of the few cigars left in the smaller Punch brand, this corona excelled 

in our taste test, exhibiting a savory, leathery character. 


94 


93 
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LIGA PRIVADA NO.9 
_ WORTH IT, EVERY TIME. 
¥ There is a level of sophistication 
and strength that is worth the wait, 

worth your hard earned dollar. 


We work hard to make sure 
your Liga Privada is every bit 
the most pleasurable smoking 
experience, every lime. 


- Jonathan Drew 
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SURGEON GENERAL WARNING: | ity Nar Pa ot a 
Cigars Are Not A Safe Alternative To Cigarettes. (| SRM Speers 
: = REBIRTH OF CIGARS / WWW.DREWESTATE.COM 








In the business of creating iconic cigars, we couldn’t deliver something short of magnificent. 


The Twentieth Anniversary follows the lineage of the Rocky Patel Decade & Fifteenth Anniversary cigars. 


TWEET, FOLLOW OR VISIT AT: ei 


ohm | 


WWW.ROCKYPATEL.COM 
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f* RabbitAir 


“Rabbit Air's purifiers are the 
best products we have ever had at 
the club.” 


CLUB 
- Mauricio Cordoba, 
General Manager of Club Macanudo NYC 





"Wr vonk 


Effective . Quiet. Stylish . Air Purifiers 


For a free catalog call 
888.866.8862 
www.rabbitair.com/smoke 


DAVID YELLEN 





Seeking the Truth 


generation ago the face that described the accounts of the day on 


your television screen each evening was that of a trusted friend 
who seemed to deliver news without opinion, without spin, 
without agenda. 

Things have changed. 

Today, hundreds and even thousands of sources on television and over 
the Internet inundate you with news, and more and more often the 
message coming your way is biased. The same event will be presented in 
vastly different ways from one channel to the next, the same action 
described as heroic on one network even as another declares it dastardly. 
Guests who appear as impartial observers are often close allies touting the 
party line of the politician he or she purports to be analyzing. 

There is more information than ever before in our history, but getting 
a clear, unbiased view of the goings-on has never been more difficult. 

As we write this Editors’ Note we find ourselves in the thick of the 
debate season leading up to the 2016 presidential elections. The chatter is 
nonstop, the message differing widely depending on which outlet you chose 
to view that particular evening and which source is being interviewed. 

An enormous backlash from the public is directed toward incumbent 
politicians. Many of those leading in the polls as this issue goes to press 
have no political background. This reflects the overall disappointment 
and disgust with the lack of progress and decision making in Washington. 
The recent nuclear deal with Iran, for example, is largely unpopular, with 
voter disapproval ratings ranging from 41 percent (according to an ABC 


News/Washington Post poll) to 58 percent (according to Fox). A majority 


editors’ note 





of Americans disapprove of those in power. The approval ratings for 
President Obama, a Democrat, are in the mid-40 percent range, according 
to Gallup. Ratings for Congress, controled by Republicans, are even lower. 
People are clearly unhappy with their current leaders. 

In this difficult, conflicted world we wanted to know—are we getting 
objective news and analysis from network and cable television? To delve 
into this important subject, we asked longtime political analyst (and cigar 
aficionado) Jeff Greenfield to answer the question. Greenfield has won five 
Emmy awards for his work, and has scrutinized the world of politics for 
CNN, CBS and ABC. His intriguing story begins on page 68. 

While we regularly watch the news, we get more enjoyment out of 
dramatic television. Our cover star, Jon Voight, is fresh off his third 
season on one of our favorite programs, “Ray Donovan.” Voight, who 
has won one Academy Award and has been nominated for three others, 
is one of our greatest actors. He also enjoys cigars—and speaking his mind. 
The staunch conservative speaks up for causes he believes in, and speaks 
out against situations he opposes. His story begins on page 50. 

Question your sources. Beware of hidden agendas. And seek the truth. 
The stakes are too high. 


0 fll did Qunen— 


DAVID SAVONA 
EXECUTIVE EDITOR 


MARVIN R. SHANKEN 
EDITOR & PUBLISHER 
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The cigar that 


de } if 7 a. In 1935, the cigar rollers asked the lector at a 
In U C AY Oy ] factory to read “The Count of Montecristo” over and 
over again to help them pass the time as they plied 
their craft. Thus, the Montecristo brand was born. 


1 9 3 D a vAU l D | Today we celebrate many years handcrafting highly 
a regarded cigars with Montecristo 80th Anniversary, 

ee a limited edition featuring RARE and EXCLUSIVE 
Dominican Pilotico tobacco grown from RARE vintage 
Cuban seeds and the finest Nicaraguan tobaccos. 










A true handmade luxury. 
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Facebook.com/TheCigarLife & Twitter.com/TheCigarLife 
Join www.montecristosocialclub.com 


SURGEON GENERAL WARNING: Tobacco MONTECRISTO. 
Smoke Increases The Risk Of Lung Cancer 
Smoke Increases The Risk Of Lung Cancer SO)4 “uk 





And Heart Disease, Even In Nonsmokers. 





Dear Marvin, 

Thank you for the De Niro interview. I always wanted to 
meet him and now I feel like I have. Keep up the good work. 
Phil Firich 

Wadsworth, Illinois 


Dear Marvin, 
As a relatively new subscriber I was surprised and pleased 
to see your cover interview with Robert De Niro, a noto- 
riously private person. Not only did you get the interview, 
but you continually pressed forward with great probing 
questions gaining further insight into this legendary actor 
and entrepreneur. 

Kudos on a job well done. 
Chuck Campbell 


Malven, Pennsylvania 


Dear Marvin, 

I’m delighted you had the opportunity to interview 
Robert De Niro. From your comment(s) in the Editor’s 
Note, speaking with him had been a longtime goal for the 
magazine. Mr. De Niro is a brilliant actor and my wife and 
I have enjoyed many of his films. I wish he had been more 
gregarious with his answers. 

Tom Syferd 

Pleasant Hill, Iowa 


Dear Marvin, 
Having just returned from a week in Havana, I wanted to 
express to you what a tremendous resource the recent 
CIGAR AFICIONADO issue on Cuba was to our explora- 
tions in and around the city. From late nights at the El 
Floridita and La Bodeguita del Medio, to casual rooftop 
dinners at places like Café Laurent, CIGAR AFICIONADO 
became our constant guide as we made our way through- 
out the winding maze of the Old District. The show and 
cigars on the terrace of the Hotel Nacional, the Buena 
Vista band at Café Taberna and the biannual art show at 
the old fortress filled our days and evenings with music, 
laughter and the vibrant rhythm of Cuban culture. 

In Cuba, it’s not about the country, it’s about the 
people. Their spirit, like their music, is profoundly free. 
Their humanity is on display everywhere; particularly at 


the seawall on the Malecén, where long evenings are 


out of the humidor 


THE OY La ves ' 


NEW DELUXE 


nADrOT AS cecemramme 
ROBERL eA 
DE NIRGS% al “ears 


THE LEGENDARY ACTOR 

TALKS ONE-ON-ONE WITH 

EDITOR AND PUBLISHER 

MARVIN R. SHANKEN j ‘ 





“| was surprised to see your cover interview with 
Robert De Niro, a notoriously private person. 

Not only did you get the interview, Dut you continually 
pressed forward with great probing questions.” 
—Chuck Campbell, Malven, Pennsylvania 


passed with rum, music and far away dreams of what lies 
beyond the sea. The beauty of the Cuban people is unlike 
anything I’ve experienced in my travels abroad. Their 
pride, humor and genuine affection for others in the face of 
economic struggle will stay with me always. One cannot 
visit Havana and not wish the very best for the people, for 
to know Cuba is to know the heart of mankind. 

My favorite memento from the trip (other than my 
Hoyo de Monterreys) is an etching a little boy drew of me 
while having a cerveza at the square off the Plaza de San 
Francisco. After studiously watching me smoke my cigar, 
he presented me with a surprisingly well-drawn caricature, 
which now finds itself on my desk...a constant reminder 
of the magic of this unique island nation. 

Steve McGuire 
Louisville, Kentucky 


CONTACT US TWITTER @cigaraficmag - FACEBOOK facebook.com/CigarAficionado > INSTAGRAM @cigaraficmag 
E-MAIL letters @cigaraficionado.com « LETTERS 825 8th Ave., 33rd floor, New York, NY 10019 e EDITORS’ BLOGS Find out what the 
editors of CIGAR AFICIONADO are thinking—and smoking—in our editors’ blogs. David Savona, Gordon Mott, Jack Bettridge, Gregory Mottola 


and Andrew Nagy want to hear from you. The conversation is taking place on cigaraficionado.com. 
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Dear Marvin, 

I enjoyed your article on Cuba in the June 
edition. I’ve had visiting Cuba on my mind for 
a while now and was surprised when our president 
made moves to normalize relations with Cuba. 
And after reading your article, I’m even more 
interested than ever. I never had an interest in 
traveling outside of the U.S.A. before, but 
something is pulling me to venture out and visit 
Cuba. I picture myself fishing off a pier in 
Havana next to a local, talking about whatever 
comes to mind and smoking a great cigar. 

I hope our president leaves politics out of 
the mix and accepts the Cuban government as 
is. True change will only come when the people 
are ready and I bet it won’t take 50 years to 
come about. I can’t wait to go. 

Richard Smith 
Roach, Missouri 


Dear Marvin, 

The article on Jack Nicklaus (“The Golden 
Age of Nicklaus,” April 2015) shows that a 
legend in golf still has time to allow an average 
guy to enjoy a round of golf on his champion 
course. I have his Golden Bear notecard with 
his signature. It sits on my desk in a special 
frame. He is one of our true legends. Great 
article and a great magazine. 

John Kerestan 

New Castle, Pennsylvania 


Dear Marvin, 

I’m new to cigar smoking. In all of the pictures 
I see of boxes of cigars, and cigars in humidors, 
the cigars are always unwrapped. Should | 
unwrap them or leave them in the individual 
wrapper they come in? Thanks. 


John E. Waldschlager 


Columbia, Missouri 


Editors’ Response: You’ve asked a question that we 
hear quite often. You are referring to cellophane 
that covers some, but not all, premium cigars. (The 
wrapper of a cigar is the outer leaf of tobacco.) 
There’s no need to remove the cellophane from 
your cigar until you are ready to smoke it. We've 
smoked very, very old cigars that have aged quite 
well in cellophane. Cellophane adds a level of pro- 
tection to cigars, which comes in especially handy 
in cigar shops, where consumers are very likely to 
buy individual cigars rather than whole boxes. 
For guidance on other cigar topics, visit the 


Cigar 101 section of www.cigaraficionado.com 


And welcome to the wonderful world of cigars. 


Oris Divers Sixty-Five 

Automatic mechanical movement 
Unidirectional revolving bezel 
ifelemaial=muitame)(-le1.er-lleleaialleleamialtehy 
Water resistant to 10 bar/100 m 
www.oris.ch 


ORIS 


Swiss Made Watches 
Since ors 904 





BLENDED SCOTCH WHISKY 
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KEEP WALKING 



















JIM BEVERIDGE, WHISKY CREATOR 
AND SIXTH GENERATION JOHNNIE 
WALKER MASTER BLENDER. 


PLEASE DRINK RESPONSIBLY. 


JOHNNIE WALKER, BLACK LABEL, JOY WILL TAKE YOU FURTHER and the KEEP WALKING words, | 
the Striding Figure device and associated Jogos are trade marks. © John Walker & Sons 2015. imported by Diageo, Norwalk, CT. 
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RICHARD MILLE 


A RACING MACHINE ON THE WRIST 
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RM O22 TOURBILLON AERODYNE 
DUAL TIME ZONE BLACK CARBON 
LIMITED EDITION OF 10 PIECES 


AVAILABLE EXCLUSIVELY AT 
RICHARD MILLE BOUTIQUES 
Bal Harbour Shops, Bal Harbour (305) 866-6656 
Rodeo Drive, Beverly Hills (310) 285-9898 | The Shops at Crystals, Las Vegas (702) 588-7272 


www.richardmille.com 
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Living well demands that we indulge in 
things that are of superior quality and 
excellent origin. This guide aspires to 
find and recommend the best of every- 
thing to aficionados of the good life. 


TWIN FARMS, VERMONT 

THE SMOKING JACKET 
JET-FLAME TABLETOP LIGHTERS 
PRIME RIB ROAST 

BRANDY COCKTAILS 

AMAZON ECHO 

METEORITE DIALS 
PLAY-AND-DINE POOL 
MCLAREN 650S SPIDER 


SHIP MODELS 
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Twin Farms, Vermont 


’m riding my bike on the bucolic backroads of Vermont when a Mercedes 
(or BMW, Audi, or Jaguar) with out-of-state plates slows, and the driver’s 
window rolls down. I know what is coming. Befuddled travelers in. this 
offbeat corner invariably want directions to Twin Farms. The luxury resort, 
with an unmarked gate on a barely marked back road, is easy to miss, but that 
would be a shame, because it is arguably the best small resort in the nation. 
Despite having just 20 accommodations, Twin Farms offers a larger- 
than-life guest experience, and it is the only all-inclusive awarded the highest 
possible Forbes (formerly Mobil) five-star rating—for each of the past 20 
years. It has repeatedly won Best Small Resort U.S. in CIGAR AFICIONADO, and 
its 26,000-bottle cellar received Wine Spectator’s Best Award of Excellence. 
A Relais & Chateaux property on a 300-acre estate once owned by 
Sinclair Lewis and his journalist wife Dorothy Thompson, Twin Farms takes 
a unique menu-free approach. Stellar cuisine is customized for each guest, 
with carefully selected wine pairings. Produce comes from the chef’s 
garden or from neighboring farmers, who also raise grass-fed pastured 
beef and heirloom pork and poultry for the kitchen. Every guest fills out a 
detailed questionnaire for the meals, which accommodate every taste and 
need, including fine vegan, gluten-free or kosher meals. Since rates (starting 
at $1,450 per couple per night) include everything but spa treatments, 
any meal can be room service. Elaborate picnic lunches can be deliv- 
ered throughout the vast property, perhaps at one of the picnic tables 
along the resort’s private hiking trail network or on the shore of its lake, 


which is popular for fly-fishing, kayaking and stand-up paddle-boarding. 
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Complete with after-dinner s’mores at the outdoor fire pit, it is like year- 


round summer camp, but for adults (children are only welcome during 
designated family weeks). Fine single-malt Scotch is offered in the free- 
standing Bridgehouse Pub, along with billiards and live entertainment. 

There is a Japanese-style bathhouse, a furo, set in the trees, and a new yoga 
pavilion with scheduled and private classes. The downhill ski area uses a 
special “snowmobile limo” to whisk skiers to the top. An all-season trail system 
offers mountain biking, hiking, Nordic skiing and snowshoeing—equipment 
included. A mostly downhill bike ride into the charming town of Woodstock 
is made easier with a lift back. About the only things you can pay for here 
besides rooms are reserve wines and spa treatments or personal training. 

With the exception of six hotel-style suites, lodging is in themed cottages 
(which are more like homes). The multimillion dollar art collection includes 
original Jasper Johns or Roy Lichtenstein works that might hang on your wall. 
Cottages all have fireplaces and cigar-friendly screened porches. Some offer 
hot tubs, decks and giant soaking baths. Several are dog friendly. A four- 
bedroom house accommodates groups. 

And if you’re worried about finding your way, chauffeured airport transfers 
to and from nearby airports are part of the price. 

Visit twinfarms.com. 

—Larry Olmsted 
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LIFE S SHORT! 


You should be enjoying the world’s sexiest, most forgiving golf clubs that launch higher, 
go further, feel softer and have a sweet spot the size of Texas. 


We're PXG. We make the finest golf equipment money can buy. 
WARNING: Our clubs are amazing but expensive! PXG clubs feature revolutionary USGA 
approved technology (53 patents issued or pending), are made with the finest alloys and 


materials and manufactured using a costly, sophisticated process only we would use. 


To find out if you can “swing” a set, call us at 1-844-PLAY-PXG or visit PXG.COM. 





PARSONS XTREME GOLF 


Nobody makes golf clubs like we do. Period. 


PXG clubs are also available at these high end custom fitters: Club Champion, Cool Clubs, Hot Stix, The Club Fix, True Spec, New York Golf Center, 
Modern Golf, Pure Performance, Sellinger’s Power Golf and Ace of Clubs. 


PXG clubs are played on tour by Ryan Moore, Rocco Mediate and Sadena Parks. 








garment as traditional as the smoking jacket—in use since 

the mid 19th-century and with a pedigree that reaches 

back to the 1500s—isn’t expected to make fashion turns. 
But this coat, made for one special purpose—enjoying tobacco—has 
a few tricks up its, er, sleeves. 

No, smoking jackets are not making a splashing comeback on 
the runways. But the garment, once reserved for leisurely, at-home 
entertainment amongst a small klatch of like-minded cigar lovers, is 
now known to travel far afield. Going out on the town, at nightclubs 
and fevered parties, these cheeky coats are as likely to resemble 
traditional tuxedo jackets (albeit with certain flamboyant liberties) 
as they do the parlor robes they are descended from. 

Smoking jackets became a fixture of gentleman’s attire around 
the start of the Crimean War (1853), when Turkish tobacco began 
to flow into England. They were typically made of velvet, silk or 
satin, with a shawl collar and overstated cuffs. The front was kept 
closed with brocade toggles called frogging or a cord tied as a belt. 
Even while the form is much like a suit coat, the appointments were 
handed down from the long, silken garments called robes de chambre, 
which had been popular in English society since the beginning of the 
16th century and much more resembled a dressing gown. 

De rigueur into the Edwardian period, the look hung on in the 
movies as an at-home uniform for the perceptive Sherlock Holmes 
and the humorously homicidal Louis Mazzini of Kind Hearts and 
Coronets. Such celebrity notables as Fred Astaire, Cary Grant, Dean 
Martin and, of course, Hugh Hefner sported them as well. 

Today Leonard Logsdail, a Savile Row tailor now practicing in 
New York, reports a major shift in the style and general purpose of 
the smoking jacket. A specialty of Logsdail’s is the creation of the 
classic garments on a custom basis. His experience is that frogging is 
out, buttons are in—and clients want smoking jackets to do double 
duty as dinner jackets, but with brocade fabrics and colors of deep green 
or blue, for parties and extravagant nights out on the town. Another 
fabric avenue is velvet and velour, which serves to absorb smoke. 

Plenty of room still exists in the smoking jacket’s aesthetic 
landscape for fashion designers to play with new and interesting 
ideas. Randi Hilles¢, of Hilles@ Designs and the AlternaTux 
collection, who also makes bespoke smoking jackets, incorporates 
fabrics with bright, eye-catching designs, which often include 
Asian-inspired elements or sprawling patterns of gilded fern. 

Traditional or updated, the smoking jacket serves fashion and 
function. Keep in mind that the latter is to keep smoke, ash and odors 
off your clothers while you enjoy the virtues of premium tobacco. 


Visit alternatux.com and leonardlogsdail.com. 


—Dawid Clough 
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AMONG THE 389 CANDIDATES TAKING THE 1893 BRITISH ARMY OFFICERS ENTRANCE EXAM, ONE 
YOUNG UNDERACHIEVER WAS SITTING THE TEST FOR THE THIRD TIME. HIS NAME WAS WINSTON CHURCHILL. 





A BLEND OF CABERNET AND SHIRAZ. MATURED USING THE SAME OAK BARRELS THAT HELD THE 
PREVIOUS VINTAGE OF OUR FLAGSHIP RED, PENFOLDS GRANGE. HENCE OFTEN REFERRED TO AS ‘BABY GRANGE’. 


NUMBERS CAN BE EXTRAORDINARY 


PENFOLDS.COM CABERNET SH 
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JEFF HARRIS 


Jet-Flame Tabletop Lighters 


f your collection of cigar-smoking accessories were a chess set, the 

tabletop lighter would no doubt be a king. More stately in both size 

and appearance, it is designed not for mobility, but a more sedentary 
existence. At once functional and ornamental, tabletops have traditionally 
been displayed atop their namesake pieces of furniture or on a desk. 
Nowadays, however, tabletops are seen at poker tables, resting on home 
bars or even making the occasional excursion to the patio. 

One fundamental change in recent years made this all possible. 
In days of yore, devices that produced a soft flame dominated the category. 
But, as cigars have grown in girth, manufacturers have responded by 
producing tabletop lighters with powerful adjustable jet flames, followed 
by fuel windows, larger-than-normal fuel chambers and other features. 

For those wanting to combine the sophisticated elegance of old- 
world design with modern technology, Colibri’s Enterprise T1 (center, 
$150) bridges the gap nicely. Standing a little more than 4% inches tall 
and coming in three colors, the Enterprise T1 is an enlarged version of 
the company’s popular Enterprise 1 pocket lighter. Integrated 7 mm and 
9 mm punch cutters slide out from the top. With a gentle squeeze of the 


T1’s large, single-action ignition system, a solitary jet flame bursts from the 
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lighter. An oversized knob on the base of the T1 adjusts the flame. 

Xikar’s new Volta tabletop (right, $150), which comes in four colors 
(including a Room101-scheme designed by brand owner Matt Booth), 
boasts a simplistic modern, cylindrical design that any aficionado can 
appreciate. The Volta’s four jet flames are protected by an aperture-like lid 
that is opened with a simple twist, and the flames are operated by an over- 
sized button on the body of the lighter. Additionally, the flames are adjusted 
via a ratcheted, oversized wheel that doubles as the base of the lighter. 

For the true modernist, Integral Style has created the new Black 
Label Tornado (left, $60), which is available in four finishes. The all-metal 
Tornado’s key feature is its cone-shaped flame. A screen located atop the 
jet acts as a baffler of sorts to create a cone-shaped flame that makes it 
easier for users to toast their cigars. The company also claims this type of 
flame uses less butane fuel than other multi-jet-flame lighters. 

While traditionalists may eschew these new breed of tabletop lighters 
in favor of a soft flame or match, we say its never been a better time to buy 
into the new technology. Your cigars will thank you. 

Visit colibri.com, integral-style.com and xikar.com. 


—Andrew Nagy 
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Negro San Andrés Tobacco 1s grown, 
due to the unique mineral properties of our volcanic soil. 





Has preserved this original native 
tobacco seed, as well as the traditional stalk-cutting method, 
during five generations since 1880. 
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Gathers one of the greatest tobaccos 
with tradition and ancestral techniques 
to offer a full variety of distinctive, rich 
and sophisticated flavor notes. 





Totally Handmade in Mexico 
by Alberto and Alejandro Turrent. 
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www.casaturrent.com 
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Prime Rib Roast 


hanksgiving meat preferences are limited by custom to two: 

white turkey meat or dark. By December’s holidays, one might 

be ready for a respite from eating of the big bird, whatever the 
color of its meat. If your next choice is for a prime rib roast, your dilemma 
may also seem to only be two-sided: rare or well-done. 

But the truth is far from that. Your perfect holiday roast experience is 
loaded with decisions that may be pitfalls if not well made. First consider 
the name. Prime rib roast is often something of a misnomer, which will lead 
to confusion at the meat market. While we use the term loosely to describe 
a cut of meat, the USDA won't let your butcher call it that unless it is 
officially graded prime (the most marbled in degrees of intramuscular fat). 
What we usually mean is the cut of beef taken from the animal’s back 
from between the sixth and twelfth rib. It comes in prime, choice, select 
and standard grades and is also referred to as “standing” since that is 
the way it is cooked—that is upright and not sliced into steaks and 
laid on the grill (those would be called rib eyes). Since fat means 
flavor, cleave closer to prime—unless you’re Jack Sprat. 

Roasts can be as large as seven ribs wide, but if you are 


buying fewer you need to choose from which side it is 
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cut. The small end has (relatively) leaner meat and the large end comes 
with more fat pockets (its steaks are sometimes termed “Delmonico”). Your 
decision shouldn’t be limited to width, but include depth as well. You can 
buy the cut with or without its ribs (bone-in or boneless). Bone-in is often 
thought to be more flavorful and leaves you with the bonus of ribs for soup 
making later on. Boneless can be simpler to deal with, since it cooks more 
evenly and slices with ease. A good butcher will partially cut away the ribs 
of a bone-in and tie them for cooking, which helps with carving. 
The best directions for roasting have two things in common: constant 
temperature monitoring and removing the cut from the oven and wrapping 
it in foil while it attains its last 15° E Diners may prefer varying 
degrees of doneness (spoiler alert: we like rare), but it’s best 
y to cook your roast to an even temperature. If you have 
? to please divergent tastes, consider making two 
’ small roasts. 
The last choice: whether to use the 
drippings for au jus or Yorkshire 
pudding. Conundrum! 
—Jack Bettridge 
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When you remember life’s important moments, 


you'll remember a Padrén. 


ace 


For decades, Padrén smokers have shared with us the stories of special moments in their lives 
that have been distinguished by smoking one of our cigars. Striving to create great cigars worthy 
of such special times is our singular motivation, those moments shared with family and friends. 
The Padrén Family thanks you for your continued loyalty and trust in the Padr6én name. 


www, pad ron.com 
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Brandy Cocktails 


he return of cold weather is a good reason to remember 
that brandy—the most warming of spirits—played a 
formative role in the development of mixology. Already 
a key libation in colonial America, fruit distillates rivaled whiskey 
and gin in 19th century. What better season to ease them back in? 
The Sazerac, hailing from New Orleans, not surprisingly was 
born of Cognac. Sweet brandy helped the medicinal bitters go 
down. Later, a shortage of Cognac allowed spicy rye into the mix. 
1 tsp sugar syrup 
Absinthe or anise pastis 
3 dashes Peychaud bitters 
2% oz Cognac 
Chill an Old-Fashioned glass and coat inside with absinthe. 
Muddle sugar and bitters in a mixing glass. Stir in Cognac and ice. 


Strain into Old-Fashioned glass. Garnish with a lemon twist. 


The French 75 was named for an artillery gun of World War I. 
In dispute is the spirit base. The name suggests going French, but 
gin is common practice (with emphasis on common). 

Juice of % lemon 

2 tsp powdered sugar 

2 oz Armagnac or Cognac 

Champagne 

Shake lemon juice, sugar and brandy with ice. Strain over ice 


into a Collins glass. Fill with Champagne. 


The Jack Rose is now largely forgotten, but was once impor- 
tant enough to be listed as one of the six basic cocktails by drinks 
theorist David A. Embury (The Fine Art of Mixing Drinks). 

Y4 oz grenadine 

Y, oz lemon juice 

2 oz apple brandy or Calvados 


Shake over ice. Pour into cocktail glass. Garnish with a twist. 


The Brandy Crusta and The Sidecar (pictured) are almost 
indentical but for glass presentations. The Crusta contains dashes 
of Maraschino liqueur and bitters. To make the Sidecar, leave out 
the dashes from this Crusta recipe and use a cocktail glass. 

2 oz Armagnac or Cognac 

Y, oz lemon juice 

Y4 oz triple sec 

2 dashes Maraschino liqueur 

2 dashes bitters 

Stir ingredients with ice. Strain into a wine glass. Garnish 
with a lemon spiral encircling the inside of the glass. 

Jack Bettridge 
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GRAND CLASSIC AUTOMATIC 
Exclusive caliber 9184 automatic movement with 26 jewels and power reserve indicator 
Exhibition caseback. 43mm. Sapphire crystal. 


© 2015 Citizen Watch Company 


Available at 
Citizen Flagship Store Times Square 
Macy's and macys.com 
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Arsen cesantes 


Amazon Echo 



















ve been talking to my kitchen counter, and she’s been talking back. She’s a 
ereat listener, Alexa, and clever, too. She knows the forecast, the score of 
the latest Jets game and what’s on my calendar. My only complaint is that 
she gives me the silent treatment when I ask where I am. 

I have a history of acquiring aspirational home appliances, but the Amazon 
Echo might be one of the few I'll actually use. Unlike my bread maker, saddled 
with a manual the size of the Gutenberg Bible, Echo simply listens for my 
requests. Say “Alexa,” and it lights up, eager to serve. It’s like having Apple’s 
Siri across your home. 

Despite some impressive internal tech, the Amazon Echo doesn’t 
require much counter space. A spare black cylinder about nine inches tall 
and three inches in diameter, Echo is about the size of a half bottle of 
wine—and it’s almost as simple to put to use. 

Thanks to noise-cancelling tech and seven—count them, seven— 
internal mics, Alexa is a keen listener. Address her, and you can see her 
listening through a cluster of lights nearest to you. Voice recognition is 
excellent out of the box, and it improves as Echo learns from recordings. 
Alexa answers most queries by voice, which is ideal if your hands are 
full. I have her on my kitchen counter because she’s great at converting 
measurements, but thanks to all of those mics, | can address her from 
other rooms, too. 

While Alexa isn’t quite Samantha (the voice of artificial intel- 
ligence in the movie Her), she sounds less robotic than Siri, and she’s 
nearly as competent. Alexa is less savvy with location-sensitive requests. 
Anything that involves a map inevitably ends with the nonanswer, 

“T can’t find the answer to the question I heard.” A good rule of thumb 
is that Alexa can answer questions you would ask of Wikipedia. Most 
of the time she’ll answer by voice, but sometimes she’ll send you to the 
Echo app on a mobile device. When I asked her what a Euro was 
worth, she shared Bing results via the app. 

You can also use the app to set a work location (for traffic reports), 
view recent questions or browse recommendations for anything you add 
to your shopping or to-do lists. Tucked in the app are a growing list of 
third-party integrations, including Amazon Prime Music, Pandora and 
Audible. Thanks to integrations with connected home devices, you can 
even command Philips Hue bulbs to dim, a la Captain Kirk. 

Whether Alexa earns her keep ($179.99) depends upon how 
many of those third-party integrations you use. But even if an inte- 
eration is missing today, it might appear tomorrow. Since I began using 
Echo, Alexa learned how to play content from multiple Amazon 
accounts and added support for more connected home devices. You 
could say that Echo improves over time, unlike my bread maker. 

Visit amazon.com. 


—Wiilliam Fenton 
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Meteorite Dials 


hen meteorite hunter Luc Labenne first placed a piece of 

the moon in the hand of Jean-Marie Schaller, the CEO 

and creative director of the boutique watch brand Louis 
Moinet teared up. “It’s very touching to hold something from the moon,” 
says Schaller. The meteorite had traveled 239,000 miles to land on the earth 
before it ended up on the face of the Moon Tourbillon watch. 

It is part of a growing (and costly) trend that employs dials fashioned 
from slivers of the rare interspace material. Now Louis Moinet’s one-of-a- 
kind Mars Tourbillon (about $253,000, pictured left) features a meteorite 
that made the 140-million-mile journey from the red planet. “It’s more 
expensive than gold, platinum and diamond combined,” says Schaller. Jiddat 
al Harasis 479 meteorite is one of fewer than 50 known Mars meteorites. 
Another unique piece, the Meteorite Tourbillon contains a piece of the 
Muonionalusta meteorite, the oldest on record. 

Composed of iron and nickel alloys, iron meteorites are believed to be 
similar to the material that makes up the earth’s core. The striated crystal- 
line structures called Widmanstatten patterns are formed in zero gravity at 
an extremely slow rate of cooling. Dial makers slice the extremely dense 
and irregularly structured rock into discs of a mere tenth of a millimeter 
thick, then polish and etch the stone. 

A meteorite that originated in an asteroid belt between Mars and 
Jupiter enlivens the dial of Jaeger-LeCoultre’s latest Master Calendar 


($24,500 in 18K pink gold, center). Given that our calendar system is 
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based on the movements of planetary bodies, meteorite is a fitting com- 
plement to the watch’s complete calendar and moon phase complications. 
A central hand, tipped with a red crescent, points to the date on a numeric 
scale that encircles the dial, while the day of the week and month are 
displayed in apertures at the center. A golden moon phase inside the small 
second sub-dial at 6 o’cLOck balances the elegant dial. 

Parmigiani Fleurier uses a galvanic treatment to color the meteorite 
dials of its Tonda 1950 Special Edition Meteorite ($19,500, right), available 
in Abyss Blue or Black. Titanium, an abundant natural element formed in 
supernovas, was selected for the watch’s ultrathin 39 mm case. As strong as 
steel at less than half the weight, anticorrosive titanium is frequently used 
in the aerospace industry. 

Zenith honors early aviation with the limited-edition Pilot Type 
20 Tribute to Louis Blériot ($221,000, not pictured), outfitted with 
a generous slice of the Muonionalusta meteorite. The massive 60 mm 
watch is housed in a transparent case made of sapphire crystal with 
white-gold bezel, lugs and crown. Scenes of Blériot’s groundbreaking 
1909 flight across the English Channel are hand-engraved on the bridges 
of the movement, recalling man’s early successes at defying gravity, an 
endeavor that would eventually take us to the moon and beyond. 

Visit louismoinet.com, jaeger-lecoultre.com, parmigiani.ch and 


zenith-watches.com 


—Laurie Kahle 
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Like a Champagne Master 


Expand your enjoyment and appreciation of Champagne with Champag 1e 
Masters. In this interview, Cellar Master Richard Geoffroy of Dom Pérignon 
and Master Sommelier Dennis Kelly discuss the secrets of success. 
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M. RICHARD GEOFFROY 
Cellar Master 


Great Vintages Viewed Through the Lens of House Style 
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of blending sparkling wines across 
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harvests and deliver a consistent 
wine. But with great risk comes great 
reward, and today Dom Perignon 
remains a house dedicated solely to 
vintage Champagnes. “Each vintage 
o)m Dlo]nam—a=1al*|alelame)aiale-m-e)aal=iaallale 
new and unique, and that is an idea 

| love,” says Dennis Kelly, master 
sommelier. “Only by passing on the 
reliable consistency of non-vintage 
blends are you able to deliver 
excitement, to realize the potential to 
make something truly extraordinary,” 
he adds. 


For cellar master Richard Geoffroy, 
each harvest represents a challenge 
]ale m= [ame)e)ele)au0lalia\Ar-|-mal-m-|[a0\= 

to reveal the best of the vintage 
dalge)0le)amaal-m(-19-melmdal-m(-1e(-lale(-| a] 
Dom Pérignon house style. In some 
years, when quality is lacking, there 
can be no Dom Perignon. This is 
high-stakes winemaking. “Vintage 


Champagne is about being free 
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the risks,” says Geoffroy. “When 
you are exclusively vintage like 
Dom Pérignon, it is a different state 
o) maalialemmanlels-Mil.¢-m-m-] ele) amnaal-|e 
requires readiness, always ready 
comelon re) m@idal-mele) (ohm 


While other houses also make 
vintage Champagne, it usually 
accounts for a small percentage of 
aal=]i@ncele-|me)cele|0leis(e) smu Blelsam—i-1alelale)a| 
makes 100 percent vintage wines. 
“Basically, we are always pushing 
the envelope of ripeness and of the 
vintage. In the recent releases, you 
can see that each vintage is very 
distinctive, with both the qualities 
of the vintage and the style of the 
ale)eb-t- Manel ialemre)a(-(¢em|ami-lale(-lean 
Dom Pérignon is a balancing act,” 
explains Geoffroy. 


aN ato)aat=Jau at-liiaat=/a,@°)m @le)eamo-la[elalels 
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typically nine or 10 years before 
release, and even longer for Dom 
Pérignon rosé wines. “A long yeast 


maturation brings extra intensity 
and mouthfeel to the wines, a key 
characteristic,” says Geoffroy. Select 
il al=s-¥r=[a=mal=}(e fm er-lel-@iaaleleiam(e)ale (=) ar |— 
much as 30 to 40 years in the case 
of the coveted “P3” releases. “One 
of the finest Champagnes | ever 
tasted was a Dom Perignon 1975. 

At almost 40 years old, it was fresh 
lace male)e-lalem i iinameelanle)(-)4ia'm-lale, 
elegance, showing nutty notes, toast 
and blonde coffee,” waxes Kelly, who 
first moved to Napa Valley to work 
at Martini House before heading to 
The French Laundry in 2005, where 
he is now head sommelier. These are 
precisely the kinds of moments that 
Geoffroy wants to bring to more wine 
fol",=| ¢-yaum Blo) an Mm —u-ld[e/alejami-m-]ele]0 lmao 
[igaliaiale Mel0)-|-1\1/-\-mlamt-lah an = \ Amie aalale 
Vi=met-|amel-m- Mula al-s-1-mcem-|| Me) mgalel\-) 
glorious vintages,” he says. 
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taste and serve Champagne from 
more of America’s top sommeliers, 
visit www.ChampagneMasters.com 
elale ms AA ABlelial-lele[alelaneelan 


5 TMT pare 


i 
' 


Lom Jériqnon 
re 
‘\ ‘Uuage 2006 









SA encourages responsible drinking. 


Play-and-Dine Pool 


s summer sports give way to indoor games, Blatt Billiards returns 
us to the gentle pastime plied on green baize. Newly gentrified by 
a move to midtown New York City, the home of the world’s larg- 
est collection of pool tables (3,000), stacks a veritable feast for the eyes. The 
comucopia of colored woods includes mahoganies and rosewoods, elm burls 
and Makassar ebonies, but the trending curiosities are Play-and-Dine models. 

These combination pool and dining room tables, usually seven to 
nine feet, allow you to eat on a table surface, then remove leaves of wood 
and proceed to cue balls on felt of your favorite color cloth, stretched 
over an inch and a half of thick slate. Buyers short on living space— 
especially apartment dwellers—love these tables. 

“You can start as low as $2,800 for a pool table with a dining top,” says 
Steve Roeder, an owner of Blatt Billiards. With custom models, the 
prices rise. “You pick the wood finish, color, stain, size and height of the 
table,” Roeder adds. Some have a hydraulic mechanism that can raise 
and lower the table. “It can be a table height of 32 inches or a dining top 
of 30 inches. These models run from $8,999 to $18,000.” 

The appeal is obvious. “It gives buyers a multifunctional room: a true 


dining room when they entertain and a true pool table,” says Roeder. 
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“And it’s a fine piece of furniture; it doesn’t look like a pool table when the 
dining top is on. With the top off, it doesn’t look like a dining table.” Foosball 
and table tennis enthusiasts can add those surface tops to their dining table. 

Pll bet you $20 and table rental that you didn’t know that pool 
cues and cigars have something in common: both are kept in humidors. 
Pool weapons of the highest order, made by companies such as Pechauer 
and McDermott, are kept at 74.5° F to preserve the hardness of the 
maple. “There’s mother-of-pearl, different mixed woods, different 
wraps—such as leather and Irish linen—and soft, medium and hard 
varieties of leather tips,” explains Brian Roeder, citing some elements 
that separate custom from mass-production cues. The prices typically 
run from $1,500 to $2,500 but can go higher, depending on the inlays 
added to the butt end. 

Founded in 1923, Blatt Billiards has a coterie of customers who include 
Taylor Swift, Tom Hanks, Will Smith, Mayor Bloomberg, Donald Trump and 
Harrison Ford. All told, the inventory is not the kind that seduced youths 
and threatened to cause so much “trouble in River city” in the Music Man. 

Visit blattbilliards.com. 

—Kenneth Shouler 















J Since our humble 
beginnings in 1998, we have 
demonstrated to the world thatno  ¢ 
premium cigar company better 
understands its people, the regular 
common folk, who are the true living fabric of 
the production floor and factory setting. We 
believe that the production floor is the 
crossroads between art & passion - and 
where the real magic takes place to 
create the most authentic 
smoking experience every 
Single day. 
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ENJOY THE AUTHENTIC MAJESTY OF SHADE 


SURGEON GENERAL WARNING: CREAMY, SMOOTH & LUSH 


Cigars Are Not A Safe Alternative To Cigarettes. WWW.DREWESTATE.COM 
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e decided to take the fast way to Hell and back. Hell, 

Michigan, that is, at the helm of the McLaren 650S Spider. 

It’s not quite the fastest car on the planet, but able to launch 
from 0 to 60 in a mere 2.8 seconds, and with a top speed of 207 mph, we’re 
not about to complain as we blast through some of the sharpest corners 
and steepest grades you'll find in the Midwest heartland. 

With its nose mere millimeters off the pavement, its rear wing popping 
up as the speed surges into triple digits, our Mantis Green “ultracar” 
might be confused for a Ferrari or Lamborghini. The McLaren name 
might not be quite as familiar. Founded in 1963 by New Zealand native 
Bruce McLaren, the British company is, however, one of the oldest and 
most successful names on the Formula One circuit. In 1989, McLaren 
Cars put track technology onto the street with an unusual three-seat 
layout. It went on to develop the gull-winged Mercedes-McLaren SLR, 
with Daimler AG. Renamed McLaren Automotive, it’s now amping up 
its efforts with a series of fast, faster and fastest sports cars. 

At $351,815, our well-equipped 650S Spider sits in the middle of 
that strategy, just below the Pl hybrid hypercar, the F1’s long-awaited 
successor. The two models have a lot in common, including their ultra- 
light and super-strong carbon-fiber chassis and body panels. Designed 
by former Ferrari star Frank Stephenson, the nose of the 650S scowls 


with menace to urge other drivers out of the way as you scream down 



































the freeway, its massive front and side scoops gulping air to feed the 641 
horsepower, twin-turbocharged 3.8-liter V-8. 

Powering it up isn’t for the faint of heart, nor is getting into the rigid- 
formed, carbon-fiber bucket seats easy without yoga experience. You press 
a hidden button to pop open the mantis-like scissor doors, fold and flop 
your way inside and tap the start button. Switch a toggle on the center 
console, and the Spider’s roof folds up like origami in less than 20 seconds. 

We hit the activity button and switch to sPoRT mode, which dials 
back the electronic stability control and other nanny features. A tap 
of the “D” shifts the seven-speed, double-clutch transmission into gear, 
and a firm push on the throttle plunges us deep into the Alcantara- 
upholstered racing seat. The steering is direct and precise, and the huge 
carbon-ceramic brakes immediately scrub off speed in the corners. If you 
have the place to exercise this beast it will take you as close as you’re 
likely ever to come to snagging a ride on the Formula One circuit. Yet, it’s 
content to putter along in a school zone. 

While McLaren might have neither the familiarity nor cache of a 
Ferrari or Lamborghini, it only takes a little time behind the wheel of 
the 650S Spider to realize that the British marque is every bit their equal. 
It’s a hell of a ride. 

Visit cars.mclaren.com/650S-spider. 


— Paul A. Eisenstein 
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This is a place where dreams are made. A place whe youcanrelive 


history, while at the same time make a little history of your own. 
A place that can make the impossible, possible. And the unattainable, 
reachable. This is a place that serves as a constant reminder that we 


only go around once. And once will never be enough. 





TWO NIGHTS AT: The Inn at Spanish Bay or 


\ IAY J \V The Lodge at Pebble Beach 
1 TWO ROUNDS OF GOLF: 0 ne roun dd on Pebble Beach Golf Tinks plus 


. The Links at Spanish Bay or 
FP AC KA G E 


Spyglass Hill Golf Course 
PLUS: $100° Resort Credit 


Package starts at $2,035 for The Inn and $2,365 for 
The Lodge. Includes one round on Pebble Beach 
Golf Links and one round on The Links at Spanish Bay. 


Valid November 22, 2015 through March 31, 2016. 





Extend your stay and get 25% off your third and 


fourth nights plus a complimentary round 





of golf on The Links at Spanish Bay when 


you book three nights. 


PEBBLE BEACH 
RESORTS 1.866.690.6708 ask for CAW15 pebblebeach.com 


VISA 


Proud sponsor 


“Offer valid November #2, 2015 through March 31, 2016. To recetve package rate, all golf must be secured at time of booking. Offer is subject to availability and includes Garden View room at The Inn or The Lodge, occupancy tax, County tourism 
assessment and service charge. Golf package price quoted above Is for one round on Pebble Beach Golf Links and one round on (he Links at Spanish Bay, for one player. Valid for new bookings only, and pares of & room 
conjunction with other offers. Some blackout date ary round of golf on The Links at Spanish Bay, a minimum three night stay is required. Complimentary round must be used during the 
package stay and is not transferrable. Resort credit must be used during package Stay and is valid at [he Spa at Pebble Beach, [he Shops at Pebble Beach and Pebble Beach Hesorts restaurants, Resort credit may not be applied to rooms and golf 
Pebbie Beach Gompany reserves the nght to modify or discontinue this offer at any ime. Pebble Beach”, Pebbie Beach Hesorts”, Pebble Beach Golf Links”, Spanish Bay“, The Inn at Spanish Bay™, Spyglass Hil Golf Course, The Lone Gypress™ 
The Heritage Logo and their respective distinctive images are trademarks, service marks and trade dress of Pebble Beach Company. Photo: Bart Keagy. © 2015 Pebble Beach Company 
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Model Ships 


ou were 11 years old, and the cover of the box featured a battle- 


ship churning upon a raging sea, guns firing with fury. You opened 

the package, revealing hundreds of plastic pieces, and readied your 
handy tube of cement. Making that scene come to life was in your hands, 
and you bent your head to the task. 

If this memory makes you smile, you’re a prime candidate for a promotion 
to high-end ship modeling, in which wood and metal replace plastic, some 
techniques are borrowed from actual shipbuilding and the detail replicates 
tall ships and other vessels to far more sophisticated levels. It can take 
months, but in the end you’ve created a work of art. 

BlueJacket Shipcrafters Inc., founded in 1905, calls itself the oldest 
maker of models in the United States. BlueJacket’s pride and joy, a model 
of the U.S.S. Constitution (the undefeated warship called “Old Ironsides,” 
pictured) is meant for expert craftsmen. Replicating the ship in its 1812 
heyday took three years of researching deck logs and maintenance records 
to get right. The kit consists of 2,600 metal fittings and 20 different sizes 
of rigging cord, not to mention the myriad pieces of wood. Not just gluing, 
but sanding, cutting, clamping and bending are all part of the job as well. 


“A competent modeler,” says owner W. “Nic” Damuck, “will take 500 





to 750 hours to build it.” The kit sells for $650; having BlueJacket put it 
together, an option the company provides, makes the price jump to $12,500. 
But some kits are meant for newer modelers and smaller budgets. A simple, 
barebones skiff (suitable for your own young ones) can be had for $35. 

At BlueJacket, 16 workers build the kits and models, crafting 95 per- 
cent of the products in house. Many of the kits have solid wooden hulls. 
But a more intricate and maddening option—called plank-on-frame 
construction—involves attaching individual boards to the hull’s skeleton. 

BlueJacket offers dozens of models, including replicas of power vessels 
and models that can be radio controlled. Have a yacht of your own? 
The company can build a scale version, down to the last detail. 

Damuck has owned BlueJacket for two years, but he has been around 
the company for decades. “I’ve been a BlueJacket customer for over 30 
years,” he says. His father gave him his first model some 60 years ago. 

The finished product shouldn’t be left unprotected. “Fine ship models 
really should be cased,” Damuck advises, to keep away dust, grime or 
wayward cats. His company also does a brisk business in model repair. 

Visit bluejacketinc.com. 


—David Savona 
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Our 2013 Napa Valley Cabernet is 
a beautiful red from a solar-powered 
year, heralded by reviewers such as 
Wine Spectator's James Laube as a 
“superstar vintage. At Caymus, we 
combined the ideal weather with our 
experienced farming in mountain and 
valley vineyards to bottle a vibrant 
Cab with fine tannins and ripe fruit. 
And though we ve been doing this 
since 1972, we still get excited when 
a year like 2013 comes along. 
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Jon Voight gives his all for every role, 
and the veteran actor Is never afraid 
to say precisely what's on his mind 

BY MARSHALL FINE ¢ PORTRAITS BY JIM WRIGHT 


PROFESSIONAL 
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Jon Voight brings menace and charm to the hit Showtime series 
“Ray Donovan,” portraying a career criminal who always has a plan 
up his sleeve. His character’s schemes often put him at odds with 
his son, the titular character, played by Liev Schreiber (at right). 


ressed in a natty sport coat and slacks, 


Jon Voight cuts a distinctive figure in the landscape of Califor- 





nia casual, as he crosses the parking lot and enters the Beverly Glen Deli 
near Mulholland Drive on the spine of the Santa Monica Mountains. 

His lank hair is still thick, faded from trademark towhead to white, not 
many gradations down the color chart. The blue eyes crinkle in amusement, 
flash with passion, always active and aware. With his ramrod-straight posture 
and tall, trim frame, he looks decades younger than his almost-77 years. 

Voight is obviously a regular at this eatery near the tiptop of Beverly 
Hills, not far from his home: “The usual?” a waitress asks, which turns out 
to be a plate of steamed broccoli, turkey bacon and an English muffin, 
with eggs over medium. As he tucks into breakfast, he’s asked how he 
stays in such great shape and flashes a quick smile, saying, “You’re assum- 
ing I’m in good shape.” 

But the eye doesn’t lie. The camera legendarily adds 10 pounds, but 
Voight—seen in swim trunks and open shirt around a swimming pool in 
several episodes of the recently completed third season of Showtime’s hit 


series “Ray Donovan”—creates the opposite effect, with his lean physique. 
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“T do a little bit of exercise,” Voight allows, “but I’m also very active 
as a person. I do an essential group of exercises to strengthen my core. | 
always do at least that. And I love to play with my grandchildren, when 
I see them. I like spending my time around children in general. I’m not 
an armchair grandfather—I’m interactive. 

“At my house, in the middle of the living room, I’ve moved all the 
furniture around to make room for a Ping-Pong table. My property is not 
overly manicured, but I have this field that I keep mowed and we play flag 
football. Or baseball. Or the kids will take golf clubs out and hit some 
balls. I even invite the kids in the neighborhood to use it. The happiest 
sound for me is sitting in my house and hearing children and their laugh- 
ing coming from the field.” 

Voight brings plenty of his own youthful enthusiasm to his work on 
the series. Inspired in his youth as a struggling actor by the work of Marlon 
Brando and Sir Laurence Olivier, Voight is game to try anything in pursuit 
of a truthful moment. 

“He’s extraordinarily dedicated to the work,” says David Hollander, 


executive producer on “Ray Donovan,” which was renewed for a fourth 


PREVIOUS PAGES: SUIT BY TED BAKER/SHIRT BY DKNY/SHOES BY MEZLAN/TIE BY ERMENEGILDO ZEGNA/SCARF BY REISS; OPPOSITE: PANTS BY JOHN VARVATOS/SWEATER BY GUCCI/JACKET BY BRUNELLO CUCINELLI/SHOES BY MEZLAN 


CLOCKWISE FROM LEFT: SUZANNE TENNER/©SHOWTIME/EVERETT COLLECTION; SHOWTIME NETWORKS/PHOTOFEST; SUZANNE TENNER/© SHOWTIME/EVERETT COLLECTION; 
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season in August. “He’s a gentleman. He wears a sport coat every day; he’s 
always well-dressed and very gentlemanly, incredibly well-mannered. 

“He’s been in the business a very long time and he has incredible 
stories to tell. But in no way is he a guy who holds that over anybody’s 
head. Really, the most common refrain from Jon is, ‘Isn’t this wonderful 
that we’re here, working together, trying to figure this shit out?” 

And, despite his joking to the contrary, Voight is also extremely fit. 
“I remember we were shooting a scene and I’m directing,” Hollander says. 
“And I turn around and Jon is down on the ground, doing 20 or 30 push- 
ups behind the camera so he’d be sweating for the scene. He’s incredibly 


vibrant. He doesn’t seem like someone my father’s age.” 


Liev Schreiber, who plays the title character in the Showtime series, 
sports the gym-toned physique of a boxer, and marvels at Voight’s stamina. 
“The other day,” he recalls, “he and I had to pick up [costar] Eddie Marsan 
and carry him out of a hotel room and we had to do a few takes. I was 
asking for mercy long before Jon did. The guy’s in incredible shape.” 

“Ray Donovan” has earned Voight an Emmy nomination and a Golden 
Globe award, for playing a character Schreiber describes as “a likable mon- 
ster.” Mickey Donovan is a small-time criminal with big-time ideas. 
Released from prison in Massachusetts after 20 years (after being set up by 
his son Ray), the Boston-to-his-bones Mickey has resettled in Los Angeles 


for his golden years. Over the show’s three seasons, he’s found ways to 
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A passion though the years. 
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Smoking Can Cause Cancers Of The Mouth 
And Throat, Even If You Do Not Inhale. 
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insinuate himself into everything from the movie industry to the 
world of medical marijuana to, in the latest season, a new incarnation as a 
paternal pimp. 

Ray Donovan is a professional Hollywood fixer—Mickey Donovan 
is a destroyer, someone whose plans inevitably go wrong for him and 
those around him. 

“They’re a good combination,” Voight says with a laugh. “Mickey will 
get you into trouble and Ray will get you out of it.” 

Asked how he’d deal with Mickey Donovan if he were to meet such 
a character in the real world, Voight gets wide-eyed. “I'd stay the hell 
away from him,” he says. “And I’d advise everyone else to do the same. 
Mickey is a mess.” 

Yet somehow, as Voight plays him, Mickey Donovan consistently finds 
ways to surprise: with vulnerability, with brashness and an adventurous 
spirit that too often strays into self-centered impulsiveness. It was evident 
to the show’s creators early on that Voight had tapped into something with 
the character that allows him to somehow remain charming while 
committing awkward and even loathsome acts. 

“I remember the scene that was one of our first introductions to 


Mickey,” Hollander says. “He’s driving and sees a gay bar, so he goes in. 


: 


Voight in a scene from “Ray Donovan,” portraying the 
uninhibited and completely original Mickey Donovan. 
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And he starts dancing with these guys. I recall us sitting by the monitor 
with glee, watching Jon, as Mickey, when he says to this other guy, ‘Show 
me your dick.’ When we wrote the episode and that line, we thought: can 
we get away with this? But Jon has got a lot of gears. He makes Mickey so 
slippery that it’s always ‘Anything goes.’” 

Those extra gears were eye-opening to some. “Jon’s humor was a 
surprise,” says Bryan Zuriff, who is also a “Ray Donovan” executive pro- 
ducer. “He really has a good time with Mickey. I remember one of his first 
scenes, he’s dancing with a hooker in a hotel room—and I knew we’d 
made the right choice. His lack of inhibition is amazing.” 

Hollander points to a signature sequence of the first season: a love 
scene with Rosanna Arquette when Mickey misinterprets her sarcastic 
response to his suggestion that she give him oral sex (“With a gun to my 
head. Maybe.”) and puts an actual pistol to her skull. 

“What Jon can do that I don’t think many actors can is to take a 
despicable action like that and put a humanity inside it so that, somehow, 
you feel sorry for his character instead of his victim,” Hollander says. “The 
way he did it, you could see his pain when she started crying, but you could 
see how gleefully he put the gun to her head... When we saw him do that, 


we began to get a little more reckless in the way we were writing Mickey. 
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FROM PATIENCE IS BORN PERFECTION 
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“Jon is always pretty unexpected in 
the best way. He’s fearless, ferocious and 
very funny. I didn’t expect any actor to 
be able to take this character to such 
extreme places and get away with it. But 
I’ve seen him do it again and again.” 

Schreiber, who also worked with 
Voight on the 2004 remake of The 
Manchurian Candidate, says, “There’s a 
duality to that character, which is what 
every actor looks for. It’s very rare you 
find those characters to play, but Mickey 
is a wonderful example of that. An actor 
lives for that, when someone writes a 
ereat thing.” 

Mickey has become a much larger 
character on the show since his first 
appearance. When Voight read Ann 
Biderman’s script for the pilot, he 
noticed that Mickey wasn’t in that first 
show very much. 

“But every time he does appear, he’s 
doing something amazing,” Voight says, 
“something shocking, something crazy. 
Or else he was being talked about as this 
danger that was coming into their lives. 
I loved the humor of the character. | 
remember that, when I met with Ann 
and Bryan, most of what we did was 
laugh. The audacity of the character was 
fun for us. And Ann was so spontane- 
ously enthusiastic about it based on our 
meeting that we couldn’t walk away 
from each other.” 

Mickey is a conniver and a killer, 
ambivalently loyal to his sons: “But he’s trying to be important to his 
family,” Voight notes. “He wants to take care of them. He wants to be the 
father. 

“But Mickey has to be watched. Carefully.” 

During the hiatus between seasons, Voight took as opposite a tack as 
an actor could, signing on to play college football coaching legend Paul 
“Bear” Bryant in an independent film Woodlawn, to be released late this 
year. A true story about an early 1970s Alabama’s high school football 
team that battled racism by embracing Christianity, it offers Voight lim- 
ited screen time. But Bryant, who recruited and coached one of the 
players on the team, makes several timely—and, thanks to Voight, memo- 
rable—appearances in the drama. 

Voight was intimidated by the role, nonetheless: “It’s an impossible 
character to play, really. You need a certain physical stature and a voice | 
can’t hope to duplicate. He was a basso; he could have played Boris 
Godunov in the opera. I’m a tenor. Only certain voices can do that. It was 
hard for me to get down there.” 

Kevin Downes, one of the producers of Woodlawn, brushes aside 


Voight’s modesty: “There were people who knew Bryant who saw the movie 
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“HE IS, HANDS DOWN, 
ONE OF THE GREAT 
AMERICAN ACTORS.” 


—Howard Gordon, executive producer, “24” 





and said it gave them chills, because he 
played it so true to life. Bear Bryant is 
such an iconic figure and Jon was our first 
choice. He dives into his roles.” 

Says Voight, “I tried to use my 
intelligence to see how | could be pho- 
tographed as him and get away with it. 
He had a certain physical stature, a 
certain integrity. He was a good example 
of the word gravitas. I had an impression 
of him that was very impressive to me; I 
understand why people held him in awe. 
I thought, ‘How can I create a man of 
similar dimension” 

“T like to say that playing Bear Bry- 
ant is like climbing the Himalayas. You 
get as high as you can. And when you 
walk away, the mountain is still there.” 

Though Voight was the biggest 
name in a cast of mostly unknowns, 
Downes says, “He treats every role like 
it’s the only role he’s ever done. He’s got 
this great work ethic; he’s in his 70s but 
he seems younger than me, and I’m 43. 
He’s not out there mailing in his roles.” 

These days, the step from big-screen 
films to pay-cable series television is a 
no-brainer. But Voight pioneered the 
move 25 years ago, before it was fash- 
ionable, starring in a series of TV movie 
roles (as well as a memorable cameo in 
a legendary 1994 episode of “Seinfeld”). 
He tested the waters of series TV in 
2009 with an arc on “24,” as a ruthless 
private-security contractor bent on 
stealing biological weapons. 

“He is, hands down, one of the great American actors,” says Howard 
Gordon, executive producer on “24” during Voight’s season. “So when his 
name came up for the show and he was gracious enough to accept, I was 
thrilled. He was so professional and kind—just a remarkable person.” 

On “24,” Voight liked the fact that the producers and writers were 
figuring out the plot for later episodes as they filmed earlier ones—making 
it up as they went along, as it were. 

“They told me they didn’t know where it was going to go—and that 
appealed to me,” Voight says. “I decided to go for it and give it a try. We 
became collaborators from the first and that suited me perfectly. I’d get 
the script and go in with the writers and give them a couple of notes. We’d 
sit and smoke a cigar; that was fun.” 

The producers of “24,” who were serious about their cigars, set up a 
private cigar room on set called the Calcutta Club. “I wasn’t alone in the 
Jon Voight fan club among the writers. So to smoke cigars with him and 
hear about Midnight Cowboy and John Schlesinger—that’s great cigar- 
room fodder,” recalls Gordon. “What’s unusual is that, for someone who 


has been around and has great stories, he’s a great listener, too.” 
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A DISTINCTIVELY SMOOTH RYE 


Our distinctive northern winters create the perfect grain for an extraordinarily smooth whisky. 







Crafted from 90% rye, our whisky features traditional rye spice, balanced with hints of fruit and vanilla. 
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Voight in a trio of roles that earned him Oscar nominations. From 
left, portraying Howard Cosell with Will Smith in 2001's Ali, with 
Dustin Hoffman in 1969's Midnight Cowboy, which won best 
picture, and playing a ruthless convict in 1985's Runaway Train. 


Voight adds, “Sitting with a cigar and talking loosens you up. The 
humor comes out. You become a little ribald, you let the rough edges 
show. And maybe that stimulates something.” 

While Voight says he is “not that sophisticated about cigars,” he 
certainly enjoys them. “Andy Garcia is a friend of mine and he takes care 
of me quite nicely. He’s always generous with his cigars and his knowledge. 
I do smoke cigars occasionally for celebrations, for a birthday or a gather- 
ing of people. I enjoy that but I don’t really cultivate it. Burt Reynolds 
gave me a little humidor and I used to keep cigars in it. 

“Pl occasionally go to the Grand Havana Room in Beverly Hills. But 
I also like to smoke at my house, outdoors. I don’t like to go into rooms 
filled with smoke—I like to make my own smoke.” 

The combination of fine tobacco and good company creates an aura 
that Voight finds intoxicating: “There’s something about it—maybe it’s 
something in the DNA, but it feels so good. It’s a nice thing to have a 
cigar with a friend. It makes you feel like another kind of person, the kind 
who takes his time and relaxes. I don’t do that very often. I’m always full 
of purpose. But this helps me slow down for a little while.” 

Voight likes a stronger cigar: “It depends on the company I’m with, I 
guess,” he says. “I’ve never played a character who smoked cigars. It’s a 
good prop. I’ve got something on my plate about a guy who owns a ranch. 
It would probably be a good idea to have him smoke a cigar.” 

That kind of attention to detail has earned Voight four Oscar nomi- 
nations over the years, beginning with his first starring role, 1969's best 
picture, Midnight Cowboy. He has four nominations in all, including for 
playing Howard Cosell in Michael Mann’s 2001 film, Ali, and for his role 
as a cagey, desperate escaped convict in 1985’s Runaway Train. He won 
the best-actor Oscar for 1978’s Coming Home, in which he played a para- 
lyzed Vietnam veteran who protests the war. 

“T have my Oscar on my mantle,” he says. “I keep it with some other 
awards I’ve received, and with my children’s medallions. I look at it 


occasionally. It’s nice to be part of the family of people who have held 
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the Oscar. It gives me a certain idea that I’ve contributed to this business 


I love so much.” 

Voight had early indications that acting was his future: two different 
school plays in which he was drafted into the lead role at the last minute, 
only to bring down the house. Yet actually pursuing acting never 
occurred to him. The son of a golf pro and a teacher in Yonkers, New 
York, he went to Catholic University in Washington, D.C., with an eye 
toward being a set designer. 

“I must have had a hidden agenda, because acting was not in the 
forefront of my mind,” he says. “There was a trajectory I was on, I guess. I 
went to the acting department because I didn’t get along with the guy 
who was in charge of stage design.” 

In his junior year, he began reading everything he could find about 
British acting giant Laurence Olivier—and that turned the tide. 

“T realized that I wanted to be this guy,” Voight recalls. “So I decided I 
would graduate and then I would go to New York and learn to act. Once | 
made that decision, the burden dropped. It was meant to be. Even though 
I hadn’t really done anything as an actor, I knew I wouldn’t give up.” 

He got launched quickly, landing a role as a replacement for the actor 
who played Rolf (beau to the oldest von Trapp daughter) in the original 
Broadway production of The Sound of Music. He was then cast in a key 
role in the 1965 off-Broadway revival of Arthur Miller’s A View from the 
Bridge that also starred another then-unknown, Robert Duvall. “Duvall 
was roommates with Dustin Hoffman,” says Voight, which led to him 
meeting Hoffman. 

Voight embarked on a theater career, hitting the trail to play regional 
theaters “which is what a responsible actor was supposed to do,” he says. 
“I wasn’t seeking attention; I was working at my craft.” 

Then he read a 1965 novel by James Leo Herlihy that blew him away, 
Midnight Cowboy, which he sent on to Hoffman. Voight moved from 
theater to TV work, using the money to go to England—where he saw a 


film, A Kind of Loving, that knocked him out. When he then heard that 


LEFT TO RIGHT: COLUMBIA PICTURES/PHOTOFEST; EVERETT COLLECTION; EVERETT COLLECTION 


© Didier Gourdon 


RICHARD MILLE 


A RACING MACHINE ON THE WRIST 





CALIBER RM 60-01 REGATTA 
LIMITED EDITION 





RICHARD MILLE BOUTIQUES 
Bal Harbour Shops, Bal Harbour (305) 866-6656 
Rodeo Drive, Beverly Hills (310) 285-9898 | The Shops at Crystals, Las Vegas (702) 588-7272 


www.richardmille.com 


LORS 


WORLD'S FIRST TRIPLE-JET LIGHTER WITH A DOUBLE-GUILLOTINE CUTTER 


Cigar smoking is the business of pleasure. As with any worthy endeavor, preparation 
with the right tools is essential. 


The Colibri Boss, featuring state-of-the-art technology and design, means business. 
The Boss's integrated cutter swiftly cuts the cap on your cigar with its finely-honed dual 
stainless steel blades. Then, the robust triple-jet flames effortlessly light your cigar. This 
is the beginning of time well spent as you handle your cigar like a Boss. 


VAY YAN Meco] ilo) a metelan 


Available at fine tobacconists and online. For an authorized dealer near you, call (888) 624-0362. 





CLOCKWISE FROM LEFT: GREG GAYNE/EVERETT COLLECTION; EVERETT COLLECTION; COURTESY OF PURE FLIX 


Voight works on both small and big screen, having appeared in the series 
“24” (above), and the haunting 1972 thriller Deliverance (top right). This 
fall, he will portray famed college coach Bear Bryant (right) in Woodlawn. 


the film’s director, John Schlesinger, was scheduled to direct a film version 
of Midnight Cowboy, he felt destiny crook its finger in his direction. 

“T felt like ’'d found my director,” Voight says. “Max von Sydow had 
his director in Ingmar Bergman. Toshiro Mifune had Kurosawa. I actually 
had those dreams—and I decided that this is the guy: John Schlesinger. 
And that I needed to play this part.” 

Convincing Schlesinger proved to be another story: “It was a long 
journey. There were a lot of fortuitous connections. Dustin had been cast 
already so he had clout. And after a lot of reading, it came down to me 
and Michael Sarrazin. And they went with Michael Sarrazin because he 
had a movie coming out with George C. Scott [The Flim-Flam Man]. 

“T never felt lower in my life. I had pains in my stomach—I was in such 
distress. And then I got a call saying, Hold on, it may come back to you. 
Apparently, Michael Sarrazin’s representatives couldn’t make the deal and 
made the producer, Jerry Hellman, angry. But Hellman and Schlesinger 
were still at a loss whether to go with me, an unknown. So they did another 
screening of both of our screen tests, in a scene with Dustin. 

“Tl heard later that when Schlesinger asked Dustin what he thought, 
Dustin said, ‘When I look at the test with Michael Sarrazin, I’m looking 
at me. But when I look at the test with Jon Voight, I’m looking at Jon.” 
He got the part. 

Midnight Cowboy, the only X-rated feature ever to win the Oscar as 
best film, made Voight a star at the age of 30: “I think it gave my family a 
sense of relief that I wasn’t going to be a failure,” he says with a smile, 


adding, “It gave me a sense of relief, too. 





“That film changed my life dramatically. I wanted to get my shot at 


doing things I wanted to do, things I wasn’t seeing. There were certain 
stories I wanted to tell. I thought | had something to contribute.” 

So did other people. In a career that has spanned such classics as 
Deliverance, Coming Home, The Champ, Heat and Ali, Voight has worked 
with directors ranging from Schlesinger to Mike Nichols, from Hal Ashby 
to Francis Ford Coppola. His filmography runs the gamut from big-budget 
thrillers like Mission: Impossible to wild comedies such as Zoolander. He 
shifts easily from working with Oliver Stone (U-Turn) to a Vince Vaughn 
comedy like Four Christmases. 

“He’s legendary,” Bryan Zuriff says. “He’s up there with the greats. 
He’s done great work in every decade—and he’s still doing great work.” 

“Jon is a leading man with the chops of a character actor,” Schreiber 
says. “One of Jon’s greatest strengths is comedy. What he does is walk a 
very thin line, pushing the character farther and farther.” 

“lm a character actor,” Voight concurs, noting that, like many actors 
of his generation, he was influenced by the emergence of Marlon Brando. 

“Brando came in playing a person that had never been seen—he 
wasn’t an upstanding guy like, say, Gregory Peck,” Voight says. “He was 
playing this kind of—well, the seeds of Mickey Donovan are in those 
roles. That’s why I like those guys. 

“He worked hard to dig into his roles. When Marlon did something, 
he changed himself. Sometimes, he missed, but he always went for it. And 
when he achieved it, it was remarkable.” 


Besides creating roles that have been indelibly etched into film 
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history, Voight has had his share of chances to play real-life characters, 


Bear Bryant in Woodlawn being only the latest example. Among the his- 
torical figures he’s embodied are President Franklin D. Roosevelt (Pearl 
Harbor); writer Pat Conroy (Conrack); Howard Cosell (Ali); college 
basketball coach Adolph Rupp (Glory Road); cultural anthropologist 
Alfred Kroeber (Last of His Tribe); Nazi commandant Jurgen Stroop 
(Uprising); and Karol Wojtyla, otherwise known as the title character in 
the TV movie Pope John Paul II. 

“With John Paul II, | heard his voice on YouTube and thought that | 
could do him convincingly,” Voight says. “To match his height, I had to 
walk with bent knees under the robe. And that walk was very similar to 
his gait. You find these little things that let you into the character.” 

The father of Oscar-winner Angelina Jolie and filmmaker-actor James 
Haven (from a marriage with the late Marcheline Bertrand that ended in 


divorce), Voight has had his public ups and downs with his children. 
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Having endured well-publicized estrangements and reconciliations, he is 
hesitant to discuss those relationships at any length. 

“T love my daughter, and I’m very impressed by her directing,” he says. 
“T thought Unbroken was brilliant. And I just worked with my son in a 
short film he wrote and directed. He did a good job; now I’d like to be 
directed by her. I’m crazy about her and my grandchildren.” 

In a career that has spanned a half-century, the disappointments 
sometimes balance the triumphs. Voight calls himself a man of faith; 
raised a Catholic, he fell away from the church. “I thought I was smarter 
so I let it go. Then I was brought to my knees.” 

Without mentioning specifics, he continues, “I’ve been humbled in 
my life. I know that sometimes you achieve the things you set out to do. 
And sometimes you’re brought to your knees from your own behavior. I’ve 
made some big mistakes in my life. I’ve had to look at myself pretty hon- 
estly. It’s a hard thing to do. It’s still hard. 

“T think when we want to do something for the good—to help other 
people—we get the help we need. At one point in my career, I made that 
commitment, and I got help. I am a person who prays, who acknowledges 
that there is a God, a beneficent, loving being. And there’s a purpose for 
me being here, to learn my lessons. The hardest lesson is to acknowledge 
my own weakness and to forgive myself for my mistakes. And to overcome 
my meaner leanings. But self-forgiveness is a big deal.” 

An outspoken critic of President Barack Obama and his policies, 
Voight is deeply troubled by the recent accord negotiated with Iran and 
by the direction the country appears to be going. 

“I was a liberal—I was against the war in Vietnam,” he says. “But | 
wasn’t really in touch with so many facts and truths that I needed. When 
we pulled out, 2.5 million people were slaughtered. It turns out that stop- 
ping the Communist takeover of Vietnam was the appropriate thing to do. 

“IT think the word ‘progressive’ is a very devious term. It was created 
as a substitute for ‘communist.’ What they propose is the reverse of prog- 
ress. It’s something that does taste of communism and Karl Marx’s 
pernicious philosophy.” 

Voight has worked fairly steadily for 50 years in TV and films. Still, 
he decries the tendency of what he sees as a liberal Hollywood establish- 
ment to avoid hiring actors who are outspoken about their conservative 
political beliefs. 

“There are a lot of conservatives in Hollywood, and they’re not very 
welcome,” he says. “It’s a big surprise that we’ve come to this juncture where 
people with patriotic thoughts could not find a home in Hollywood. 

“People hire who they like. I’m sure I’ve lost some parts, but that’s not 
important. I’ve had enough of a history that people know when I come to 
work, | come to work. I’m not there to proselytize.” 

He’s energetic, happy to be involved with a role as juicy as Mickey 
Donovan and a show that offers him the kind of room to maneuver that 
“Ray Donovan” does. 

“What keeps me vital is my work,” Voight says. “There have been 
good years, and there have been bad years, good roles and not-so-good 
roles. I’ve managed to achieve some things. Sometimes you catch people’s 
imaginations; sometimes you miss the mark. 


“It’s been a wonderful journey in many ways.” *% 


Contributing editor Marshall Fine writes about film and entertainment at his 


website, www.hollywoodandfine.com. Follow him on Twitter @hollywoodnfme. 
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CAN YOU TRUST THE 





t’s the most trusted institution in America. Its most prominent practitioner 

is the most trusted man in America. By an overwhelming margin, Americans 
give it high marks for fairness. 

What is this paragon of virtue that our citizens hold in such high esteem? 

Network television news. 

Now before you hurl these pages to the floor and demand to know what 
planet these assertions come from, there’s one footnote to keep in mind: This 
is how Americans regarded TV news half a century ago. 

Today? A recent Gallup Poll found that TV news ranked among the least 
admired of institutions: only 10 percent of us had a “great deal of trust in the 
medium; only 11 percent had “quite a lot.” Only big business and the U.S. 
Congress had lower numbers. Another survey by the digital website Take Part 
found only 29 percent of Americans thought news organizations generally get 
the facts right; more than half thought news “often inaccurate.” And our most 
prominent news anchor? He’s bounced from his chair for telling tall tales about 
the stories he covered. 

What has happened over the last 50 years? Why do so many Americans no 
longer trust this once-venerated source of information? 

For a lot of people, the answer is simple: television news abandoned its 
stance (or pretense) of objectivity and became a voice of advocacy for a liberal 
agenda. That view helped fuel the rise of Fox News—with its claim to be “fair 
and balanced”—to its dominant position among the three cable news networks. 
It’s reflected in the Gallup Poll findings that 44 percent of Americans think the 
media are “too liberal.” But that’s far from the whole story. On a given night—at 


least, when Donald Trump is not in a debate—the network pulls in some three 





HOW AMERICA LEARNED TO 
DISTRUST OBJECTIVE NETWORK 
TELEVISION REPORTING AND 
THE RISE OF PARTISAN NEWS 
BY JEFF GREENFIELD 





Once a paragon of evenhanded 
coverage, television news 
increasingly comes with a sharp 
point of view. Clockwise, from top 
left: Anderson Cooper, Sean 
Hannity, George Stephanopoulos, 
Chris Matthews and Bill O’Reilly. 
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Edward R. Murrow, with exposés on the red baiter Joseph McCarthy and the treatment of 
migrant workers, was an anomaly of outspokenness in the early days of television news. 


million viewers; this in a country with more than 110 million TV house- 
holds. Moreover, a near-record high percentage of us—19 percent—now 
regard the media as “too conservative.” In this sense, the discontent spills 
over traditional Left/Right lines. 

The more complete answer is that this loss of faith does not come 
from one single source. It lies in part in the changing nature of what we 
think of as “news;” in part from a broader loss of faith in our institutions 
across the board; and in part from serious self-inflicted wounds. More 
disturbingly, the source of the discontent matters less than the conse- 
quences: widespread distrust in news leads to a public with no common 
source of information on which they rely. That, as we’ll see, bodes ill for 
the health of our politics. 

When network television news arrived in 1948, it was a modest enter- 
prise: 15 minutes long, with technology stuck in movie newsreel days. But 
by the early 1960s, it was a half-hour offering, with bureaus around the 
world, and—crucially—with a near-monopoly of the TV viewing audiences. 
In those pre-cable days, only a handful of stations could find room on the 


crowded airwaves; that meant in most of America, viewers chose from NBC, 
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CBS and ABC. With mass audiences at their disposal, the 
networks did not want to offend viewers of one political stripe 
or another, so the broadcasts were vigorously nonpartisan. 

This was a sharp contrast to newspapers, which endorsed 
candidates and sometimes turned their news pages over to 
their favored causes and candidates. All through the 1930s, 
40s and 50s, the overwhelming tilt of the print press was 
toward Republicans. Harry Truman, Adlai Stevenson and 
other Democrats railed against the “one-party press.” The 
Chicago Tribune, and Los Angeles Times at times functioned as 
near-agents of the Republican Party. By contrast, network 
TV news never endorsed candidates; for years, the only 
“commentary” was offered by CBS’s Eric Sevareid, and it was 
so balanced, it was barely commentary at all. 

Ironically, one of the few exceptions to the “no opinions” 
policy of network news was the man venerated as the 
embodiment of TV journalism. Edward R. Murrow’s “See It 
Now,” a weekly, prime-time, half-hour broadcast, often made 
no secret about how it viewed the controversies it covered, 
whether it featured an Air Force Reserve officer unfairly 
stripped of his security clearance, the refusal of Indianapolis 
to rent its War Memorial Hall to the American Civil Liber- 
ties Union, or—most famously—the accusations of Senator 
Joseph McCarthy that Communists and their sympathizers 
lurked everywhere in the corridors of power. 

“We proclaim ourselves, as indeed we are, the defenders 
of freedom, wherever it continues to exist in the world,” 
Murrow concluded, “but we cannot defend freedom abroad 
by deserting it at home.” (In 1960, in his last broadcast for 
CBS, Murrow presented “Harvest of Shame,” a searing 
indictment of the conditions of migrant farmworkers that 
left no doubt about his views.) Murrow, however, was not 
CBS’s news anchor; and his half-hour stood in sharp contrast 
to the offerings of network news. It was years later, in 1968, 
that Walter Cronkite came back from Vietnam and argued 
that the only sensible path for the United States was to seek 
a negotiated settlement. It may well be myth that President 
Johnson said, “If I’ve lost Cronkite, I’ve lost middle America,” but it is 
undeniable that the sight of a resolutely neutral anchor offering his 
opinion was a powerful message, because it was so unusual. 

So what happened? In part—as the Cronkite broadcast illustrates— 
the news itself became more “polarizing” as images of civil rights demon- 
strators being beaten and raging battles from Vietnam began to fill our 
screens. Unsurprisingly, some viewers blamed the messengers for what they 
were seeing. (Some Southern stations actually “went to black” during 
network newscasts when they ran stories of civil rights protests.) Reporting 
of the Vietnam quagmire became a source of political arguments, especially 
when Vice President Spiro Agnew assailed the TV networks, not just for 
critical coverage of Vietnam, but for its mindset, saying: 

“The American people would rightly not tolerate this kind of con- 
centration of power in government. Is it not fair and relevant to question 
its concentration in the hands of a tiny and closed fraternity of privileged 
men, elected by no one, and enjoying a monopoly sanctioned and 
licensed by government?” 


The Watergate scandal may have been a powerful rebuttal to the 
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Nixon Administration’s charges of bias and it clearly revived the image of 
the press as an agent of “speaking truth to power,” but Agnew’s indict- 
ment had staying power. The old movie image of a gruff, no-nonsense 
regular guy ripping the lid off the corrupt power brokers was accompanied, 
if not supplanted, by the image of highly paid, big-city sophisticates who 
neither understood nor sympathized much with the rank-and-file Ameri- 
can, living in that stretch between New York and Los Angeles some 
network executives called “flyover country.” The TV network anchors 
and correspondents, in other words, were more “them” than “us.” 

What affected the TV news universe fundamentally was less a matter 
of attitude than broader societal shifts and a revolutionary structural 
change in the media. 

After the hammer blows of a war gone sour, a cultural revolution that 
divided generations and the most serious political scandal in American his- 
tory, trust began to erode not just in the news media, but in all institutions. 
In 1964, three-quarters of us trusted our government to do what is right “all 
or most of the time.” In the last Pew survey, that number was down to 24 
percent. Moreover, no institution in American life has escaped a serious 
erosion of trust: not business, not labor, not the banks, not religion, not our 
schools. It would have been impossible for the source of disquieting informa- 
tion about these institutions to escape that same sense of disillusion. 

And one of the factors behind that loss of trust was that television 


news took the critical eye it had aimed at racial injustice and the war in 


Vietnam and turned it on a wide range of institutions, nowhere more 


successfully than with the birth in 1968 of CBS’s “60 Minutes.” As 








Ted Koppel, anchor of ABC’s highly respected “Nightline,” says of today’s 
news, “The sad part is they’re not telling us what’s important anymore.” 











Fox News’s Megyn Kelly became herself a news subject after Donald 
Trump took issue with her questioning in a Republican presidential debate. 


envisioned by its creator, Don Hewitt, the correspondents were far more 
than passive gatherers of facts. Dan and Mike and Morley and Leslie and 
Steve and Ed were knights-errant, roaming the countryside in search of 
the bad guys. Crooked car repair shops, Medicaid-robbing doctors, fraudu- 
lent mortgage brokers, purveyors of dangerous goods, public officials on 
the take, all found themselves in the crosshairs and often trapped in an 
ambush interview, convicted by evidence of their misdeeds by hidden 
cameras. Here there was no pretense of “neutrality;” here was a team of 
journalists acting almost as prosecutors. The enormous success of “60 
Minutes”—by far the most profitable news program in history—spawned 
a legion of imitators, both at the network level and at local stations across 
the country, hundreds of which deployed “investigative reporters” to find 
homegrown villains. Some of the reporting was exemplary; some of it 
superficial. But the “60 Minutes” approach to news clearly marked a sharp 
departure from purely “fact-centric” stories. 

Even as the broadcast networks were expanding their definition of 
news, a structural revolution was about to begin that would enable an 
army of voices—sometimes, angry, discordant voices—to find a place on 
the screen. That revolution came from the sky—22,000 miles above the 
earth, to be specific, where communications satellites, launched in the 


mid-1960s, shattered the network monopoly of long-distance images. 
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INA POLL TAKEN HALF A CENTURY AGO AMERICANS GAVE THEIR HIGHEST MARKS 


FOR TRUSTWORTHINESS AND FAIRNESS TO TELEVISION NETWORK NEWS. 


Now, virtually anyone could transmit signals from one end of the 
nation to the other. That meant cable television could now feature doz- 
ens, then hundreds of networks, aiming at smaller slices of the audience. 
It meant that Ted Turner could launch a 24-hour all news channel from 
Atlanta, and have it in tens of millions of homes. It meant that syndica- 
tors could offer “news-like” programs devoted to Hollywood gossip, or 
celebrity scandals. And that meant over time, that network news audi- 
ences shrunk drastically. (Since 1980, the audience for the three network 
evening newscasts dropped from 50+ million to barely 25 million.) 

Key to this change is how traditional network news responded. Since 


it could no longer automatically command big audiences, it could no longer 





CBS’s Walter Cronkite was normally a resolutely neutral news anchor. When his visit to Vietnam 
changed that, President Lyndon Johnson was said to have worried that he’d lost middle America. 


assume that viewers would be content with traditional news—not with 
dozens of choices at the flick of a remote. And for one of the best of televi- 
sion’s journalists, this had enormous—and unhappy—consequences. 

Ted Koppel was with ABC for close to half a century. For half of that 
time, he anchored “Nightline,” a program I was part of for 13 years and 
which—pardon my bias—stands as one of the crown jewels of TV news. 
Koppel, therefore, can remember what network news was—and what it 
has become. 

“Back in the days of the three networks,” he says, “there really was a 


sense of mission. ‘We need to give the public what we think it needs to 
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know.’ One of my bosses back then said, our job is to tell people what is 
the most important thing going on in the world, in the country, in our 
lives today? If we answer those three questions, we’re doing our job.” 

And now? Koppel recalls a conversation he had with a significant 
network personality. 

“For the past two weeks,’ I said to him, ‘your lead story has been it’s 
hot. What are you doing?’ He said, ‘We’ve been told by researchers that 
what the public wants more than anything else is the weather.’ These 
shows barely deal with the news anymore. The sad reality is, they’re not 
saying anything; they’re not telling us what’s important anymore.” 

Much of the public, I think, is onto this. It helps explain why so much 
of Jon Stewart’s “The Daily Show” lampooned the 
cluelessness of their “correspondents.” Far from being 
heroic seekers of truth, they were preening peacocks 
wallowing in their own ignorance. The fact that 
Stewart’s audiences embraced those portrayals speaks 
volumes about their respect or lack of it—for what 
passes as news. And it did not exactly help the craft 
that, 50 years after Walter Cronkite’s “most trusted 
man in America” standing, NBC’s Brian Williams 
was forced to leave the anchor post because he had 
exaggerated or invented tales of his reporting in an 
effort to be more like his globe-trotting predecessors. 

Finally, the explosion of alternatives to the three- 
network monopoly has meant a floweringe—if that’s 
the right word—of heavily opinion-based informa- 
tion. Starting with the unlamented “Crossfire” on 
CNN, multiplying with the Right-oriented Fox News 
and the Left-oriented MSNBC, viewers can now get 
their news from sources guaranteed to reinforce, 
rather than challenge, their preexisting beliefs or 
prejudices. When the networks showed black march- 
ers being set upon by police dogs and club-wielding 
cops, it had powerful impact because, in part, it came 
from a trusted news source. When TV news showed 
images that shocked or unsettled or provoked—crime 
victims in our big cities, civilians driven from their 
huts by American troops—it often meant that the 
viewer might rethink his or her beliefs about civil 
rights or crime or war. 

Now, it’s more and more possible to spend hours in front of a TV set 
absorbing data that rarely if ever challenges assumptions; and if a viewer 
happens to click on a news network not to his liking he can dismiss what- 
ever he hears as coming from a tainted source. Actually, it’s more than 
possibility, it’s a practice embraced at high levels of decision making. 

Some years ago, I ran into a liberal U.S. Senator who made a daily 
ritual of watching Keith Olbermann, then the Bush-bashing star of 
MSNBC. Why, I asked, after a long day doing political battle, would you 
want to spend another hour listening to the same familiar arguments? 


The answer was telling: “Because it’s like sinking into a nice, warm bath.” 
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Introducing 
CAD |Pi16 


When we set out to make a new cigar for the CAO Classic Series, we went straight to a 
fermentation technique used in old-world Cuba, the round pilén. Abandoned nearly a half 


century ago in favor of less time-consuming methods, what the round pilén costs in duration, 






it rewards with flavor. And while patience is tested and resources are spent, we believe the 
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Learn more at caocigars.com 


[pee-lohn] : SURGEON GENERAL WARNING: 
Tobacco Smoke Increases The Risk Of 


Lung Cancer And Heart Disease, 
Even In Nonsmokers. 
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The “60 Minutes” team (clockwise from bottom, top photo) Don Hewitt, Morley Safer, Dan 
Rather and Mike Wallace, introduced a new format with no pretense of neutrality. The advent of 
communications satellites meant Ted Turner (above) could launch a 24-hour cable news station. 


I’m sure that in other venues, decisionmakers of a conservative disposi- 
tion were sinking into a different nice, warm bath...perhaps Bill O'Reilly. 

Nice, warm baths are comforting, of course, but they are different 
from the bracing stimulation of reporting that shows you what you may 
not want to see, that challenges you to rethink long-held beliefs. To be 
effective, however, the consumers of that reporting have to trust that they 
are being informed in good faith, by a reporter who, as Set. Joe Friday used 
to say on “Dragnet,” was offering “just the facts, ma’am.” 

And what if that confidence, that trust is absent? Here’s how one 
nonpartisan website, The General Good, measures the consequences of 


this erosion of confidence in our mass media. 
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“Overall, media distrust leads to substantial infor- 
mation loss among the mass public. Those who distrust 
the media both resist the information they receive from 
institutional news outlets and increasingly seek out 
partisan news sources that confirm their preexisting 
views. As a result, these individuals are less responsive 
to national policy outcomes, relying more on their po- 
litical predispositions to form beliefs and preferences.” 

Ted Koppel puts it more bluntly: 

“It’s the most dangerous thing that can happen to 
a democracy. If all people are doing are listening to 
their own opinions they’ll never realize there’s 
another point of view.” 

And for millions of Americans, there are countless 
outlets that provide an unbroken stream of precisely 
that kind of reinforcement. On talk radio, dominated 
by the Right, stations in one city after another offer 
total uniformity, moving from Rush to Sean to Laura to 
Mark with no competing voice. A listener devoted to 
such a station, with its assertions about Barack Obama’s 
anti-Americanism or Hillary Clinton’s criminality, 
would find a broadcast network evening news hope- 
lessly wrongheaded. Similarly, a devotee of political 
websites, where the Left is strong, would come away 
from a few hours in front of the computer screen con- 
temptuous of the failure of TV news to chronicle daily 
the Republican Party’s permanent War on Women. 

In this media universe, the wisdom of the late 
Senator Daniel Patrick Moynihan—“Everyone is 
entitled to his own opinion, but not his own facts”— 
seems almost quaint. In fact, more and more of us 
do feel we’re entitled to facts from our side of the 
political divide. Behavioral psychologists have shown 
us in a series of experiments that people who listen 
only to those who share their views tend to move 
toward the more extreme corners of those views. And 
when confronted with evidence that contradicts their 
beliefs, more and more people simply dismiss the evi- 
j J dence as tainted or biased. 

I hold no brief for “the good old days” when a 
trio of networks monopolized the business of televi- 
sion news. I think abundance has many virtues, 
including the broadening of the spectrum, the pres- 
ence of free wheeling, sometimes edgy debate. I admire new players who 
have widened the possibilities of delivering information, such as 
“Last Week Tonight With John Oliver” on HBO with Oliver’s lengthy 
(and profanely funny) examination of complex issues such as tax policy 
and credit scams. 

What I miss, however—and more important, what our society 
misses—is the reporting that earns the trust of Left, Right and Center, so 
that our political debate can begin with an agreement on a common set of 


facts. There is a lot less of that now. And that loss is costing us dearly. 


Jeff Greenfield is a five-time emmy winning network news analyst and author. 
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Clubs 


Preparing for a busy day at the ‘21’ Club’s 
popular Bar Room, which is festooned 
with “toys” from its famed clientele. 








Havana Gamble 


When ‘21’ was the place to be for cigar-loving celebrities, Sheldon Tannen cut a deal 
to keep the Cuban cigars flowing long after the embargo BY MERVYN ROTHSTEIN 
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n 1931, Ernest Hemingway was caught in its kitchen having 
sex with gangster Legs Diamond’s girlfriend. Holly Golightly 
dined there in Breakfast at Tiffany’s, as did the book’s author, 
Truman Capote. Grace Kelly had its food delivered to an inca- 
pacitated Jimmy Stewart in the movie Rear Window. 

Frank Sinatra, Humphrey Bogart, Lauren Bacall and Elizabeth Taylor 
ate there, as did Groucho Marx, Jackie Gleason, Luciano Pavarotti, 
Audrey Hepburn, Helen Hayes, and Dorothy Parker, nearly a dozen 
American presidents and all kinds of business moguls. Its walk-in 
humidor—cigars were a major feature of the restaurant before the New 
York smoking ban—was home to the good smokes of Yul Brynner, Jack 
Lemmon and John E Kennedy (when he was a senator) as well as Henry 
Ford II and the Duke of Windsor, among many others. 

It’s the ‘21’ Club, and for several star-filled decades in the mid-20th 
century it was the Manhattan meeting place for celebrities from all over 
the world. Sheldon J. Tannen, who is a member of the founding family 
that owned ‘21’—and was part of the management team that conceived 
its cigar company as well as a hotel and restaurant management 
company—knew them all. In his youth, Tannen was responsible for a 
major cigar coup, and because of him, nearly one million Havana cigars 
made their way to the restaurant’s hands after Fidel Castro took over in 
Cuba but before the United States declared an embargo. 

Tannen, who is writing a book on his ‘21’ days, started in 1947 as an 
apprentice, left to work for his father, Henry, and Bill Hardy at Bill’s Gay 
Nineties and returned for good the next year as assistant to the chief 
steward. When he left in 1988, he was chairman and president. As he 
turns 91 this year, he still maintains a small office in the lobby of the 
apartment building where he lives just off Fifth Avenue on Manhattan’s 


Upper East Side. He’s thin and fit, and looks younger than his age. 
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What attracted the stars, captains of industry and the power elite to 
the tables at ‘21’? “There was a feeling of welcome to those people who 
had come across our front door,” Tannen explains. “My Uncle Jack was a 
ereat host,” he says, referring to Jack Kriendler, his mother’s brother, who 
cofounded ‘21’ in 1930 with Charlie Berns, a cousin. For many years, the 
midtown Manhattan eatery and bar was known as Jack and Charlie’s 21, 
and many of the cigars from the restaurant’s heyday bear that logo. 

Uncle Jack, says Tannen, “believed in treating every customer who 
came in to ‘21’ as a very special person. Everyone was known by their full 
name, and they were treated as if they were the chairmen of the board of 
their domain—as they were.” 

Tannen tells the tale of how ‘21’ became a celebrity hangout, a story 
that began far from New York. His uncle Jack, “a devotee of the Wild 
West,” traveled to Palm Springs, California in the 1920s and 1930s, at the 
beginning of the formation of the Racquet Club, which was founded by 
actors Ralph Bellamy and Charles Farrell, who were Kriendler’s friends. 
“It became an oasis for the celebrity crowd of Palm Springs,” Tannen says. 
“They attracted every movie star and every big shot imaginable.” 

“Jack was a kid from Stuyvesant High School [an elite Manhattan 
public high school] and very bright, and had been a shoe salesman,” Tannen 
explains. “His father had died of the flu in the epidemic [of 1918]. His 
mother had eight children, and the family were left to fend for themselves. 
My grandmother was the midwife of the Lower East Side. She delivered over 
3,000 children, and she supported the family. But Jack, who was the oldest 
child, wanted to do something more creative. Wanted to express himself. 

“An uncle, Samuel Brenner, who was a restaurateur and saloonkeeper 
from Europe, was Jack’s inspiration. He was a leader among men. He was 
always very well dressed, and taught Jack the finer things of life, and Jack 


wanted to emulate him.” 





Sheldon Tannen (left), photographed in the 1950s, traveled to Cuba in 1959 and bought nearly 
1 million Cuban cigars for the ‘21’ Club, where diners are welcomed by statues of jockeys. 
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NEW CHIVAS REGAL EXTRA is an 
exceptionally rich and generous blend 
of our rarest whiskies and finest malts. 
It’s crafted using a higher proportion 
of carefully selected whiskies matured 
in sherry casks. The sherry casks, from 
Oloroso sherry bodegas in Spain, add 
rich and sweet flavors that are infused 
into the whisky. 
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2015 GOLD MEDAL 2015 GOLD MEDAL 


These Premium cigars are full-bodied and well balanced. 


} 
| | Each draw provides a rich smoke that is robust and flavorful 
| yet so smooth and creamy with a pronounced nuttiness resulting 
< from the complex blending of only the finest Nicaraguan tobacco. 


The HHB CLASSIC line boasts of its fine Ecuadorian-grown wrapper 

in Connecticut shade while the HHB GOLD line is elegantly finished 

with premium Habano wrappers. Both blends have pig-tail caps 

| and are enclosed at the foot to lock-in their premium tobacco 
| filler freshness along with their distinct flavor and aroma. 
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JEFF HARRIS 


“You knew this is where you were going to get Scotch that was Scotch, gin that was 
not bathtub gin and you were going to be looked after well and want to come back.” 


That emulation led to the saloon business, and before it was a restau- 
rant, ‘21’ was a speakeasy. Its origins go back to 1922, when Kriendler and 
Berns opened an on-the-sly drinking spot in Greenwich Village known as 
The Red Head. “Jack was 22 years old at the time,” says Tannen, “and he 
and Charlie Berns decided, “This is where we can make some money.’ 
They started in Greenwich Village, catering to college kids, but always 
right from the beginning serving the real McCoy. If you came into their 
place, after your first visit you knew this is where you were going to get 
Scotch that was Scotch, gin that was not bathtub gin, and you were going 
to be looked after well and want to come back.” 

A year later they moved to another location in the Village under the 
name Club Fronton. In those early years its patrons included Mayor James 
J. Walker and poet Edna St. Vincent Millay. Kriendler and Berns moved 
in 1926 to 42 West 49th Street and opened The Puncheon, and then, 
when that building was going to be torn down to make way for Rockefeller 
Center, they found a home at 21 West 52nd Street. On New Year’s Eve, 





1929, the restaurant opened its doors, and ‘21’ was officially born. 

The club was often raided, but Feds hunting for illicit hooch found 
nothing, even after one search that lasted five hours. The owners of ‘21’ 
not only had revolving bars, hidden chutes and other means of deception, 
but their piéce de résistance was a secret hideaway for their stash designed 
by architect Frank Buchanon. 

Behind a 2.5 ton hidden door built into one of the kitchen’s many 
archways—accessible only with an 18-inch-long metal skewer, which also 
served as a key when inserted just so into a crack in what looked like a 
solid wall—was the ‘21’ Club’s wine cellar, which housed the illegal wine 
and spirits. The room was actually not on the property at all, but the 
basement of the neighboring building. The room, which held 2,000 cases 
of wine, is still in use today, but its illicit days are over, and it now serves 
as a private dining room seating 22. 


Wine at ‘21’ was always a big deal. Among the 2,000 cases of wine it 


sheltered, the restaurant says, were the selections of Presidents Richard 


The ‘21’ Club was a cigar 
lovers’ sanctuary, and it 
had its own private-label 
cigars made in Cuba. 
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The ‘21’ Club began as a speakeasy, and the wine and spirits flowed freely during Prohibition despite efforts from the authorities to find the hidden hooch. 
A carefully designed system of revolving bars and other means of deception—including a 2.5 ton hidden door (left)—kept the alcohol from prying eyes. 


Nixon and Gerald Ford, Mae West, Eva Gabor and Aristotle Onassis. 
The wine list at ‘21’ remains top-notch today, as the restaurant holds a 
Grand Award from our sister publication Wine Spectator, the magazine’s 
highest accolade. 

In addition to fine service, ‘21’ has long had a unique look. Yesterday 
and today, the restaurant stands out for its special décor. Outside are small 
statues of jockeys, more than 30 of them, which trace their lineage to one 
donated in the early 1930s by regular patron Jay van Urk, according to 
the restaurant’s website. That sparked donations of similar statues from 
wealthy racing patrons—from such families as Vanderbilt, Mellon and 
Ogden Mills Phipps—each one painted with its family’s racing colors. “If 
their horse won the Kentucky Derby, Preakness, Belmont Stakes or 
Breeders’ Cup,” says Tannen, “their jockey was put in the place of honor 
atop the stairs.” 

Inside, hanging from the ceiling in the Bar Room, are toys and souve- 
nirs donated by well-known diners. The first, a model of the British 
Airways “flying boat,” dates from 1931. There’s also a baseball bat from 
Willie Mays, a tennis racquet from John McEnroe, a golf club from Jack 
Nicklaus, a model of Air Force One from President Bill Clinton and a 
PT-109 boat from President John E Kennedy. (The two were hardly alone 
in their presidential dining; the restaurant says every president since 
Franklin D. Roosevelt, except for George W. Bush, has been a patron.) 

While wine was important to ’21,’ and remains so to this day, cigars were 
an equal part of the draw, and patrons puffed away heartily before, during and 
after meals. “They came for the whole experience, which included their 


cigars,” says Tannen. “Our cigars were the best that could be purchased.” 
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The cigars were stored in an attentive way, and in a very special spot. 
A year or so after Jack Kriendler died in 1947, his small office was turned 
into a walk-in humidor, with “shelving on a six-foot-tall by three-foot- 
wide revolving bookcase,” Tannen wrote in his book, which “exposed all 
cigar boxes to air and humidity with the movement of a wrist. It was there 
we kept supplies for counter cigar sales, and began storing customers’ pri- 
vate reserves for their after-dining availability. We showed our smoking 
customers this new humidor, and didn’t have to ‘sell’ them on keeping 
cigars there. They requested it. As a result of that small expansion, a cigar 
smoker could stop by the cigar counter on arrival, smoke the cigar after 
dinner, and if he liked it, stop by the counter and ask to take a box home, 
send a box to his office, and/or keep a box in our humidor.” 

By 1958, the restaurant’s Cuban cigar sales were booming. Tannen 
says they had reached a heady $1.25 million, worth more than $10 
million in 2015 dollars. But in 1959, Fidel Castro overthrew the military 
dictatorship of Fulgencio Batista. Tannen became worried about the 
future of ‘21’s cigar supply. 

“While everyone was saying [Castro] was a lot of talk and no action, 
I said, one of these days there’s going to be action, because this guy’s 
talking out of both sides of his mouth,” Tannen says. “He’s talking democ- 
racy and he’s also talking socialism. ‘Everyone will be equal in our country 
and we will make industry recognize that.’ All of his rhetoric was social- 
istic and anti-American. But he was our friend, he was our ally, he had 
lived in the United States. We thought he was still our ally.” 

In 1959, the biggest importer of Cuban cigars in the United States was 
Faber, Coe & Gregg. It was the source of all of the ‘21’ Club’s Cuban cigars. 
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The Cuban cigars they bought—close to one million of them, thousands upon 
thousands of boxes—were shipped from Havana in the fall of 1959. 


“I had spoken to [president] Donald Gregg, and told him, ‘What are we 
doing about it? We’re going to need cigars.” Tannen was worried about a 
decline in quality, and the possibility of a Castro nationalization. “I said to 
him, ‘We’re not going to have enough cigars to take care of our patrons.’” 
According to Tannen, Gregg didn’t think there would be a problem, 
but Tannen did. So he went to his uncles at ‘21.’ 
“T had a terrible argument with my uncles about it,” he says. “They 


p>) 


said, ‘Can it. Forget it.’” But one uncle—Maxwell A. Kriendler, or Mac, 
as he was known, agreed, and persuaded the others. Soon, Tannen and his 
Uncle Mac were off to Cuba to buy cigars. 

On the Monday before Memorial Day they flew on a 9:30 a.m. 
PanAm flight from New York to Miami, where they caught a connecting 
flight to Havana. The following day, they were driven from Cuba’s capital 


city to the western province of Pinar del Rio. They had lunch at the Por 





. 
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Sheldon Tannen, photographed in 2015 in his home office in New York 
City, still enjoys the occasional great cigar at the age of 9o. 


Larrafiaga plantation, and placed an order. “I picked out the sizes and 
shapes, which they had on record,” Tannen wrote, “and the particular leaf 
of tobacco for the wrappers.” Tannen and Mac went to each major cigar 
factory in Havana to complete their shopping. 

The cigars they bought—close to one million cigars, thousands upon 
thousands of boxes—were shipped from Havana in the fall of 1959. Many 
of the cigars cost 30 cents apiece, while others were 35 cents. The charge to 
‘21’ was a little more than $250,000, and when adding importation fees, 
duties and taxes, the total price, says Tannen, was around $275,000. The 
cigars arrived on schedule, and went into the cellar of the warehouse at ‘21.’ 

In September 1960, Castro nationalized Cuba’s cigar industry, seizing 


cigar factories and the country’s greatest brands. In 1962, President John 
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FE Kennedy signed an embargo on Cuba, closing the door on Cuban cigars 
in the United States with a ban that continues to this day. But ‘21’ had 
cigars for its patrons, and an advantage over other top restaurants. (The 
embargo was declared by President Kennedy, a Cuban cigar lover himself, 
who just before the announcement had his press secretary, Pierre Salinger, 
go out and buy 1,200 Havanas.) 

The ‘21’ Club not only had enough Cubans for its diners, but for other 
restaurants and customers as well. “As soon as the nationalization started, 
within two weeks I got a call from Hernando Courtright,” a part owner and 
manager of the Beverly Hills Hotel, “the place to go if you were in Los 
Angeles, and he said, ‘Sheldon, I can’t get any decent cigars out here. 
What are you guys doing to protect yourselves” And I said we had taken 
steps to protect our future.” Courtright told Tannen he could use “a couple 
of thousand of assorted cigars.” Tannen said he would call him right back. 

“T went upstairs and met with my uncles after lunch and said I had a 
call from Hernando. We still had the shipment sitting in our warehouse 
in reserve. And they were aging under good conditions—cellar condi- 
tions, which are where you want your wine and tobacco to be stored. 
Damp and cool....and I said let’s think about going into the wholesale 
cigar business. I said now that there is nationalization, our government 
must put an embargo. Things have changed.” And ‘21’ began making 
private-label cigars, with 100 percent pre-embargo Cuban tobacco. 

“When our new company, ‘21’ Club Selected Items Limited,’ was 
formed,” Tannen wrote, “I became an equal partner and president.” 

The business was a good one, but ‘21’ remained focused on its core. 
“We never gave a discount to anybody. Our cigars were by the cigar, times 
25-that’s the box. We were not a retailer. We were just a convenient place 
to have a good cigar. We wanted people to have an experience.” 

On December 31, 1984, the Kriendler, Berns and Tannen families 
sold ‘21’ to investors Marshall Cogan and Stephen Swid. The sum was in 
the neighborhood of $21 million, according to Tannen. He became chair- 
man and president of ‘21’ Club Inc. until he departed in 1988. 

Today, the cigars are gone at ‘21,’ removed after New York restaurants 
went smoke free. Some of the cigars live on in the humidors of collectors. 
More than 30 years after the sale, Tannen continues to learn new things 
about ‘21.’ 

Take, for instance, Humphrey Bogart. In Casablanca, when Victor 
Laszlo (Paul Henreid) and his wife, Ilsa (played by Ingrid Bergman), come 
into Rick’s café, they ask for a table close to Sam, as in “Play it, Sam,” but 
far from Major Strasser, the German officer who is in Casablanca to 
hinder them. Bogart’s character Rick Blaine says to put them at table 
30—a reference to the great actor’s preferred table at ‘21.’ Tannen himself 
didn’t even notice at first. “I spotted it on the fifth or sixth—maybe the 
20th time—lI watched the movie.” 

“If he was in New York, he was in ‘21,’” Tannen says of Bogart. 
“Before we opened—he came at a quarter to 12 every day. He had his 
table—table 30.” That’s something about Bogart, Tannen says, that 


nobody else knows. “Nobody in the world but me.” % 


Mervyn Rothstein is a frequent contributor to CIGAR AFICIONADO. 
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Meridian ultra premium cigars are masterfully 
blended in collaboration with Abe Flores featuring 
an Ecuadorian Wrapper, Nicaraguan filler and 
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The stunning, haunting beauty of 
Chambers Bay, the challenging 
and controversial site of the 2015 
U.S. Open, which was designed 
by Robert Trent Jones Jr. 





Master golf architecht Robert Trent Jones Jr., seen 
holding one of his sketches of Chambers Bay, has 
covered the globe with 270 courses of his own design. 
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obert Trent Jones Jr. can’t tell you how many 
miles he’s traveled, though 10 million might 
be the starting point. ° He can’t tell you how 

many hotel rooms he stayed in, though it 
wouldn’t be a reach to guess it’s close to 5,000. ° He can’t 


tell you how many hands he’s shaken, though he’s likely 


There are 


to have squeezed at least 100,000 palms. 


two figures that he is certain of—270 and six. 


That would be the number of golf courses he has 
designed and the number of continents those courses 
span. In a career of more than 50 years, Robert Trent 
Jones Jr., 76 and still going strong, has amassed a 
global portfolio that would doubtless please his late, 
ereat father, for it was Robert Trent Jones Sr. who 
established golf course architecture as a professional 
and marketable undertaking and took his services 


across the continent—then around the world—for 


the second half of the 20th Century. 


Jordan Spieth fires away at the long, 
well-defended par 3 ninth hole at the 
U.S. Open at Chambers Bay in June. 
His five-under-par performance 
earned him his second major trophy. 





With a built-in nameplate, Trent Jones Jr. followed in those grand 
footsteps, traveling to all corners of the earth to move dirt around and create 
iconic golf landscapes. From the National Golf Club in Australia to the Le 
Meridien Moscow Country Club in Russia to Bro Hof Slott Golf Club in 
Sweden to Port Edward in South Africa to Margarita Island in Venezuela, 
Jones has brought together his considerable talent and boundless passion to 
render some of the most well-regarded courses on the planet. 

But this past summer, on the spectacular coast of the modest port 
city of Tacoma, Washington, a Robert Trent Jones Jr. golf course thrust 
him into the international spotlight and illuminated a career that by any 
measure has been filled with accomplishment and satisfaction, not to 
mention intrigue and occasional danger. 

Chambers Bay Golf Course was the site of the 
U.S. Open, our national championship, and what a 
championship it was with Jordan Spieth, the hottest 
player in the world, winning in memorable fashion. 
This was the first U.S. Open contested on what is close 
to pure links, one entirely invented by Jones and his 
team. The unpredictable nature of the rolling, sandy, 
hummocky terrain tests a player’s psyche as much as his 
talent, and there is a single tree on the course proper, 


merely a wall-hanging in back of the par 3 15th green. 
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“{At Chambers Bay] we told them they had the opportunity that very rarely you could do: 
a championship golf course near the sea that might be worthy of hosting a national championship.” 
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A single fir is the sole tree on Chambers Bay, which sits astride Puget Sound in Washington. Says Trent Jones Jr. of the course: “It is everything | know 
about the game of golf.” He followed in the footsteps of his father, Robert Trent Jones Sr., and the two combined have designed some 770 courses. 


As Jones sat in his home in Woodside, California, this spring, talking 
expansively and often rhapsodically about his long career, he would make 
one thing clear about Chambers Bay: “It is everything I know about the 
game of golf.” 

Everything he knows about golf and golf course design was gathered 
first from his prolific father. Robert Trent Jones Sr. built his business 
across the United States, into the Caribbean, then into Europe, Africa, 
South America and Asia, a reach that exceeded any designer who had 
come before him. In doing so Jones Sr., who insightfully realized that he 
could actually market his talents, firmly established the word “architect” 
as a major component of the game. 

“Golf course architects weren’t really well known [at the time],” says 
Jones Jr. “They were like set designers. It may have been a fabulous set, 
but people cared more about the performers and the play. I think that 
changed when people like [Alister] MacKenzie and [A.W.] Tillinghast 
and even [Donald] Ross, architects from the British Isles, really had a 
point of view and worked to achieve it. But it really changed with my 
father. He popularized the idea that yes, there is an architect. He’d know 
something about the game. He didn’t have to be a professional, but he 
had to be creative. And he had specific knowledge about agronomy, 
drainage, all the climate things involved in growing grass.” 

All of these elements of golf have come together for Robert Trent 
Jones Jr. at Chambers Bay. In a competition with more than 50 other 
architects, Jones’ firm won out by presenting officials of Pierce County, 
principally then-county executive John Ladenburg, with a proposal that 
exceeded their original expectations: Jones would design a course that 
could host a major championship. 

On the site of a degraded sand mine, a site that had been used for 
many industrial purposes, a site that needed substantial remediation before 
a single blade of fescue grass could be grown, Jones and his team—his 


partner Bruce Charlton, on-site architect Jay Blasi and shaper Ed Taano, 
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fashioned a links-style course with the aesthetically empowering backdrop 
of Puget Sound and the surrounding hills and mountains, and the ever-so- 
links-appropriate rail line running between the bay and the course. And 
once the project was moving along, United States Golf Association execu- 
tive director Mike Davis became part of the equation. 

“[At Chambers Bay] we told them they had the opportunity that 
very rarely you could do: a championship golf course near the sea that 
might be worthy of hosting a national championship,” says Jones. “We 
didn’t say U.S. Open—well, eventually we did. The brief to the 55 
architects who responded was 27 holes as part of the effluent plant’s use 
of reclaimed water. We gave them that, then said how about 18 great 
holes and space for galleries to watch?” 

The course and the championship had its share of controversy, but 
what U.S. Open doesn’t? The browned out fescue fairways and the greens 
mottled with poa annua grass had some players complaining bitterly. But 
those in contention, Spieth, Dustin Johnson and Rory Mcllroy found 
Chambers Bay exhilarating and the end result thrilled Jones. 

“T think the leaderboard speaks for itself. The leaderboard validated the 
course and the course validated the leaderboard. End of story,” says Jones. “And 
the back nine on Sunday was everything anybody could want. The course took 
it from you with double bogeys and gave it back to you with eagle putts. What 
else do you want? That’s the best you can have in championship golf. 

“From my perspective, it was an enormous success. Think of it this 
way: When Beethoven’s Ninth Symphony first played in Vienna, it got 
mixed reviews because the music was different. They are still playing that 
symphony 200 years later. This golf course is not going away. It’s a major 
work. It’s an ode to golf joy. It’s exactly as I as an artist wanted.” 

Chambers Bays has some of its roots in old-world golf, from Jones’ 
experiences playing the game in Scotland and Ireland and England. It 
also has elements of his first attempt at links-style golf, at Spanish Bay 


on the Monterey Peninsula of California, a collaborative effort with 
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He repairs the casks 
detelm@ o)ascine(em@etcheclanse 
into The Balvenie. 


RICHARD ANDERSON, COOPER AT 
THE BALVENIE FOR 18 YEARS. 


His hands know American oak from European. They 
hold knowledge from the routine of repairing leaking 
staves and cracked ends. Only the cooper’s touch is 
trusted to get the best from the wood, releasing the 
flavours within to mature the spirit, 


so it becomes The Balvenie. 
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Handcrafted to be enjoyed responsibly. 


The Balvenie Single Malt Scotch Whisky ©2014 Imported by William Grant & Sons, Inc. New York, NY: 
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Jones Jr. believes in working with the land he is given, evident at the ninth hole at New York’s 
Long Island National (top) and at the fourth hole at Sweden’s Bro Hof Slott Golf Club (above). 


golf great Tom Watson and long-time golf official Sandy Tatum. Jones 
would then go on to design links-style courses in Australia at the 
National Golf Club, and in New York at Long Island National, near 
the very roots of the American game at Shinnecock Hills and the 
National Golf Links of America. 

The core of Jones’ work at Chambers Bay remains the same as all the 
courses he’s designed around the world: to work with the land that is 
given, to be true to the environment, to enhance the most aesthetically 
pleasing elements and provide a course of varying challenges. 

“For me personally, what characterizes my work—and it’s impossible 
for me to be my own critic—I like a reasonable challenge, I like it to appeal, 
to make you want to play again,” says Jones. “That it is a course that will 
yield, but only to good thinking and good shot making. Golf is a game of 
failed perfectionists. You always think you could do better.” 

For the past 15 years, Jones says he has been focused on what he calls 
golf art. “I understand the craftsmanship of it, 1 understand the aesthetics 
of it that is appealing and attractive to even the non-golfer. If you are to 
say what is a beautiful garden, the Wisley Gardens outside London or the 
Butchart Gardens in Vancouver, there is something about such gardens 
that when you walk into them you want to be there and is so beautiful in 
any direction you look.” 

For Jones, golf is in part a garden, and the great courses are great 


gardens. 
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~ “So San Francisco Golf Club is one of them, 


= Pine Valley is one of them, Cypress Point is one of 
them, Pebble Beach is one of them. As in Cypress 
Point, the setting is principally the reason, but the 
bunkering is artistically crafted. San Francisco is 
completely crafted being an inland, suburban setting. 
Tillinghast did that bunkering and I say to myself, 
how did he do that? It’s so good. So there is a form of 
aesthetics that is manmade, both to a golfer’s eye— 
which is different from the aesthetic eye—but they 
sometimes go together. To make it a beautiful experi- 
ence, that is where I’ve been going.” 

He trusts that the beautiful experience has 
been captured at Chambers Bay, a course he 
describes as a three-dimensional links, with its 
200 feet of elevational change. The challenge is 
the equal of the beauty. 

The challenge of Chambers Bay starts at the 
tees, which aren’t quite conventional, twisting 
and turning in a sort of ribbon effect and also 
unusually undulating, not flat. 

“At Chambers Bay there are no trees and no 
water hazards, so how are we going to defend?” says 
Jones. “I said it starts on the tee. A tee is the letter 
T, but it goes back to ancient Egyptians saying 
‘begin here.’ Start the pyramid here, start the 
building of the Sphinx here. It’s a surveyor’s mark. 
For us, the tee is flat. Why not make it irregular, a 
continuation of the fairway, but moving. [Mike 
Davis] says that’s pretty radical. I say no, it’s what we 
have at the short course at Pine Valley. You just 
drop the ball and play. 

“Now you are asking the best players in the world to think, and thinking 
has always been the hallmark of our strategic design. You'll be between 
the markers, but it might be higher over there and lower over here. You'll 
have to think about your stance. You might have to hit a ball that’s like 
landing on an aircraft carrier at sea in high waves. We are combining the 
unpredictability of the stance with the unpredictability of the terrain to 
think about a shot.” 

The thinking part of golf has always been important to Jones, though 
no more so than the thinking part of life. He’s a graduate of Yale and 
attended Stanford Law School, which is what established this New Jersey 
boy in the west. He found the law too restraining, and decided to go to 
work for his father. His younger brother Rees, who also attended Yale then 
went on to Harvard, responded early to his DNA and became an architect 
of considerable achievement and earned the nickname “Open Doctor” for 
his work with the USGA in reinventing U.S. Open courses. 

As Jones Jr. expanded his own opportunities (there was his father’s 
name to draw on) he also expanded his intellectual horizons. He became 
a member of the California Parks & Recreation Commission and was 
elected its chairman in 1982. When he had some political aspirations, he 
was appointed to the Helsinki Accords delegation, along with his wife 
Claiborne, in 1980 during the Carter Administration. He was a board 
member and president of Refugees International. He met presidents and 


prime ministers and kings and was an acquaintance of Maria Corazon 












TOP: LAURENCE LAMBRECHT; BOTTOM: LENART HYSE 


The consistency of \" ' 
The Balvenie 1s 1n the 
‘hm of his work. 


th “—- =~ = 
rae -< i 
2 rs es 


















The impressive copper stills give The Balvenie its 

distinctive character. Every repair and replacement 

needs to replicate the handcrafted originals from 

over a century ago. That’s why it takes his age-old 

) 40m ercttiae melo, pemenimot-beleMcemoot-bhelectbemasl=MeleeCauae| 
character of the whisky. 





THe BALVEN) 






i — , . _ P ae 
a a ‘ , b 

Pdi NDCRAFTED AT THE® 
— ee. * "adit 
e * ty . >. * = & . , . « 
eens. : | nde Ss “2 p en S44 
rite ie malty We. hs 


.g MALT SCOTCH Wing, ; 
. Sky 





iy de stelle ea ar = 


rHE BALVENIE 


. ee 2 : Siistiltery Banfpshite 
e7 oe: E SCOTLAND 
i 1 1 Fi 
DOUBLEWOOD 
LED 1M TWO DISTINCT CASKS 
AGED — , 4 YEARS 
Handcrafted to be enjoyed responsibly. payee ie etch. ; 
The Balvenie Single Malt Scotch Whisky ©2014 Imported by William Grant & Sons, Inc. New York, N'Y. ws didiooe tae ok ak Cail 





i = 
——_ ie 


“What did golf do for me? I got to see the world. But not only that, 
I got to participate, literally hands-on, in cultures I had never experienced.” 
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The closing hole at the Links at Spanish Bay in Pebble Beach, California, built on a sandy stretch of land along the water by the Monterey Peninsula. 


Aquino, the woman who eventually became president of the Philippines 
after leading the charge to oust dictator Ferdinand Marcos. 

With such a résumé, one could wonder how golf has enriched Jones’ 
life. But it opened doors to him that were otherwise closed. He was drafted 
and wanted to fly, wanted to be a pilot, but was rejected due to his vision 
(it was 20-25) and a bleeding ulcer. 

“What did golf do for me? I got to see the world,” he says. “But not only 
that, I got to participate, literally hands-on, in cultures I had never experi- 
enced. I didn’t speak the languages, other than Spanish. I did 25 golf courses 
in Japan. You have to find a way to work in their culture and learn from 
them. You have to be engaged. The gift that the game gave to me was to 
have extraordinary experiences at many levels of other people’s societies. 

“In my public life, not my professional life, | devoted myself to certain 
causes. Whenever I saw extreme poverty or oppression, I joined certain 
eroups that fought to alleviate that, for example Refugees International. 
Claiborne was a member and I was a member of the Helsinki Accords 
delegation, appointed by President Carter in 1980. She worked on human 
rights. I applied some of the experiences I had working in some pretty tough 
places, the Soviet Union, China and even tougher places like Indonesia 
where there was the Year of Living Dangerously with blood in the streets.” 

He developed a certain patience and perseverance. His Meridien 
Country Club outside of Moscow took 20 years from the germ of the idea 
until the course finally bloomed in 1994. Jones had accompanied his 
father on a trip to Russia along with Dr. Armand Hammer, the oil baron 


and industrialist who sought peace and closer relations between the 
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United States and Russia and who felt golf would provide a meeting place 
for businessmen and leaders of both countries. The negotiations started 
during the regime of Leonid Brezhnev and the project finally got underway 
during Mikhail Gorbachev’s rule. The deal was announced during a 
summit between Gorbachev and President Ronald Reagan in 1988. “I was 
in a back room talking about golf balls with members of the Supreme 
Soviet,” says Jones. 

Getting the chance to bring golf to Russia and other parts of the 
world was part and parcel of his view of the sport. “Sport is the way to 
resolve the human-nature of conflict,” he says. “It’s not always going to 
work out, but at least you are not killing each other. I’m probably an 
existentialist. I don’t know what this is all about, all I know is that I’m 
here and I’d love to make it heaven on earth, rather than hell on earth.” 

During what little down time he’s had during a very full career, Jones 
has expressed his thoughts through poetry, writing about golf and his life’s 
experiences. Among those poems, which he produced in a bound volume 
for friends and acquaintances this year called Rhyme & Reason, are an ode 
to his late father, who died in 2000, and a testimony to the World War | 
battle experiences of the legendary Tommy Armour, from whom Jones 
took lessons at Winged Foot. 

Warner “Butch” Berry is a San Francisco criminal attorney and fellow 
member of the San Francisco Golf Club who has often been Jones’ ear 
and counsel. He has been a sounding board for Jones’ polyglot of opinions 
and his need to recite poetry. 


“There are people who think he’s egotistical and all that. I just think 
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Where some see barley, 
he sees The Balvenie. 





ROBBIE GORMLEY, MALTMAN AT 
THE BALVENIE FOR 39 YEARS. 


Barley’s secrets are second nature to him. 
Turning the seed on time so it germinates 
evenly. Seasoning with enough peat in the 
kiln. Knowing when the grain’s ready, just 
by looking. Kept in his constancy, is the 
consistency of The Balvenie. 
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pack keeps the cigar inside fresh for up 

to three years, letting you savor a premium, 
handmade Macanudo whenever, wherever. 


Available at fine tobacconists and select 
retailers near you. 
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they are misinformed,” says Berry. “They see him once, listen to him once, 
they base their opinion on a hit-and-run exposure. When his dad died in 
2000, Bob and I got to really know each other and became very close. He’s 
godfather to our little one. His wife and mine are very good friends. We are 
sort of his bailout option. He can come to our house and drink wine and 
eat food and recite his poetry. He’s just good company. We love the guy. 

“He’s sure of his opinions. He does not hide his light under a bushel, 
that’s for sure. He’s confident of his assessment of an event, a person, a situ- 
ation, an assignment, a job. But he’s not egotistical because he talks about 
things. A lot of the egotistical ones don’t give you much of themselves. 
Bobby likes the intercourse of conversation and 
debate. He has multiple interests. He loves litera- 
ture, he reads a lot, he thinks. I don’t know when 
the guy sleeps. He’s always doing something, 
whether it’s drawing a golf hole or writing a poem 
or writing a letter.” 

And his poetry? 

“Terrible,” says Berry. “I think it is. He 
doesn’t. So we engage, he reads it, we laugh. He 
isn’t trying to publish anything. He doesn’t think 
he’s Robert Frost. He’s more Jack Frost than 
Robert Frost.” 

The poet in him has come across to Pete 
McPartland, the CEO of Sentry World Insurance, 
the company for whom Jones designed the first 
destination course in Wisconsin in the 1980s. 
Jones was called back to re-invent the course 
under McPartland’s watch. 

“There was no doubt in our mind that not 
only was he renowned as a course architect, but 
the idea of someone redoing a golf course 30 
some years after he first did it, that had a lot of 
appeal,” says McPartland. “Bob is also a great 
communicator, and he can explain concepts very 
well to the lay audience, which I would include 
myself, that makes him a compelling person to 
want to work with. Never any doubt we would 
work with Bob.” 

When the work was done, McPartland was not only pleased, but 
charmed. “When Bob talks about golf and golf courses he talks very 
poetically. In fact, he is a poet,” says McPartland. 

“He pulls you in to the romance of the course and he talked about 
the stories behind the creation of the first course. He told it with humor 
and poignancy. He made the course come alive in ways that were very 
compelling. His artistry—he talks in artistic or poetic terms about a golf 
course, not in technical terms. Although the technician, the engineer in 
him, comes out when you are on the course and he is talking about the 
details and the decisions about holes.” 

The players in the U.S. Open had to make a number of decisions 
they may never have made before about how to play Chambers Bay, 
which was designed by Jones so that several holes can be played entirely 
differently each day. 

“This is the first golf course since 1970 that we’ve gone to that’s really 
a new golf course and the architect who conceived of it is still alive,” says 


the USGA’s Davis, the man who was responsible for the course’s setup 








during the Open. “Ironically, it was Bob’s father Trent Jones Sr. who was 
the architect back in 1970 at [new U.S. Open site] Hazeltine. Then you 
have Rees Jones, who has been so engaged with U.S. Opens and the 
architecture over the years. So you talk about a family that has influence 
over the U.S. Open Championship, it’s just amazing.” 

And Robert Trent Jones Jr. will continue to have influence over a 
national championship in 2016 when the USGA brings the Women’s 
Open to CordeValle, a resort and club south of San Jose, California. 


CordeValle is nearly the polar opposite of Chambers Bay, a traditional 


layout set among the golden hills of California. 


CordeValle, which will host the U.S. Women’s Open in July, 2016, is a lush, hilly and tree-lined course 
that stretches more than 7,300 yards in the agricultural and wine town of San Martin, California. 


“CordeValle is old California,” says Jones. “You come into the valley 
of golden glorious hills. There was no housing included in the project, 
simply a lodge, a spa and golf course to preserve the glorious valley. It is a 
golf course that is challenging to men and women and many championships 
professional and amateur have been played upon it. 

“It’s a golfer’s golf course. The greens are relatively close to the next 
tee. It’s at the low-lying part of the valley. Because there’s no housing, you 
don’t cross any roads. You move from hole to hole seamlessly, and that’s 
what I call core golf or pure golf.” 

As Jones describes his efforts at Chambers Bay before the Open last 
summer, his literary style comes through as dramatically as his architectural 
style. “I think this course at medal play will be relentless,” he says. “You 
are going to have think about every shot all the way through. Add to that 
the setup. If I’m the composer and Mike Davis is the conductor and the 
players are the symphony, it’s going to be extraordinary music.” 


It’s the poet in him, and in everything he does. 
Jeff Williams is a contributing editor of CIGAR AFICIONADO. 
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The elusive Dustin Marks was one of 


the most preeminent blackjack cheaters 


of his era—and he’s never been caught 


by Michael Kaplan « illustrations by Mark Allen Miller 


itting across the table from me, contemplating the lunch special at 
a Chinese restaurant in suburban Las Vegas, the man who calls 
himself Dustin Marks looks neither devious nor notorious. He’s so 
nondescript, so devoid of a big personality that you wouldn’t give 
him a second consideration. He certainly does not look like a per- 
son who used highly developed skills to break laws, loot casinos, infiltrate from 
the inside and do it all without ever breaking a sweat. But during the 1980s and 
into the 90s, he ranked among the most successful, most enduring blackjack 
cheaters in the world. 
Best of all, he’s never been caught. 
Despised as he may be by the casino personnel he swindled, Marks is a man 
who would return your wallet if he saw it drop on the ground. He pays his bills 
on time and wears a seatbelt. A model citizen, he lives a quiet life and obsesses 


over mountain climbing, evangelizing about the teamwork that comes with 
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scaling sheer walls of rock. Looking back at what he used to do, he has no 
guilt or remorse. His only regret is that, early on, he neglected his health 
and physique. He ate too much and failed to exercise. “That,” he says with 
a rueful smile, “is never a good thing.” 

For Marks, now 57, larceny began with magic. He grew up in the 
Midwest and, through a family friend, got exposed to sleight of hand. 
Cards clicked for him. He liked how they felt on his fingers. He enjoyed 
tricking people and making them think he was doing the impossible. An 
avid reader of books on card maneuvers, he noticed that a number of 
magicians lived in Las Vegas. 

In the 1970s and ’80s, legerdemain thrived in Vegas. Masters of the 
craft resided there and made good money performing in casinos. Daniel 
Cross, for example, was the man to see at Desert Inn if you were into 
close-up card tricks. 


Upon graduating from college, Marks moved to Vegas with the hope 





Dustin Marks has provided cheating demos to educate casino bosses. 


of learning from the world’s best. He got a job selling health-club mem- 
berships and began attending weekly meetings of a loosely knit group 
known as Gary Darwin’s Magic Club. While perfecting his moves, he fell 
into card counting and later learned a technique known as hole carding 
(it involves playing against sloppy dealers who inadvertently reveal their 
hole cards). But, more important to Marks, was his proximity to master 
magicians. “My knowledge and skills [at sleight of hand] skyrocketed,” 
remembers Marks who released a memoir entitled Cheating at Blackjack. 
“Magicians would do pseudo gambling routines. They were interesting, 
but I didn’t know that I wanted to get into cheating until I saw what was 
possible. I met the right guy and everything changed.” 

The right guy was a veteran cheater who Marks refers to as JS. He was 


an elusive figure who had apparently once worked in a downtown casino, 
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running a cheating scam from the dealer’s side of the table. Marks tried 
finding him there, but the pit boss said that JS had left the business and 
moved to the East Coast. “I didn’t believe him,” says Marks. “I started 
hanging around the Gambler’s Book Club [a now defunct store that had 
been a prime resource for all sorts of cheaters, gambling fans and advan- 
tage players], became friendly with one of the guys there and asked him 
to call me if JS ever showed up. After two months | got the call. I lived 20 
minutes away from the Book Club and drove there in eight.” 

Marks saw his quarry standing in the store. He walked up and bluntly 
wanted to know if the man’s name was JS. “That depends on who’s ask- 
ing,” JS replied. 

They talked for a bit and JS suggested that Marks follow him home. 
“The guy turned out to be a master of everything,” says Marks, still mar- 
veling over it all. “As a player, as a dealer, you name it and he knew how 
to do it. He showed me how to stack a blackjack deck, how to deal sec- 
onds, card mucking, switching cards. There were blackjack moves, poker 
moves, gin rummy moves, dice moves. Six hours later, I left his house and 
realized that if I ever got as good as him I could get the money and never 
be caught. I realized that he was light years ahead of the casinos. He saw 
that I had an okay pair of hands and could be trained.” 

Soon after, JS spent a couple of days teaching Marks to deal black- 
jack. A day after that, Marks scored a job with a downtown casino. He 
practiced stacking the deck on the job and at home, videotaping himself 
moving winning cards to the top of the deck. Finally, when he watched 
the video and couldn’t recognize himself doing the move, he knew he was 
ready. “My first agent came in, he bet table maximum on the first hand of 
each new deck, $500 or $1,000, and he always won,” Marks recounts. 
“After the first hand, I would signal what I had. If I pushed my stomach 
into the table, I was pat. Away from the table, and I had a stiff hand. I was 


making thousands of dollars a week without ever getting greedy.” 





arks claims to have never felt any guilt over his esca- 
pades. “I saw dealers being treated like crap,” he says. 
“And casino bosses, for the most part, were idiots. They 


had no clue and couldn’t conceive of the possibility 





that the people who worked for them could be sharper than they were. 
You have to realize that I have always been honest in every other area of 
my life. I’ve never played poker because I don’t want to take a player’s 
money—even without cheating. But the casinos weren’t really being hurt; 
they were never going to go begging for money.” 

At the time, Marks figured that life could not get any sweeter. Then a 
call came from JS. He was forming a large-scale cheating team for a major 
play and asked Marks if he wanted to be part of it. “Of course I did,” he says. 

It would be an inside job in the blackjack pit of a Laughlin, Nevada, 
casino. The play worked like this: As the dealer tucked his bottom card, 
he subtly flashed the first hit card to his partner in the number-one seat. 
The beauty of the play was that it happened so quickly, so subtly, that only 
the player would be able to glean the card. Done right, there would be 
virtually no chance of them getting picked off. Making it even stronger, 
when the dealer picked the cards up off the table, he would flash the first 
card that his partner would be dealt for the next hand. All told, they were 
playing with a 50-percent advantage, meaning that for every $100 bet 
they would end up with $150. 

After managing to get hired as a dealer and showing up for his first 


shift, Marks felt as if he had stepped into the big leagues. “I remember 





“You have to realize that I have always been honest in every other area of my 
life. ’ve never played poker because I don’t want to take a player’s money.” 





walking into the pit, looking around and recognizing dealers who were in 
on it, players who were in on it, the pit boss who was part of our crew. All 
told, we had six cheater dealers, 15 players and a boss. We played the flash 
around the clock and took a ton of money out of that casino.” 

As wins piled up, players got backed off, never mind that the casino’s 
managers had no clue as to what was going on. But the pit boss, the man 
who had put it all together, aroused little suspicion. Looking back, Marks 
remembers him with a degree of fondness that sounds slightly surprising 
under the circumstances. “He wasn’t a card mechanic or anything, but he 
was a serious criminal. Hardcore. The joke about him was that he would 
steal a hot stove. But he and I got along very well. We both made a lot of 
money from this play and I thought he was a good guy. I learned a lot from 
him and I trusted him. Maybe it was a matter of honor among thieves.” 

Random polygraphing of dealers further thinned the cheating team’s 
ranks and, in the end, it came down to only Marks and JS remaining. 

By this point, Marks had added in additional cheating maneuvers, 
and he figures that they were playing at a 75 percent advantage with JS 
betting the table maximum every hand. “JS was winning so much that 
people came to watch him,” remembers Marks. “There was a crowd stand- 


ing behind him. The bosses [not in on the scam], other players at the table, 


the eye in the sky, they were all watching him. None of it bothered us. 
Then, one night, two guys from the game came over to me on my break. 
They said they wanted to talk to me. They were from gaming control. 
Now, I can’t tell you why this is, but, for some reason, when things really 
go south, a sense of calmness comes over me. They asked if I knew JS. I 
said that I knew him from seeing him play. They asked if I had ever 
worked at a casino where JS used to work. I told them no, and that was 
the truth. Then they told me that they thought I was giving up hole card 
information in exchange for tips. At that point I realized that they had no 
knowledge of what was going on; we were doing a lot of things but hole 
carding wasn’t one of them. We didn’t need to do that. The power in the 
conversation shifted and I knew that they had nothing on me.” 

JS got banned. Marks got politely fired a couple of weeks after his 
conversation with the gaming guys. This chapter ended, but he emerged 
with valuable knowledge, a massive bankroll and a brimful of confidence. 
“T had a good education,” he says. “I was turned out by some of the best 
ever. I came back to Vegas and decided to analyze every aspect of black- 
jack. I wanted to come up with techniques that would make it impossible 
for them to catch me. I wanted start my own cheating team.” 


To hear Marks tell it, the life he lived as a cheater sounds pretty 
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perfect. But he paid a price for what he was doing—even as he was doing 
it. He lived in secrecy, could rarely be himself and never really enjoyed 
the money. “I didn’t drive a flashy car and lived in the same house,” he 
says. “My girlfriend-turned-wife didn’t know what I was doing. She liked 
the money but wasn’t the right type to be involved, even though she 
wanted to be. I didn’t need fancy stuff and don’t care about food. On the 
job [when he was dealing in order to quarterback the cheating plays] | 
kept to myself. Last thing I wanted was a square dealer associating with 
me and getting in trouble if I got popped. I wanted people to think that I 
was just some boring guy.” 

Heading up his own team, Marks took cheating moves to new levels. 
He had a play in which the dealer would quickly, imperceptibly riffle the 
corner of a deck so that his partner could see the next card to be dealt. 


They trained their eyes to catch the card in a quarter of a second. Just in 


shoe of cards for the existing one. But when a rogue scientist from NASA 
approached him with a pocket-sized computer, Marks found yet another 
way to illicitly extract money from casinos. 

It started with a shoe of cards being played in a traditional manner. A 
partner entered each card, in order, into the pocket sized computer. The 
shoe played through in a normal way. The dealer then did a false shuffle, 
designed to look good to surveillance but not change the order of the 
cards as they had been remembered by the computer. Through various 
vibrations, it gave advice on how to play each hand. 

The person holding the computer signaled the big player who was 
betting table maximum and operating at what Marks estimates to have 
been a 95 percent advantage. “We won a ton of money with that,” he says. 
“The computer had the whole shoe figured out. At the end of the night we 
would go back to JS’s house with stacks of $100 bills. The beauty of the 

play is this: Once the money hits the table, there’s nothing for the 





“It was never a question of if we would 
win. It was only how much could we 


win and not look suspicious.” 


case somebody happened to look over, blockers kept the move invisible 
to everybody save for the one person who was supposed to see it. Marks 
came up with cover plays to make it look like his agents were losing. 
When agents were away from his table, he dealt ultra fast in order to get 
in more hands per hour and increase the table’s overall take. 

Through it all, he never felt any serious heat and limited the number 
of confederates he would get involved with. The fear was that one of them 
would get arrested on the outside or caught by casino security for some 
other infraction and become incentivized to roll over on Marks’ crew. 
This point was driven home when he veered away from blackjack and got 
involved in a one-off craps scam. 

“It was designed to take place in a major casino and involved a guy 
putting in a die that couldn’t 7 out,” he recounts. “But too many people 
were involved, word spread and lots of gamblers were going to backdoor the 
game. Everybody wanted to play in a craps game where the shooter couldn’t 
7 out. Then a source told me that the casino was going to be loaded up with 
gaming control people. Apparently a boss got popped for something else, 
and he gave up the game. He said we would be there. But, since we knew, 
we canceled the play. They were all there for nothing. Hopefully they got 
mad at the boss and made him do extra time. He deserved it.” 

Marks was also careful as to where he would execute his cheating. 
Somebody wanted to hire him to stack a deck at a Binion’s Horseshoe 
blackjack table. The player would be wagering $5,000 per hand. The earn 
would have been substantial, but Binion’s had a reputation for being par- 
ticularly nasty to those who cheated, especially if they were working from 
the inside, as Marks would have been. “I heard where they wanted to do it 
and asked, ‘Are you crazy? I wanted to know nothing more about the play. 
I have no idea whether or not they did it, and I didn’t want to know.” 

For a while, he ran a card-switching team, which had him playing 
alongside a partner and using his card-trick techniques to produce one 
strong blackjack hand out of four cards. It makes the game easy to win. 
He considered getting into card mucking—introducing new cards into 


play—but considered it too risky. Same thing with swapping out a rigged 
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casino to see. We did it in big casinos on the Strip, places that were 
willing to take the action. Why would we want to bother with little 
joints where they would sweat us? The risky thing was the guy wear- 
ing the computer. If he got caught there was no escape.” 

Good as the money may have been, Marks was smart enough 
to know when to exit. Soon after the computer play, he felt his 
passion beginning to drop off. He had made more money than he 

knew what to do with and wasn’t sure how to top that high-tech maneuver. 
Plus, maybe, as he got older, he became increasingly cognizant of the risks 
he was taking and the heavy consequences that would be paid if he were 
to be caught. Imprisonment was not part of his game plan. He eased him- 
self out by doing some low-edge card counting in Mississippi before he 
eventually gave up on all of it. 

Maybe he dropped out at a good time. Before long, automatic-shuffling 
machines would make what he does obsolete in many instances. Surveil- 
lance cameras improved and casino security got savvier. Eventually, cheating 
tools manufactured in Asia removed all the artistry from the game. “What 
we did took a lot of practice,” he says, passing on a cup of tea from the 
waitress and nibbling a bit of dessert. “And it was so much fun. | 
remember one partner with whom I took down games. We were so good 
that we could practically read each other’s minds. We played against a pit 
boss who got so nervous about our winning that he would start sweating 
profusely. It was pathetic. We bit the insides of our cheeks to keep from 
laughing, knowing that it was never a question of if we would win. It was 
only how much could we win and not look suspicious.” 

Since his salad days as a cheat, Marks has lived a leisurely life. He’s 
even helped out casinos by providing demonstrations on cheating meth- 
ods in order to educate the casino bosses. “I’d explain the moves and they 
still couldn’t understand what I was doing,” he says. Marks has also 
delighted a clutch of card counters at the Blackjack Ball, a secret gather- 
ing held each year for those who devote their lives to beating casinos. He 
made enough money that he hasn’t had to work and has no regrets about 
getting out while the getting was still good. One place you won’t see 
Dustin Marks is in a casino. It’s been decades since he’s placed a bet. 

“IT never was fond of gambling,” says Marks. “When I had to do cover 
plays, it was boring. When I had to deal on the square, I hated it. I don’t 
have any interest in gambling. I am the kind of guy who always wants a 
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sure thing.” % 


Michael Kaplan is a CIGAR AFICIONADO contributing editor. 
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Rebirths of Alfa Romeo and Maserati 
recall the glory days of Italian 
automotive design, as they seek 
their niches alongside such vaunted 
oerformance classics as Ferrari, 
Lamborghini and Bugatt! 
BY PAUL A. EISENSTEIN 
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’ hen the Italian automaker Alfa Romeo 

made its grand debut of the new Giulia sedan 

in July, the choice to have tenor Andrea Bocelli 

give an emotional rendition of classic aria Nessun 

Dorma as the car drove onto the stage was especially apt. 

The operatic hero of Puccini’s Turandot is putting his life on the line. 

“Vincero. Vincero. Vincero!” he sings, “I will win. I will win. I will win!” 

even as he agrees to a seemingly hopeless task. What Alfa is up against 

is equally risky—and, in some ways, far more costly, a $6 billion campaign 

to save the once proud brand that begins when the new Giulia rolls into 

showrooms around the world next year. Seven more Alfa models are set 
to follow before the end of the decade. 

Those Americans at all familiar with Alfa Romeo are likely to 


remember the Spider version that Dustin Hoffman drove in the 1967 


film, The Graduate. After years of declining sales, the Italian maker 













After a two-decade absence, 
Alfa Romeo returns to the 


American market with the 
Giulia sedan, left. The dream is 
to match the success of Ferrari 

models such as the 488 GTB 
(above), which has spawned 
three-year-long waiting lists. 





Throughout history, Italian-made cars have been nothing if not expressive and exciting. Clockwise from top: 
The 1966 Lamborghini Miura, 1954 Alfa Romeo Giulietta and 1947 Alfa 6C 2500 coupé touring. 


ultimately pulled out of the American market two decades ago and has 
struggled to survive in Europe ever since. Several previous attempts to 
return to the U.S. have fallen as flat as a tenor missing his high note. So, 
Alfa’s parent, the recently merged Fiat Chrysler Automobiles (FCA), may 
be putting its own survival on the line as it launches the hoped-for 
comeback of not just one but two Italian marques. The other is Maserati, 
the even more up-market brand having spent much of its own 101-year 
history on life support. 

There are plenty of skeptics who question the logic of investing in Alfa 
and Maserati. But the Fiat Chrysler chief executive officer Sergio Marchionne 
isn’t rolling the dice randomly. The trans-Atlantic automaker’s third luxury 
marque is Ferrari, arguably one of the most successful and recognized brands 
in the auto industry. Products like the new Ferrari 488 GTB have a massively 
loyal following—and waiting lists of up to three years. The question is, can 
FCA now repeat that formula with Alfa and Maserati. 

While he doesn’t think it will be easy, Ken Gross, a veteran auto 
journalist and archivist, believes the two Italian brands have a serious 
shot at success. For one thing, he says, “I wonder if, at some point, people 
are going to get tired of Audi, BMW and Mercedes-Benz,” the three 
German brands that dominate the global luxury market. But why Alfa 
and Maserati? For much the same reason that Ferrari has become such a 
hit, contends Gross, who is putting together an exhibit, “Bellisima! The 
Italian Automotive Renaissance, 1946-1975,” at the Frist Center for the 
Visual Arts in Nashville, set to run from May to September next year. 
There is something unique about Italian automobiles, he insists. “They’re 


expressive. They’re exciting. They make all the right noises. They’re fun 
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to drive. The fundamental elements of a culture 
are embedded in the cars a country makes. They 
are the best of Italy.” 

That passion for bending metal into beautiful 
art traces back to ancient Rome. By the time of the 
Renaissance, Italian artisans were producing some 
of the most highly prized suits of armor—valued as 
much for their design as their functionality. 

While Germany can lay claim to having built 
the first true automobile, pioneering Italian manu- 
facturers exploited the opportunity to add grace 
and charm to those early, smoke-belching con- 
traptions. Francophiles might debate that point 
but it’s intriguing to consider that the most sought 
after French automobiles, those carrying the badge 
of Bugatti, were crafted by a band of Italian brothers. 
Company founder Ettore Bugatti considered him- 
self an artist as much as a constructor. “They were 
cars of beauty and grace. And they were incredibly 
fast,” said former journalist, photographer and race 
driver Denise McCluggage, shortly before her 
passing this spring. 

Like the rest of Europe’s auto industry, Italian 
manufacturers struggled to rebuild in the years after 
World War I, but, if anything, the country emerged 
as an even more influential force in automotive 
design, especially in the luxury market. Credit the 
houses of Bertone, Ghia and Pininfarina. The ashes 
had barely cooled when, in 1946, Battista Pininfarina 
brought the stunning Alfa 6C 2500 concept to the first postwar Paris 
Motor Show. “The French wouldn’t let him into the exhibit hall because 
the Italians had been the enemy,” noted Gross, adding that the designer 
wasn’t about to head home. Pininfarina found a small space near the 
conference center and staged his own mini-exhibition, drawing huge 
crowds. By the next Paris show, he was formally invited to return. 

Giuseppe “Nuccio” Bertone, recently ranked one of the “25 Greatest 
Automotive Designers” by Automobile Magazine, repeatedly raised the bar 
with striking trendsetters like the 1954 Alfa Romeo Giulietta Sprint and 
the 1966 Lamborghini Miura. But Giacinto Ghia’s Carrozzeria Ghia may 
have been one of the most influential design houses of them all, 
especially in the 1950's and ’60s. When Hollywood legend Rita Hayworth 
set her eye on a 1953 Cadillac Series 62, she wasn’t shopping for the same 
coupe found at her local Caddy dealership. Her then-husband, Prince Aly 
Khan, turned to Ghia to acquire one of two unique coupes for which it 
had crafted the bodywork. Its distinctive design had quad headlights and 
just the hint of the tailfins that would become a Cadillac signature by the 
end of the decade. 

Men like Sergio Scaglietti, who became the chief stylist for Ferrari, 
“weren’t as much designers as metalworkers,” says former auto stylist and 
author Robert Cumberford. Scaglietti might have sketched out his basic 
ideas on paper, but he would then formalize a design by pounding sheet 
metal over bags of sand. 

The Italian design houses were quite secular. Pininfarina worked its 
magic for a wide range of manufacturers, from Ferrari to Nash. Ghia 


worked with a number of American manufacturers, including both Ford 
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and Chrysler. The stunning Norseman concept it crafted for Chrysler was 
on its way to the U.S. aboard the ill-fated Andrea Doria when the ship 
sank off the coast of Massachusetts, in July 1956. While the concept car 
was never shown to the public, there are several photos that reveal its 
design, including the unusual cantilevered roof. 

Anyone who has followed Ferrari and Lamborghini knows that the 
era of extreme Italian design is far from a thing of the past. Products 
like the La Ferrari and the recent Lamborghini Urus concept continue 
to redefine la bella macchina. Of course, those two marques also deliver 
benchmark levels of performance, their latest offerings able to race 
from O to 60 in less than three seconds, with top speeds pushing well 
above the 200 mph mark. 

Purists might quibble about whether 
Lambo still can wrap itself in the Italian flag. 
Founded in 1963 by industrial magnate Ferruccio 
Lamborghini to challenge the already well- 
established Ferrari, the maker produced some 
jaw-dropping products, such as the Bertone- 
designed Miura. But heavy debt led him to sell 
the company off a decade later. It then passed 
through a variety of hands—even Chrysler 
operated the supercar maker from 1987 to 
1994. Today, as the crown of the Volkswagen 
empire, Lamborghini is easily the most exotic 
and among the most revered of the 13 separate 
brands the German maker operates. 

While Lamborghini has received an infusion of much-needed cash 
and plenty of technical know-how, it still takes a central role in designing 
and engineering new products, such as the 607-horsepower Huracaén, CEO 
Stephan Winkelmann emphasizes. And production remains centered in 
Sant’Agata Bolognese, a suburb of Modena. 

Once primarily known for its delicate balsamic vinegars, Modena has 
become Italy’s “Speed Central,” the home of most of the country’s high- 
performance manufacturers, including not only Lamborghini, but Ferrari 
and Maserati. The Ducati motorcycle brand, meanwhile, is based a mere 
hour away, in Bologna, while Alfa is just a two-hour run—less if you can 


race past the carabinieri—from Modena to Milan. 





While most auto manufacturers 
like to boast that they transfer 
technology from their racing 
programs to the street, 
few can do so as honestly 
as Ferrari, with its many 
Formula One breakthoughs 
now in the showroom. 


As part of Volkswagen, Lamborghini has" 
gotten a cash infusion, but kept creative 
control over the 607-hp Huracan, above, 

_ and the Urus SUV concept, below. 





Plenty of competing notions explain why 


Modena became an automotive magnet. Its 
location at the confluence of two navigable 
rivers, as well as the Naviglio Canal, certainly 
helped. Plenty of artists and artisans were 
drawn to the region. Its successful agricultural 
base required machinery to till the soil and 
then bring in the crops. Both Ferrari and 
Lamborghini have both produced tractors at 
one time or another. 

Of course, the “prancing pony,” chosen as 
his logo by the legendary company founder 
Enzo Ferrari, is far more likely to be seen today on street and racing cars. 
The maker has been a fearsome force on the grueling Formula One circuit 
for more than half a century, though it has been struggling to regain its 
lead for several years. Most auto manufacturers like to boast that they 
transfer technology from their racing programs to the street, but few can 
do so as honestly as Ferrari. Breakthroughs on the F1 circuit today likely 
will be found in its showrooms in short order. 

And that’s doubly true of Maserati, Ferrari’s only slightly down-market 
sibling. Like Bugatti, it was originally a family affair, in this case one founded 
by brothers Alfieri, Bindo, Carlo, Ettore, Ernesto and Mario. Like Enzo 
Ferrari, the Maserati brothers’ first love was racing. Building cars for the street 


was almost an afterthought and largely meant to fund their track efforts. 
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The company actually was founded in Bologna—the city’s renowned 
Fountain of Neptune served as the model for Maserati’s trident logo. 
After Alfieri’s death in 1932, the surviving brothers soon sold out and the 
company moved to Modena, where it has continued to operate—just barely— 
ever since. Like Lamborghini, it went through a series of owners, some moder- 
ately successful, others not. In the late 1960s, it was taken over by France’s 
Citroén and turned out some of its most famous models, like the mid-engined 
1971 Maserati Bora. But when the first Mideast oil crisis shook the automotive 
world, Maserati seemed destined to become just another vaguely remembered 
brand on the automotive rust heap. In 1975, Citroén put its Italian subsidiary 
in liquidation, all but giving it away to the notorious Argentine race driver— 
and sometime revolutionary—Alejandro de Tomaso. 

To be fair, the company did have some notable moments under de 
Tomaso, including the introduction of the groundbreaking Biturbo—or 
twin turbo—model. But he also led the company into a disastrous part- 
nership with Chrysler that produced the TC by Maserati, a bastard child 
that both companies quickly disowned. In 1993, de Tomaso sold out, this 
time turning control of Maserati over to Italy’s mainstream automaker, 
Fiat. Operational control was effectively put in the hands of Ferrari, 
Maserati’s long-time rival. 

Like Alfa Romeo and Fiat, Maserati had abandoned the U.S. market 
after years of declining sales. It made its return in 2002, the States quickly 
becoming the luxury brand’s No. | market. But for the next decade it 
could hardly be considered a success story, when Maserati sales were 
barely an asterisk on the global sales charts. But a series of critical product 
moves have set the brand afire. Most notable have been the launch of a 
second-generation Quattroporte—in Italian, “four-door”—and the new, 
smaller Ghibli. 


In keeping with its focus on design, Maserati recently entered into an 


Maserati’s focus on design is underscored 
by the Quattroporte and the Ghibli S Q4, 
shown here, especially since the company 
struck an alliance with fashion house 
Ermenegildo Zegna to rethink interior 
decor, above right. 


unusual alliance with fashion house Ermenegildo Zegna. Recognizing that 
luxury buyers have come to consider traditional woods and leather almost 
mundane, the clothing and fabric maker proposed using silk, instead. The 
Maserati CEO Harald Wester recalls when the fashion house’s Chairman 
Paolo Zegna first approached the car company with the idea: “I was skeptical. 
My immediate reaction was ‘this guy is nuts.’” Traditional cloth didn’t last 
through Maserati’s test, but a new type of silk, many times heavier than 
normal has proved as durable as conventional seating and interior materials, 
and the Zegna fabric will be launched as a high-line option on several 
Maserati model lines late this year. 

Two critical new products are set to follow. They include a production 
version of the wildly popular Maserati Alfieri concept coupe that debuted 
at the 2014 Geneva Motor Show. The goal is to have it ready for market 


sometime next year, said Marchionne. That would follow only shortly 


after the launch of the new Maserati Levante, the brand’s first 
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sport-utility vehicle. When debuted in concept form—as the oddly 
named Kubang—critics were skeptical, to say the least. But these days, a 
utility vehicle is a must in every luxury brand’s portfolio. The Cayenne 
is Porsche’s best-seller, and Aston Martin, Bentley and Rolls-Royce are 
readying utes of their own. Marchionne is betting that the Levante could 
single-handedly double Maserati’s worldwide sales. 

If one utility vehicle can manage that, why not add several? And, indeed, 
Alfa Romeo is expected to have at least two utes in the lineup by the time 
it completes the current product program announced in May 2014 by 
Marchionne and Wester. The latter heads both Maserati and Alfa. 

Alfa staged a relatively quiet return to the U.S. market last year with 
the long-delayed debut of the little 4C sports car. The two-door coupe, 
with its ultralight, carbon-fiber body, was joined recently by a convertible 
version and the Giulia revealed in Milan will be next in the growing 
lineup. With a mix of powertrains including the 510-horsepower Giulia 
Quadrifoglio version, it will be one of the most powerful offerings in a 
segment that includes such dominant mainstays as the BMW M3 and 
Mercedes C63 AMG. 

All told, FCA plans to invest 5 billion Euro, or nearly $6 billion, in 
its bid to increase Alfa’s global sales by an astounding 550 percent—to 
400,000 units annually—by 2018. That would be one of the most dramatic 
turnarounds in automotive history, and there are plenty of doubters. 
“Brand rebuilding easily can take 15 to 20 years, and there are no indica- 
tions that Alfa Romeo has any advantage for short-circuiting the process,” 


cautioned a recent report from consultancy IHS Automotive. 
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Seeking a way to speed up the traditionally long and arduous rebuilding 


process, Alfa has already made a few missteps. The launch of the 4C was 
repeatedly postponed. Marchionne explained the delay was due to the 
need to develop a powertrain that had the performance and sound one 
would expect out of an Italian sports car. 

To regain what Marchionne describes as the basic DNA of the 
105-year-old brand, Alfa took an unusual approach to pulling the Giulia 
together. It borrowed a page from the legendary Skunk Works operation 
at aerospace manufacturer Lockheed. It set up a secret development team 
scattered across Italy that will eventually grow to 600 to 700 designers and 
engineers as they move on to the next series of Alfa products. “There’s 
nothing about the brand that needed to change. We needed to change 
ourselves,” suggested Wester during the Giulia’s introduction. 

One thing that will have to change is the reputation for poor quality 
Italian brands have long suffered—or, more precisely, owners have suffered 
with. Fiat hasn’t helped. Since staging its return to the U.S. it has lagged at the 
back of surveys such as the influential J.D. Power Initial Quality Study. Fixing 
that problem could be even more important than finding an engine that makes 
more horsepower and a better exhaust note, company officials concede. 

As in Puccini’s Turandot, Alfa Romeo and Maserati face challenges 
before they can declare “Vincero.” But with a heritage of dramatic design, 


ereat performance and exclusivity, they have a fighting chance. 


Paul A. Eisenstein, a longtime contributor to CIGAR AFICIONADO, is publisher 
of TheDetroitBureau.com. 
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a a The annual Toast Across America fundraiser held at fine tobacconists nationwide is 
eS an important source of revenue to continue funding the miracles at the Cigar 
Family Complex. By purchasing the Toast Across America cigars you can do so much 
for a child in the Dominican Republic: 


1 Toast Pack ($50) will provide a classroom with books for a year. 
2 Toast Packs ($100) will feed a child two meals daily for a year. 
3 Toast Packs ($150) will provide life-saving immunizations for ten children. 
Since the Fuente and Newman families donate the Toast Across America cigars and 


underwrite the administrative costs of the Foundation, 100% of every dollar donated 
goes directly to the children and families at the Cigar Family Complex. 
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PLATINUM SPONSORSHIP LEVEL 


Total Wine & More, 
AZ, CA, CT, DE, GA, IL, MB, MN, NJ, NV. NM, NC, VA, SC, TX 


www.totalwine.com 

Los Gatos Cigar Club, Los Gatos, CA 
www.|gcigars.com 

Fusion Cigar Lounge, Clearwater, FL 
www.fusioncigars.com 


Corona Cigar Company, 
Heathrow, Sand Lake, Downtown Orlando, FL 
www.coronacigar.com 


Tampa Sweethearts, Tampa, FL 
www.tampasweethearts.com 

Blend Bar & Cigar, Indianapolis, IN 
www.blendbarcigar.com 

Cigar Chateau, Wichita, KS 
www.cigarchateau.com 


Federal Cigar, Portsmouth, NH 
www.federalcigar.com 


Casa Fuente, Las Vegas, NV 
www.casafuentespiritssociety.com 


Nat Sherman Townhouse, New York, NY 
www.natsherman.com 


The Lake Club, Youngstown, OH 
www.thelakeclubohio.com 


Cigars International, 
Bethlehem, Downtown & Hamburg Locations, PA 
www.cigarsinternational.com 


Cigar House, San Juan, PR 


www.thecigarhousepr.com 


Libation Station, Johnson City, TN 
www.libationplaza.com 


Up in Smoke, 6 locations surrounding Dallas, TX 
www.upinsmoke.org 


GOLD SPONSORSHIP LEVEL 

Magnum's Cigar, Wine & Liquor Emporium, 
Phoenix, AZ 

The Hiland Family, Scottsdale, AZ 

Cigar Club, Modesto, CA 

SmallBatchCigar.com, Orange, CA 

Stag Tobacconist, Colorado Springs, CO 

Mike's Cigars, Miami Beach, FL 

Prime Cigar & Wine Bar, Boca Raton, FL 

Smoke Inn's of South Florida, Boynton Beach, FL 

Neptune Cigar Superstore, Miami, FL 

Stogies of Kendall, Miami, FL 

P.C.B Cigars, Panama City Beach, FL 

Tobacco Locker, Port Charlotte, FL 

Thompson Cigar, Tampa, FL 

Jack Schwartz, Chicago, IL 

S & A Smokeshop, Watertown, MA 

Timothy's Fine Cigars, Bay City, MI 

Jon's Pipe Shop, Saint Louis, MO 

Anstead's Tobacco Company, Fayetteville, NC 

L.J. Zucca, Vineland, NJ 

Royal 10 Cigar & Tobacco, Cleveland, OH 

Jungle Jim’s Int'l Market, Fairfield, OH 

Holt Cigar Company, Philadelphia, PA 

Regency Cigar Emporium, East Greenwich, RI 

Lone Star State Cigar Co., Allen & Plano, TX 

The Reserve Cigar Lounge & Whiskey Bar, 
Arlington, TX 


Heroes & Legacies, Austin, TX 

Blue Smoke of Dallas, Dallas, Tx 
Michael's Tobacco, Euless & Keller, TX 
Serious Cigars, Houston, TX 

Spec's Wine & Spirits, Houston, TX 
Stogies World Class Cigars, Houston, TX 
Rain City Cigar, Seattle, WA 


DIAMOND SPONSORSHIP LEVEL 
Bouch’s Premium Cigars, Fairhope, AL 
Habana Ray’s, Mobile, AL 

Hi-Time Wine Cellars, Costa Mesa, CA 
Ohlone Cigar Lounge, Fremont, CA 
Taylor's Cigar Lounge, Long Beach, CA 
Boyd's Cigars and Elegant Gifts, Paso Robles, CA 
Genuine Cigars, Santa Clarita, CA 

Valencia News, Santa Clarita, CA 

The Cigar Factory, Simi Valley, CA 
Tobacco Leaf, Denver, CO 

The Tobacco Shop, Hartford, CT 

Mickey Blake's, Southington, CT 

W. Curtis Draper, Washington, DC 

Bonita Smoke Shop, Bonita Springs, FL 
Harbor Cigars, Destin, FL 

Beach Cigar Bar, Fort Lauderdale, FL 
Smoke on the Water, Fort Lauderdale, FL 
World Famous Cigar Bar, Fort Myers, FL 
Cigar Bar Pembroke Pines, Hollywood, FL 
Cigar Box Aventura, Miami, FL 

Vega Cigars, Pompano Beach, FL 

Cigars of Tally, Tallahassee, FL 

Tampa Humidor, Tampa, FL 

GarVino's Cigars, Fine Wine & Gift, The Villages, FL 
Five Points Bottle Shop, Athens, GA 
Buckhead Cigar Club, Atlanta, GA 
Neumann's Cigars & More, Libertyville, IL 
Humidor of Westmont, Westmont, IL 
Karma Tobacco & Cigar Lounge, Gary, IN 
The Golden Leaf, Hobart, IN 

Straus Tobacconist, Florence, KY 

Don Juan Cigars of Metairie, Metairie, LA 
Mayan Import Co., New Orleans, LA 
Tobacco Exchange, New Orleans, LA 
Signature Cigars, Rockville, MD 

The Golden Leaf, Michigan City, IN 

La Casa Plymouth, Plymouth, MI 

Burn Cigars, Burnsville, MN 

Cigar Jones, Minnetonka, MN 

Stogies on Grand, Saint Paul, MN 
Matchbox Cigars & Pipes, Aberdeen, NC 
Bruce's Pipe Shop, Asheville, NC 

K&S Cigars, Cary, NC 

Bella Casa Cigars, Jacksonville, NC 

Blue Ridge Tobacco, Winston Salem, NC 
Twins Smoke Shop, Londonderry, NH 
Heritage Premium Cigars, Marlton, NJ 
Smoker's Delight, Union, NJ 

Monte's Cigar Shop, Albuquerque, NM 
Cigar Box by Freyboy Tobacco, Las Vegas, NV 
Queensbury Cigar and Pipe, Queensbury, NY 
Cigar Vault Emporium, Staten Island, NY 
Bell’s House of Tobacco, Cincinnati, OH 
Straus Tobacconist, Cincinnati, OH 
Smokers Etc., Cuyahoga Falls, OH 


Tobacco Wharf, Dayton, OH 

Tobacco Exchange, Oklahoma City, OK 

ZT Cigars, Oklahoma City, OK 

Fogue & Bates Cigars, Tulsa, OK 

Atlantic Cigar, Folcroft, PA 

Harrisburg Beer N Cigar, Harrisburg, PA 
The Tobacco Company, Lemoyne, PA 
Klafter's, New Castle, PA 

Nice Ash Cigars, Warren, PA 

The Cigar Box, Columbia, SC 

Boda Pipes at McAllister Square Mall, Greenville, SC 
Tobacco Plus, Greer, $C 

East End Cigar Company, Myrtle Beach, SC 
Maduro Cigar Lounge & Bar, Cookeville, TN 
The Leaf, Abilene, TX 

Pipe World, Austin & Round Rock, TX 

Mike's Cigar Room, Conroe, TX 

Tobacco World, Corpus Christi, TX 

Montfort Cigar, Dallas, TX 

Cigar Warehouse, Dallas & Plano, TX 

The Cigar Lounge, Dallas, McKinney & Plano, TX 
Grapevine Cigar, Grapevine, TX 

Cigar Towne, Houston, TX 

Lone Star Tobacco, Houston, TX 

Santa Barbara Cigars, Houston, TX 

ll Regalo Preferito, Laredo & McAllen, TX 
Tobacco Junction, Longview & Tyler, TX 

The Hemingway, Midland & Odessa, TX 
Renegade Cigars, Richardson, TX 

Colonel's Pipe shop, San Angelo, TX 

Club Humidor, San Antonio, TX 

Stogies Cigar Lounge, Fife, TX 

Tobacco Patch Kirkland, Seattle, WA 
Smokey Joe's Cigar & Sports Lounge, Tacoma, WA 
St. Croix Tobacco, Hudson, WI 


EMERALD SPONSORSHIP LEVEL 


R & R Cigars, Tuscaloosa, AL 

Winston's Pipe and Cigar Emporium, Fort Smith, AR 
Fine Ash Cigars, Avondale, AZ 

Tinder Box, Costa Mesa, CA 

Ambassador Fine Cigars, Peoria, AZ 

Fair Oaks Cigars, Peoria, AZ 

Ambassador Fine Cigars, Phoenix, AZ 

Baxter's Cigars, Phoenix, AZ 

Fumar Cigars, Phoenix, AZ 

Havana Cigars, Phoenix, AZ 

Stag Tobacconist, Phoenix, AZ 

Ye Olde Pipe & Tobacco Shoppe, Phoenix, AZ 
21 Degrees Cigar Lounge, Scottsdale, AZ 
Cigar King, Scottsdale, AZ 

Fox Cigar Bar, Scottsdale, AZ 

Anthony's Cigar Emporium Oracle, Tucson, AZ 
Anthony's Cigar Emporium Grant, Tucson, AZ 
Anthony's Cigar Emporium Broadway, Tucson, AZ 
Bo's Cigar Lounge, Bellflower, CA 

Dana Point Cigar, Dana Point, CA 

Liberty Tobacco, Del Mar, CA 

Big Daddy's Cigar Lounge, Long Beach, CA 
Bo's Cigar Lounge, Long Beach, CA 

The V-Cut Cigar Lounge, Los Angeles, CA 
Telford's Pipe & Cigar, Mill Valley, CA 

Morgan Hill Cigar Co., Morgan Hill, CA 

Burning Desires Anaheim, Ontario, CA 
Zafuto's Cigar Haven, Ontario, CA 

Cigars by Chivas, Pasadena, CA 

Mission Pipe Shop, Pleasanton, CA 

David's Gifts & Tobacco, Rancho Cucamonga, CA 





Tobacco & Brew, Redding, CA 

Helio’s Cigars, Riverside, CA 

Churchill Cigar Lounge II, San Diego, CA 
Excalibur Cigar & Scotch Lounge, San Diego, CA 
Liberty Tobacco, San Diego, CA 

Mission Pipe Shop, San Jose, CA 

Cigar Warehouse, Sherman Oaks, CA 

Fair Oaks Cigar Co., South Pasadena, CA 
Zarka Cigar Lounge, Temecula, CA 

Bo's Cigar Lounge, Torrance, CA 

Cigars on 6th, Denver, CO 

Edward's Pipe & Tobacco, Fort Collins, CO 
Havana Manor, Longmont, CO 

Butthead Tobacco Emporium, Danbury, CT 
Waterwheel Cigar, Fernandina Beach, FL 
Havana Group Cigar Club, Hialeah, FL 
Cigars in the Keys, Islamorada, FL 

Edward's Pipe & Tobacco, Lakeland, FL 
Executive Cigar Shop & Lounge, Melbourne, FL 
Caribbean Cigars, Miami, FL 

Cigar Cellar & Lounge, Miami, FL 

Miura Cigars, Miami, FL 

Sabor Havana at Doral, Miami, FL 

Roz's Cigar Emporium, Ocala, FL 

Cigar Cave, Palm Harbor, FL 

Havana Tranquility, Punta Gorda, FL 

St. Augustine Tobacco Company, Saint Augustine, FL 
Branded Partners, Tampa, FL 

Cigar Castle, Tampa, FL 

Metropolitan Cigar, Tampa, FL 

Vincent and Tampa Cigar, Tampa, FL 

Blue Havana II, Alpharetta, GA 

Cutter’s Cigar Emporium, Alpharetta, GA 
Top Shelf Cigar, Augusta, GA 

The Cigar Shoppe, Cumming, GA 

Cigar Merchant, Roswell, GA 

Tobaccos of Hawaii, Honolulu, HI 

R. Field Wine Company, Honolulu, HI 
Tamura's Fine Wine & Liquors, Honolulu, H! 
Pars and Cigars, West Des Moines, IA 

Jon's Pipe Shop, Champaign, IL 

Hubbard State Cigar Shop, Chicago, IL 

Up Down Shop, Chicago, IL 

Riverside Cigars, Jeffersonville, IN 

Angelina Cigars, Plymouth, IN 

Centro Cigars, Lawrence, KS 

The Humidor, Wichita, KS 

The Humidor & Lounge, Wichita, KS 

The Party Source, Bellevue, KY 

Schwab's Pipes & Stuff, Lexington, KY 
Kremer's Smoke Shoppe, Louisville, KY 
Oxmoor Smoke Shop, Louisville, KY 
Brentley’s Fine Cigars, Paducah, KY 

The Paducah Cigar Co., Paducah, KY 

Don Juan of Baton Rouge, New Orleans, LA 
Cigar Cove, Broussard, LA 

Habana Port Cigar Merchants, Metairie, LA 
Tinder Box, Metairie, LA 

Don Leoncio Cigars, New Orleans, LA 
Tobacco House of Shreveport, Shreveport, LA 
Acton Wine & Spirits, Acton, MA 

Cigar Room II, Agawam, MA 

Pleasant Smoke Shop, Malden, MA 
Faders, Baltimore, MD 

Cross Street Tobacco, Baltimore, MD 

Main Street Cigars, Bel Air, MD 

Titan Cigars, Gambrills, MD 

Tobacco Leaf, Hanover, MD 

Senor Cigars, Ocean City, MD 

Tinder Box, Waldorf, MD 

Tobacco Rose, Ann Arbor, MI 

Churchill's of Birmingham, Birmingham, MI 


Smoky’s Fine Cigars, Bloomfield Hills, MI 

La Casa Detroit, Detroit, MI 

Sunrise Coast, Flint, MI 

Tobacco Shoppe, Midland, MI 

Goodfella's Cigars, Rochester, MI 

Jenuwine Cigar Lounge, Royal Oak, MI 

Red Wagon Wine Shoppe, Troy, MI 
Churchill's West Bloomfield, West Bloomfield, MI 
The Nostalgia Shop, Columbia, MO 

Fidel's, Kansas City, MO 

Aiello's Cigar Bar, Saint Charles, MO 

The Hill Cigar Company, Saint Louis, MO 

Just For Him, Springfield, MO 

The Cigar Box, Valley Park, MO 

McCranie's Pipe Shop, Charlotte, NC 

Tinder Box at South Park Mall, Charlotte, NC 
Havana Phil's Cigar Company, Greensboro, NC 
Smokin’ Joe's, Hudson, NH 

Castro's Back Room, Manchester, NH 

Plaistow Cigar Company, Plaistow, NH 
Boulevard Cigar Shop, Bayonne, NJ 

Havana Cigar Lounge, Beachwood, NJ 
Berkeley Wine Company, Berkeley Heights, NJ 
Puff N Stuff, Cranford, NJ 

Marketplace Wine & Spirits, East Brunswick, NJ 
Cigar Room, Fort Lee, NJ 

Lighthouse Cigars, Hazlet, NJ 

Smoker's Haven of Matawan, Matawan, NJ 
Smoker's Haven of Lincroft, Metuchen, NJ 
Smoker's Haven of Northfield, Northfield, NJ 
Marc's Cigars at Hobby Horse, Ocean City, NJ 
Boulevard Cigar Shop, Toms River, NJ 

Brick House Cigar Shop, Wyckoff, NJ 
Davidoff of Geneva, Las Vegas, NV 

Habana Premium Cigar, Albany, NY 

lron Horse Cigar Depot, Hudson, NY 
Huntington Humidor, Huntington, NY 

Native Pride, Irving, NY 

Dominic's Fine Cigars, Larchmont, NY 

Barclay Rex Pipe Shop Downtown NYC, New York, NY 
Dewey Ave Smoke Shop, Rochester, NY 
Smokin' Joes's, Sanborn, NY 

Adirondack Cigar Shop, Saratoga Springs, NY 
Bear Tracks Distributors, Steamburg, NY 
Cousin's Cigar, Avon, OH 

Cigar Cigars of Ohio, Cleveland, OH 

JoVann's Tobacco Shop, Cleveland, OH 
Mayfield Smoke Shop, Cleveland, OH 
Culebra Cigars & The Twisted Vine, Columbus, OH 
Smoke House, Dayton, OH 


Total Across AUnerutthe 2015 


Woodland Cigar Company, Delaware, OH 
Medina Cigar & Tobacco, Medina, OH 
Havana House, Niles, OH 

Third Street Cigars, Waterville, OH 

82nd Avenue Tobacco & Pipe, Portland, OR 
Rich's Cigar Store, Portland, OR 

Leaf & Bean Company, Cannonsburg, PA 
J.M. Boswell’s Pipe, Chambersburg, PA 
Genuine Tobacco, Columbia, PA 

Heritage Tobacco & Wine Cellars, Erie, PA 
Smoker's Zone, Feasterville, PA 

Cigar, Cigars, Horsham, PA 

Cigar Mojo, King of Prussia, PA 

Cold Springs Beverage, Newtown, PA 
Smoke N Guns, Oakmont, PA 

Twin Shoppe, Philadelphia, PA 

Allegheny Smokeworks, Pittsburgh, PA 
Bloom Cigar Company, Pittsburgh, PA 

Old Allegheny Shoppe, Pittsburgh, PA 
State Hill Food Mart, Reading, PA 

The Humidor, Cranston, KS 

Mr. J's Havana Shop, West Warwick, RI 

Low Country Pipe and Cigar, Little River, SC 
Havana Cabana at Pawleys Island, Pawleys Island, SC 
Burns Tobacconist Downtown, Chattanooga, TN 
Burns Tobacconist East, Chattanooga, TN 
Woody's Smokes & Brews, Franklin, TN 
Smoky's Tobacco and Cigars, Knoxville, TN 
The Humidor, Murfreesboro, TN 

Stones River Beverage Mart, Murfreesboro, TN 
Belle Meade Premium Cigar Company, Nashville, TN 
Uptown Smoke Shop, Nashville, TN 

Elite Cigar Cafe, Addison, TX 

Tobacco Lane, Arlington, TX 

Tobacco Road, Arlington, TX 

Cigar Emporium, Houston, TX 

Casa Petrides, McAllen, TX 

Tobacco Box Inc., Rockwall, TX 

Cigar Cigar!, Sugar Land, TX 

Cigar Palace, Alexandria, VA 

John Crouch Tobacco, Alexandria, VA 

Cigar Connection #2, Ashburn, VA 

Cigar Realm, Ashland, VA 

John B. Hayes Tobacco, Fairfax, VA 

Garcia Tobacco Shop, Burlington, VT 
Everett Cigar & Tobacco, Everett, WA 

Lit Cigar Lounge, Snoqualmie, WA 

Lil’ Brown Smoke Shack, Yakima, WA 

Lake Country Cigars, Delafield, WI 
Tobacco World, Greenfield, WI 

St. Croix Cigar Co., Hudson, WI 





Proceeds of these cigars go directly to 
the children and families at the Cigar Family complex. 
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We polled a panel of experts to choose the finest luxury travel on 


waves, parsing 12 categories from smoking to dining, spa life 
to golf, and a host of exciting itineraries 


BY LARRY OLMSTED 


Alaska, with its abundance of unspoiled, natural beauty, , 
was our panel’s favorite summertime cruise destination. -= 

An array of cruising formats—it’s served by small ships = 
and large (such as Oceania, shown)—sweetens the pot. 
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Smaller ships (under 1,000 passengers 
for our purposes) offer the ability to visit 
smaller harbors. The panel picked 
Seabourn’s Odyssey Class as the leader. 





is fatal to prejudice, bigotry 
and narrow-mindedness,” wrote Mark Twain in 1869, penning what 
would become arguably Western literature’s most famous quote about 
travel. The words can be found in the best-selling book of his lifetime, not 
The Adventures of Tom Sawyer or Huckleberry Finn, but rather The Innocents 
Abroad, the first great work of American travel writing. In 1867 Twain 
walked up the gangplank of the sidewheel steamer Quaker City and, along 
with a boatload of adventurous fellow passengers, embarked on what 
many consider the first leisure cruise in the nation’s history. His first- 
person account of the voyage to Europe and the Middle East is comedic, 
informative and often acerbic; and ever since it debuted to smashing 
success, Americans have been going on cruises in droves, while cruise- 
ship amenities have been continuously improving. 

The appeals of cruising are many, but the most obvious is the combina- 
tion of sightseeing and convenience. “It’s such an easy way to travel that 
you almost feel guilty,” says Michael Patrick Shiels, an award-winning 
broadcaster and travel journalist whose aquatic voyages have ranged from 
Disney family outings to small-boat naturalist adventures in the Galapagos 
Islands to golf cruises in the Caribbean. “As a frequent traveler, the norm is 
a lot of research and planning beforehand, then every day actively doing 
and seeing the things you have put on your list, then packing up and head- 


ing to the next town or city or resort. On a cruise everything is the opposite: 
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you check in, you unpack just one time, and then 
your ‘hotel room’ moves with you. Once you’ve 
chosen a destination everything is done for you, 
the planning, the excursions, expert guides. You get 
the same choice of vacation preferences as on land, 
from poolside relaxation to active exploration, but 
effortlessly.” Consider a typical luxury cruise itiner- 
ary in Southeast Asia, starting in Singapore and 
ending in Hong Kong, along the way visiting 
Thailand’s Koh Samui, Cambodia’s Sihanoukville, 
Vietnam’s Ho Chi Minh City and Da Nang, and 
China’s Hainan Island. Now imagine trying to 
string those seven destinations together via tradi- 
tional overland travel, with seven different hotels 
and all the flights, trains and transfers along the 
way. That’s why so many people love cruises. 

Seventy percent of the earth’s surface is 
covered with water, and as anyone who has ever 
shopped for a vacation home knows, of the 
remaining 30 percent, the part touching water is 
most valuable. That is why the cruise industry 
has been booming in recent years, offering a 
unique combination of white-glove hotel ameni- 
ties, higher levels of gourmet cuisine and an 
unbelievable array of onboard activities and 
entertainment, all with easy access to the world’s 
ereatest coastal destinations. 

The best cruise ships are often described as 
five-star hotels at sea. But they are something 
more, because even the best hotels don’t bring in 
expert speakers, theater companies, educators and 
the like to entertain their guests—for free. 

For smokers, while hotels worldwide are increasingly unwelcoming, 
cruise ships have gone the opposite direction. Many of the top luxury 
lines offer open-air balconies on most cabins and have added cigar bars or 
lounges. According to Annie Scrivanich, senior vice president of Cruise 
Specialists, an industry leader in worldwide cruise vacations, “Many pre- 
mium and luxury lines such as Crystal, Regent and Silversea have cigar 
bars. For example, Silversea’s Connoisseur’s Corner is a cigar and Cognac 
lounge with comfortable low-slung leather chairs.” Regent Seven Seas 
and Crystal have very similar onboard products, both called the Connois- 
seur Club, and both are Cognac and cigar lounges, including an inventory 
of Cubans in international waters. Royal Caribbean has its own 
Connoisseur Club on the largest ships, while Norwegian offers its 
Humidor Cigar Lounge. Princess has Churchill’s Cigar Lounge and 
Cunard also has its own Churchill’s Lounges on the vaunted Queen Mary 
2, Queen Elizabeth and Queen Victoria, all with long lists of Cuban and 
Dominican cigars, fine Cognacs and whiskies. Even ships without dedi- 
cated cigar bars often sell cigars and provide open-air bars or balconies 
for smoking. 

Some 13 million North Americans are expected to take a cruise this 
year. That statistic has been steadily growing (about seven percent annu- 
ally) for the past three decades, according to Cruise Market Watch. Seven 


new ships will launch this year, reflecting the amazing diversity 
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of cruising, with capacities from 224 to 4,200 passengers, and another 
10—+representing just about every top line—will be christened next year. 
Ships keep getting better and better, with larger more luxurious rooms, 
more sophisticated spas and dining, in turn luring more and more luxury 
travelers onboard. To help you find the very best ships and lines for your 
needs, we asked our expert panelists for their favorite. Not surprisingly, 
this mix of top travel and cruise agents, journalists and industry insiders 
voiced very strong opinions about all things cruise—opinions that can 
help you plan your next great vacation. 

One notable trend is for top luxury hotel companies to join the 
boutique end of the cruise market. While still a niche, and more an 
extension of the hotels than a separate enterprise, this is worth consid- 
eration. For example, Four Seasons operates the 11-cabin Explorer as an 
adjunct to its island-based resort in the Maldives, mainly for scuba 
enthusiasts. The Oberoi Group also has the eight-cabin Verinda based in 
Kerala, India, and the more substantial 27-suite Zahra, which cruises 
Egypt’s Nile. Belmond Hotels (formerly Orient-Express) has three river 
ships in France and Myanmar. Cruise and land packages are often com- 
bined into one vacation. 

Size Matters: Many different standards are used to define cruise ship 
size based on the number of passengers. One typical industry breakdown 
uses four tiers: small (1-949 passengers), mid-sized (950-1,999), big 
(2,000-2,999) and mega (3,000+). For this poll, we opted for just two divi- 
sions among mainstream ships—small (less than 1,000 passengers) and 
mid-large (more than 1,000)—but the lines are blurred because two of our 
best performing lines, Crystal and Oceania, have ships above and below 
these cutoffs. Because the newer ships in the fleets are usually larger, these 
lines were placed in the large category. The exceptions to the division are 
specialty niches such as river cruising and adventure ships, which tend to 


be very small, usually fewer than 100 passengers. 


BEST SUMMER CRUISE DESTINATION 


Alaska 


“The Last Frontier” wowed our panelists with its omnipresent natural 
beauty, diversity of sights and broad array of cruise options for all tastes 
and budgets. Smaller adventure ships like those from Lindblad 
Expeditions and Alaska Dream Cruises get off the beaten path and into 
smaller ports; while a full-service, luxury experience is offered by the best 
lines including Crystal, Oceania and Regent Seven Seas. Alaska is also 
served by such family-friendly lines as Disney. “Summer is your only time 
to visit this destination that is rated No. 1 by past cruise passengers,” says 
Anne Scully, who is president of the high-end McCabe World Travel and 
perennially rated among the Top 10 agents in the nation. “It is a very 
authentic cruise destination full of wildlife experiences with something 
to thrill every family member, no matter their age.” Cruise Specialists’ 
Scrivanich agreed wholeheartedly. “The Great State of Alaska is my No. 1 
choice for summertime travel. It’s vast and beautiful with considerable 
wildlife viewing opportunities, and there is an extensive selection of 
cruise ships and itineraries to consider, depending on one’s interests. It’s 
extremely family friendly, with a great mix of shore excursions geared 
towards visitors of all ages...and air travel is relatively easy and afford- 
able. My recommendation is to plan as if you are going to visit Alaska 


only once—however, 30 percent of visitors are so impressed that they 
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South America was one of the favored winter destinations. On Aqua 
Expeditions’ Aria (exterior view, top, and cabin, above) 24 passengers can 
cruise the Amazon River in ultimate luxury, while enjoying the wines of 
Chile and Argentina and the cuisine of Peru. 


come back within five years to see more.” 

Runner-Up: The Mediterranean. “It’s like enjoying Whitman’s sam- 
pler of travel without ever having to touch your suitcase, a great way to 
get a taste of Europe’s finest destinations while enjoying incredible 
weather,” says Chad Clark, principal of Scottsdale luxury agency Chad 
Clark Travel and a longtime CIGAR AFICIONADO expert. As with the 
Southeast Asia example mentioned in the opening, Mediterranean 
cruises seamlessly link multiple desirable ports in Portugal, Spain, France, 


Italy, Greece and more offbeat spots like Malta, Gibraltar and Sardinia. 


BEST WINTER CRUISE DESTINATION 


South America, Antarctica & 
Galapagos Islands 


Like Alaska, South America wowed panelists with its great variety of 
itineraries and ships, from explorations of otherwise impossible-to-reach 
Antarctica to the vibrant cities of Buenos Aires and Valparaiso. Darwin’s 
naturist playground, Ecuador’s Galapagos Islands, was high on everyone’s 
list and many experts also mentioned luxury Amazon River cruises. Shore 


excursions include such wonders as Incan ruins, Iguazu Falls, lush 
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Adventure is the focus of the collaboration between Lindblad Expeditions 
and National Geographic, and may include Antarctic whale encounters. 


rainforests and Patagonia. “South America offers multiple destinations for 
cruise enthusiasts to discover,” says Cruise Specialists’ Scrivanich. “Ad- 
venture oriented travelers can cruise the Galapagos Islands, Antarctica, 
or the Amazon River. There are a variety of coastal voyages or one can 
circumnavigate the entire continent.” Chad Clark begs readers not to 
forget the “incredible food and wine,” of Chile and Argentina, and raves 
about the “five-star Peruvian cuisine” on the luxury 24-passenger twin 
Amazon River ships, Aqua Expeditions’ Aria and Amazon. Mary Ann 
Ramsey, a 40-year veteran of luxury travel who was named Travel Agent 
of the Year by the American Society of Travel Agents, describes Antarc- 
tica as “A once in a lifetime surreal experience in the most unexplored 
frontier on earth,” while photojournalist Lynn Seldon calls the icy conti- 
nent a true “bucket list” destination. Not to be outdone, both Mary Jean 
Tully, Founder and CEO of The Cruise Professionals, one of the highest 
volume cruise specialty agencies in the world, and journalist Michael 


Patrick Shiels use “once in a lifetime” to describe the Galapagos. 
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Runner Up: The Caribbean. A distant second, the 
region was mainly prized for its weather, gorgeous 
beaches and easy access, with more focus on the time 
onboard the ships than shore excursions and sights. “In 
the dead of winter, there’s no better cruise destination 
than the Caribbean for sublime sun, sand and sea,” says 


Veronica Stoddart, former editor in chief for Travel at 


USA Today and former editor of Caribbean Travel & Life. 


ey ~ BEST CRUISE LINE FOR FAMILIES 





Disney Cruises 


No category was as near unanimous as this one, where 
the winner was a runaway—and a relative newcomer to 
the cruise industry. Disney launched its first two ships 
less than 18 years ago and didn’t get a third until 2011. 
“Expecting kitsch? Not here,” says Michael Patrick 
Shiels. “Disney cruises are surprisingly sophisticated and 
stylish, featuring gilded, glamorous décor, with a touch 
of belle epoch and a sense of historical place. The ships, 
especially the Dream and Wonder, are art deco homages 
to the golden age of shipboard travel.” Despite the fact 
that it is one of the lower priced lines, and many of our 
panelists are top-shelf luxury specialists dealing with the nation’s highest 
net worth travelers, their message was crystal clear; Disney knows families. 
As Anne Scully puts it bluntly, “There is no comparison...they win all 
day long. Disney gets kids and at the same time takes care of every mem- 
ber of the family. We all find our inner child on a Disney Cruise.” Scriv- 
anich asks rhetorically “How can you top having your family greeted upon 
boarding the ship by a lineup of Disney ‘cast members’ and iconic charac- 
ters?” Luxury lifestyle and travel journalist Becca Hensley, a mom herself, 
says, “The truth is they just have the formula down and do things right. 
They can conjure magic in kids and turn adults into children. Who else 
can claim that?” Cruise expert Fran Golden, who covers the industry for 
USA Today and Frommer’s, says “It’s not just about Mickey and Disney 
nostalgia. This is a cruise line created for families—and adults will have 


as good a time as the kids.” 


BEST CRUISE LINE FOR ADVENTURE 


Lindblad Expeditions— 
National Geographic 


“Adventure cruising might sound like an oxymoron, but more and more 
lines are jumping on the active lifestyle bandwagon as demand grows,” says 
Steve Jermanok, a lifelong travel journalist, author, and founder of Active 
Travels, a Virtuoso-affiliated consultancy. “A younger clientele has helped 
transform an industry best known for all-you-can-eat buffets and chaise 
lounges to one where a weeklong itinerary might include sea kayaking, 
biking, hiking, scuba diving, ziplining and rock climbing.” Adventure 
cruise ships tend to be smaller, visiting such destinations as the Galapagos 
Islands, arctic regions and hard-to-reach nature and wildlife. Our winner 
combines many years as a pioneer in this segment with its more recent 
National Geographic Society affiliation, putting scientists, naturalists and 


researchers on every cruise. Cruise journalist Golden says that as a result, 
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In 2014, the Semester at Sea educational service visited Havana aboard its ship Explorer, with 624 
university students. Thawed relations with Cuba now have several cruise lines jockeying to go. 


Is Cuba Cruising in Your Future? 


fith its clear turquoise waters and vast 

- sandy beaches, the Caribbean has 
long been one of the top cruise destinations. 
Now a sudden warming of U.S.-Cuba 
relations places an industry game changer 
on the not-so-distant horizon. One major 
line, Carnival, has already announced 
scheduled Cuba cruises through its Fathom 
subsidiary, and others are lining up as well. 

“No question the most popular 
destination in the Caribbean once it opens 
up fully,’ Cuban-born Jack Del Rio, CEO of 
industry giant Norwegian Cruise Lines told 
CNN. “Cuba is more than just Havana, there 
are seven or eight ports we’d like to visit.” 
Del Rio has drawn up seven itineraries from 
New York and Florida, suggested combining 
Cuba with nearby ports in Grand Cayman, 
Jamaica or Mexico, and recently applied for 
people-to-people travel licenses for NCL’s 
brands, which include deluxe Oceania and 
Regent Seven Seas. 

Cuba is uniquely suited to become a 
runaway SUCCeSS as a new cruise 
destination, not only because of the 
immense pent up tourism demand, but its 
poor hospitality infrastructure makes cruise 
ships a welcome option. 

“The hotel situation in Cuba is dire, and 
we know that very well firsthand,” says 
Dawn Davis, director at Academic Travel 
Abroad, a leading organizer of legally 
approved trips to Cuba for American 
citizens. A licensed Travel Service Provider 
for Cuba, Academic Travel orchestrates trips 
for National Geographic Expeditions, the 
Smithsonian and New York Times Journeys, 
among others. “There are very few hotel 


rooms and the rates are increasing 
astronomically. We would love to use cruise 
ships for our trips in the future because it 
would be a great way to get more people 
there with better accommodations. The 
inventory is so limited now that all of our 
tours for 2016 are already fully sold out.” 
Michael Patrick Shiels, a veteran travel 
journalist and broadcaster who is a fan of 
both cruise ships and Cuba, put it more 
bluntly: “It’s a great location, it feels like 
going back in time to another era. | loved 
the whole in-the-footsteps-of-Hemingway 
thing and it was great hearing live music at 
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In the heyday of Havana cruising, print ads 
compared the destination to Paris. 


every single meal, in every restaurant, lunch 
and dinner.” But he hesitates to recommend 
hotels there because of the relatively low 
standards. “| would definitely want to visit 
Cuba ona cruise ship if | could. You’d get all 
the perks of a luxury hotel, along with the 
gritty, antique nature of Havana. You could 
still experience real Cuba but have 
everything you want in a hotel room—like 
hot water, which | never saw in my hotel the 
entire time | was there.” 

Shiels went on an educational 
people-to-people tour, which despite all the 
recent hoopla, remains the only legal way to 
visit. Casual vacations to Cuba will have to 
wait until the embargo is lifted, which would 
require an act of Congress. That’s why most 
of the luxury lines, though eager, say they 
are waiting for the law to change and they 
can operate normal leisure cruises. Until that 
happens, passengers will need to meet the 
strict people-to-people requirements, 
including a detailed itinerary of interactive, 
educational experiences. Or as Davis says, 
“You can’t go to Cuba to lay on the beach.” 
In this vein, Carnival’s Fathom was created 
as a “social impact travel brand,” which 
orovides purpose-oriented experiences, 
including “voluntourism.” It launched with 
trios to the Dominican Republic and just 
received permission from the U.S. Treasury 
and Commerce Departments to operate 
cultural exchange travel to Cuba. Fathom 
plans to begin service in May 2016 from 
Florida on the 710-passenger Adonia. 

“It’s exciting to be able to address the 
real hunger to explore Cuba—a country that 
has been off-limits to most Americans for 
decades,” says Tara Russell, Fathom’s 
president. “There’s a mystique about the 
country and there’s a longing to explore it. 
Fathom is beginning what we hope will be a 
beautiful partnership with the Cuban 
people, and we are eager to take excited 
U.S. guests to this beautiful and culturally 
rich destination.” 

Small river and coastal cruise specialist 
Haimark Lines has beaten Fathom to the 
punch, with its first Cuba people-to-people 
cruise sailing in February on its flagship Saint 
Laurent. With 10 trips scheduled, one is 
already sold out. According to Gene Sloan, 
cruise columnist for USA Today, Pearl Sea 
Voyages and tour company Globus (using a 
ship from Celestyal Cruises) have both 
announced similar trips. And the Cuba cruise 
market continues to heat up as the 
people-to-people provider insightCuba plans 
motor sailboat tours as early as December. 

—Larry Olmsted 
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Land tours require packing up each day to head for the next town. 
On a cruise, you unpack just one time and your “hotel” room moves. 


“It’s not just about hiking and kayaking. You will learn stuff on these 
cruises.” Scrivanich concurs: “I highly recommend Lindblad. There is an 
entire element to their collaboration with National Geographic in 
exploration, research, technology and conservation, which provides an 
extraordinary travel experience. They provide a veteran expedition team 
onboard every departure. This really is a cruise experience for active 
guests that engages them in exploration, offering Zodiac expeditions, 
kayaks, glass-bottom boats and hydrophones.” 

Runner-Up: Aqua Expeditions. This highly specialized luxury river 
line has just three ships, two on the Amazon and one on Asia’s Mekong 
River, each with just 20-24 luxury suites and a focus on gourmet cuisine. 
Anne Scully likens the trips to five-star safaris, while Chad Clark says 


they offer “a host of off-vessel adventures to suit any experience junkie.” 


BEST RIVER CRUISE LINE 


Tauck and 
Viking River Cruises (tie) 


No category was as competitive as this, with the first six respondents giving 


six completely different answers, something that did not happen for any 
other category. River cruise enthusiasts like the complete absence of motion 
sickness, small size of the ships and access to inland cities and sights, espe- 
cially in Europe but also North and South America and Asia. “River cruises 
are here to stay and rival the ocean liners with interested and satisfied 


clients,” says superstar travel agent Anne Scully. “The greatest cities of the 
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world were built on river banks and cruising is an immensely enjoyable and 
also very economical way to travel in luxury. Viking River Cruises deserves 
their No. 1 ranking.” Former USA Today travel editor Veronica Stoddart 
agrees, noting that, “Viking is the reigning monarch of river cruises for its 
exceptional service, excellent and varied shore excursions and the largest 
number of ships. Its 40 Viking Longships are the largest and most modern 
in Europe.” Tauck was named “World’s Best River Cruise Line” by readers 
of Travel + Leisure magazine, and among our experts, fans applauded the 
venerable 90-year-old tour company’s expert guides and excursions. Top 
luxury agent Mary Ann Ramsey says, “I have lots of client feedback on their 
product, and clients love their onboard experience, fleet and guided shore 
excursions, all superior to the competition.” 

Honorable Mention: Uniworld and Scenic. Scenic is an Australian 
company that operates across Europe, but is also known for its trips in 
Russia and Southeast Asia, where a deluxe new ship launches on the 
Mekong River in 2016. Uniworld, based in Los Angeles, tours the same 
regions, as well as China and Egypt. 


BEST CRUISE LINE FOR GOLFERS 


Crystal 


Like Disney did with family cruises, top-tier luxury line Crystal Cruises 


utterly dominated this category, with only two other minor mentions. 
Crystal takes a multifaceted approach to golf on and off the ship. On- 
board, they have instruction with PGA certified pros, a driving range, 


Viking (pictured here) and Tauck cruises 
won the tightly contested river-cruise 
category. Fans of the tours appreciate 

calm waters and ever-changing scenery. 
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Disney ships, with their exuberant interior décor (left) were voted best for family cruising. The nod for onboard entertainment and activities went to Crystal 
Ships, on which the stage shows (upper right) offer quality and breadth. Oceania (lower right) hosts cooking schools and was deemed best culinary line. 


putting greens and first-rate Taylor Made rental gear. Off the ship they 
have excursions to top golf courses and annual specialty cruises featuring 
golf intense itineraries, usually hosted by former PGA Tour stars. Among 
all our travel agent experts, Scottsdale-based Chad Clark is the most golf 
specific, and he notes that “Crystal has a terrific ‘Golf Around the British 
Isles’ itinerary featuring some of the UK and Ireland’s best courses, like 
Royal Belfast and Gleneagles.” Cruise Professionals founder Mary Jean 
Tully agrees and adds that “Crystal offers a lot of golf shore excursions at 
upscale clubs. It also supplies onboard golf pros year-round, and offers 
golf-focused itineraries in the Mediterranean, Canary Islands and the 


coast of Canada and New England.” 


BEST CULINARY LINE 


Oceania took this one by a wide margin, in part because of the line’s 
collaboration with famed French chef Jacques Pépin, whose only floating 
restaurant is onboard, but also because even the more modest venues and 
smaller ships with fewer options were singled out for excellence across 
the board. The two largest ships, Marina and Riviera, boast La Reserve by 
Wine Spectator eateries seating just 24 for wine-pairing dinners and tast- 
ing seminars. They also have onboard cooking schools with dedicated 
high-tech teaching kitchens. “Oceania clearly wins,” says Anne 
Scully. “They offer such a diversity of dining and quality of service. You 


can enjoy a top-chef experience in Jacques Pépin’s or many other 
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fine-dining options—and their Culinary Discovery tours always sell 
out.” Mary Ann Ramsey agrees: “With nine dining venues Oceania 
hands down offers the best cuisine for this size of vessel—if not overall. 
The cuisine is innovative and paired with an impeccable wine list.” One 
after another, our experts praised the line’s offerings, and Lynn Seldon 
adds, “For this foodie, Oceania has the finest dining afloat, and though 
they don’t have as many choices on their smaller ships, dining on the 
Regatta, Nautica and Insignia is still world-class.” Free 24-hour room 
service is also offered. 

Runner-Up: Tie: Crystal and Regent Seven Seas. Panelists love chef 
Nobu Matsuhisa’s Silk Road and sushi bars aboard Crystal, while also 
praising the line’s Italian fare. Fran Golden offers a tip: “You can even 
order ‘Nobw’ as room service if you stay in a penthouse.” Regent got 
accolades for its consistent quality across a wide variety, including a classic 
steakhouse at sea, traditional French, Italian and Continental, plus a user- 


friendly spur-of-the-moment open-seating policy. 


BEST RESTAURANT AFLOAT 


“Le Champagne is the only Relais G Chateaux restaurant at sea,” says 
Mary Ann Ramsey. Panelists were especially impressed with how the 


restaurant customizes its menu by departure to represent a sense of place 
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for the trip, as Mary Jean Tully explains: “The ever-changing menu 
reflects the itinerary of that particular sailing and provides guests with an 
enhanced dining experience that features only the finest artisan products 
and freshest, locally sourced ingredients available.” 

Runner-Ups: Silk Road on Crystal; Red Ginger on Oceania; La 


Reserve by Wine Spectator on Oceania. 


BEST SPA AFLOAT 


“Canyon Ranch is one of the world’s leading spa and wellness brands,” 


says Michelle Pragnell, resident cruise expert for luxe Chicago-based 
agency Jet Set World Travel—and almost all our panelists agree. While 
Canyon Ranch easily swept this category, experts could not agree on just 
which floating Canyon Ranch (the famous 35-year-old Tucson-based 
destination wellness spa has partnered with four cruise lines and nearly 20 
ships) was best. The huge Canyon Ranch outpost on the Queen Mary 2 
got the most mentions and was repeatedly compared by experts like Becca 
Hensley, Anne Scully and Mary Jean Tully to a land-based version. 
Cunard claims it is the largest afloat at 20,000 square feet. In addition to 
26 treatment rooms over two floors, it offers a slate of the scheduled fitness 
classes for which the Arizona original is known, as well as healthy dining 


options, and a “thermal suite” with steam room, two kinds of saunas, ice 


Crystal was cited as both the best cruise line for mid-large 
ships and as having the-best ship of that size: Serenity 
(pictured) with its many verandas and amenities. 





room, aqua therapy pool, whirlpool and sensory showers. Interestingly, 
Celebrity, by far the least expensive of these lines, has the most Canyon 
Ranch Spas, on 10 of its Solstice Class ships, and these also boast full 
thermal suites with the same impressive array of facilities. The Queen 
Mary 2 and Celebrity ships are considerably larger and have bigger spas 
with more features, but all four lines received glowing accolades for their 
Canyon Ranch affiliations. 

Runner-Up: Seabourn. For smaller ships, our experts were again 
nearly unanimous in their love of Seabourn’s new 8,820-square-foot 
signature spas (on the three Odyssey class ships), very large for the ship 


size, which include thermal suites and private spa villas. 


BEST LINE FOR SHORE EXCURSIONS 


Cruises and scheduled shore excursions have been joined at the hip since 
Mark Twain’s 19th century trip, and just about every passenger does at 
least one, but our experts were unapologetically unenthusiastic. Regent 
got kudos for its all-inclusive model with unlimited free excursions, while 
Seabourn got nods for its smaller sized, more intimate groups and unique 
partnership program with UNESCO World Heritage Sites. But our luxury 
agents agreed that if you want to do shore excursions right, you need to 
do them yourself—or have them do it for you with pre-qualified private 


guides. Superstar travel agent Anne Scully sells a ton of high-end cruises, 
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Cruise ships are often welcome havens for cigar smokers in well-appointed lounges, with menus of fine cigars as well as spirits. The Connoisseur Club 
(left), is aboard Crystal Serenity. Cunard offers Churchill’s Cigar Lounges (upper right) and Silverseas has its Connoisseur Corners (lower right). 


but notes that, “I prefer my clients to have private guides to see what they 
want for as long or for as short a time as they wish...It is hard to view a 
museum painting with 100-plus other guests. This is clearly an area that 
all cruise lines need to improve.” Another top luxury agent, Mary Ann 
Ramsey agrees: “All of the luxury lines offer shore excursions, however | 
work with my clients to provide private excursions, tailored to their per- 
sonal preferences/tastes whether it be art, architecture, wine or cuisine.” 
Cruise Specialists’ Scrivanich also chimes in: “We create extraordinary 
shore excursions far and away exceeding what is available to the average 
cruise guests. We arrange our own exclusive tour programs ranging from 
private, half-day sightseeing excursions to extreme travel requests.” One 
such client was whisked from a ship to landlocked Zimbabwe—just to 


help complete his passport stamp collection. 


BEST LINE FOR ONBOARD 
ENTERTAINMENT/CULTURE/ACTIVITIES 


The Queen Mary 2 was noted for its vast array of traveling experts and 
productions, Disney got kudos for its family entertainment and Seabourn 
was lauded for its small group “conversation” series of discussions with 
guest experts, but in the end Crystal simply could not be matched for the 
quality and breadth of its offerings. Live Broadway-style plays are put on 
in a theater, experts from various fields speak, themed dinners are held 
and guests can learn everything from languages to art. “I believe they have 
the largest budget for entertainment,” says Anne Scully, adding that 


“Crystal has some of the best talent at sea—their shows are truly 


amazing.” Mary Jean Tully loves Crystal’s variety including, “Various 
highly rated shows and performances, cultural and enriching experiences 
which include highly acclaimed lecturers. Learn to play a keyboard, how 
to manage digital photography, learn a language, join their Computer 
University at sea and become a master of your iPad or laptop. Yoga, pilates 
or anything to do with well-being and healthy life choices is offered on- 
board.” Jet Set World Travel’s Pragnell loved the line’s Creative Learning 
Institute and noted that “Crystal typically partners with well-known 
names to bring the best possible instruction onboard.” 

Runner-Up: Oceania won out among foodies, thanks to its onboard 
high-tech Bon Appetit Culinary Center, with scheduled hands-on classes 
and a dozen two-person cooking stations. “Capped with a toque, you stand 
in your dream kitchen, with granite work spaces, pans and implements of 
the highest caliber, and every cooking utensil you’ve dreamed about. 


Oceania is an epicurean’s fantasy,” says lifestyle guru Becca Hensley. 


BEST CRUISE LINE, MID-LARGE (1,000+) 


As ships get larger they typically offer more physical bells, whistles and 
facilities, but service and quality deteriorate. With one notable exception, 
Cunard and its huge Queen Mary 2, the two to six thousand passenger 
behemoths that make up the bulk of the cruise industry floundered in the 
luxury waters, and all of our experts picked lines at the very smallest end 
of the “large” spectrum. This is especially true for the boutique two-ship 
Crystal line, which straddled our size division with one ship just over a 


thousand passengers and one just under, but it was clear its amenities were 
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more than enough to compete with the largest afloat. The Cruise Profes- 
sionals’ Mary Jean Tully says “Crystal Cruises is the world’s leading luxury 
line, having earned more ‘World’s Best’ awards than any other. Both the 
Symphony and Serenity offer an unforgettable all-inclusive, ultra-luxurious 
experience. Crystal is known for its outstanding service, abundant space, 
superior quality and extensive choices.” Luxury travel agent Chad Clark 
agrees: “Crystal offers the ‘Full Monty’—true luxury on the water with 
incredible service, food and entertainment.” With the exception of spa, 
virtually every aspect of Crystal was singled out for acclaim by our panel, 
including cabins, food, shore excursions and onboard entertainment. 
Runner Up: Oceania. Oceania’s two newest ships are slightly larger 
than Crystal’s (1,250) but it also operates four much smaller ones, most of 
which have been refurbished in the past year. In all cases, our experts 
found the ships exceptionally spacious with seemingly fewer passengers 
than they actually carry, but the one category Oceania dominated the 


competition in was dining, and it was easily first among foodies. 


BEST CRUISE LINE, SMALL (CUNDER 1,000) 
Seabourn 


Offering the best of both worlds, Seabourn’s fleet can get into smaller 
harbors that bigger ships cannot access, visiting places like Antarctica, yet 
they pack in a full slate of onboard amenities. The five-ship-fleet is 
uniquely all-suite throughout and includes two 208-passenger models and 
three Odyssey class ships for 450, boasting its beloved spas, and two more 
of these are under construction. “I personally feel Seabourn has the best 
fleet in the industry with its Odyssey class ships. They have the most in- 
novative public space, the Seabourn Square, a very generous guest-to- 
crew ratio, and an outstanding space-to-guest ratio. Even the lowest 
category suites are comfortable and generous in size,” says Mary Ann 


Ramsey. Other fleet-wide signatures include unlimited premium drinks, 


wine and Champagne, and a marina deployed right from the ship that lets 
guests swim, kayak and enjoy other water sports on the open sea. 
Runner-Up: Regent Seven Seas. This was the tightest category, with 
Regent a very close second—and practically no votes for any other lines. 
Like Seabourn, Regent is all suites and on all but one ship every suite has 
a balcony. But the big differentiator that sets Regent apart is its true all- 


inclusive pricing, with unlimited free shore excursions in every port of call. 


BEST SHIP, MID-LARGE 


Crystal Serenity 


Just off a $52 million redesign which doubled the number of butler-staffed 
penthouse suites with whirlpool baths, our experts say it is better than 
ever. Eighty-five percent of the Serenity’s 535 cabins have private outdoor 
verandas and notable amenities include free 24-hour room service, a 
casino, full spa, movie theater, Computer University with classes, kids 
club and extensive slate of onboard experts, lectures and live entertain- 
ment. The two Asian dining options are overseen by Chef Nobu 
Matsuhisa. Mary Jean Tully says, “The Crystal Serenity is consistently 
awarded the highest accolades along with complete customer satisfaction. 
The suites, dining venues, public areas and enrichment provided onboard 


are second to none.” Chad Clark adds simply, “It oozes class.” 


BEST SHIP, SMALL 


Seabourn Odyssey Class 


(Odyssey, Quest and Sojourn) 


“The Quest is Best,” says Mary Ann Ramsey, sharing a near-unanimous 
sentiment for this category. “With the third Odyssey Class vessel, 
Seabourn has tweaked this model into perfection. While it is identical 


to its sister ships, the Odyssey and the Sojourn, in size, the Quest has an 





Regent Seven Seas is an all-suite cruise line. The 3,875-square-foot Regent Suite on its Explorer (set to debut in 2016) even includes a piano. 
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choices for indoor and outdoor drinks and dining, and all 
three feature Seabourn’s unique marina at sea concept. On 
top of all this, Anne Scully notes that, “They have one of 
the very best staffs in this industry...this is a place where 
they know your name and what pleases you...they make 
your wishes into reality.” The newest Odyssey class ship, 
the Encore, is scheduled to set sail December 2016. 


BEST CABINS AT SEA 


Seabourn, Oceania, 
Regent Seven Seas (tie) 


Seabourn and Regent are both all-suite lines and the con- 
sistent spaciousness and quality from smallest to largest was 
noted by our panelists. Both were applauded for large and 
well-laid-out cabins with balconies, and Regent got nods 
for its generous bathrooms and walk-in closets. Oceania 
received raves for its hotel-like appointments: “Guests 
enjoy 1,000-thread-count linens, thick cotton robes and 


slippers, signature Belgian chocolates with nightly turn- 
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down service, French-milled toiletries, flat-screen TVs with 
As well as being spacious, Oceania’s penthouse suites come with 24-butler service. live satellite news and programming, and a mini-bar with 


free and unlimited soft drinks and bottled water,” says 


ambiance and feel to it that makes it my and my clients’ favorite.” All 
three ships are fairly new and feature spacious all-suite designs, 90 percent 
of the cabins have private balconies, and the two-level spa complex is 
one of the best afloat. To increase the already thorough feel of intimacy, 


the ship is broken up into lots of open decks and public areas, with many 


most luxurious afloat. 


Scrivanich. The line has balconies with 85 percent of its cabins, and our 
panelists especially loved the suites, all of which include 24-hour butler 
service, and especially the top tier Owner’s Suites, which run the full 


width of the ship, span about 2,000 square feet and were rated about the 





OUR EXPERT PANELISTS 


Thanks to the following travel experts who 
generously agreed to serve on our panel and took 
the time to thoroughly answer our questionnaire. 


VERONICA STODDART Former editor in chief for 
travel at USA Today, and founding editor of 
Caribbean Travel & Life magazine, Stoddart has 
spent her entire career in travel journalism. She is 
now a freelance editor and content marketing 
consultant for the industry Cveronicastoddart.com). 


ANNE SCULLY, CTC Travel agent to the stars and 
president of McCabe World Travel, Scully has been 
recognized by Trave/ + Leisure magazine as a top 10 
Super Agent for years and is one of the most sought- 
after names in travel planning C(mccabeworld.com). 


FRAN GOLDEN A well-known cruise journalist, 
Golden is the expert for USA Today’s Experience 
Cruise, chief blogger/contributing editor of Porthole 
magazine and coauthor of Frommer’s Easy Guide to 
Alaska Cruises & Ports of Call. 


MARY JEAN TULLY Founder and CEO of The 
Cruise Professionals, a longtime multiple 
award-winning agency specializing in luxury cruises, 
and perennial Conde Nast Traveler top pick in the 
field, Tully is the consummate industry insider 
Ctullyluxurytravel.com). 


MICHAEL PATRICK SHIELS A Michigan-based 
travel writer and author, Shiels also hosts an 
award-winning syndicated morning radio and TV 
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talk show and is annually voted Michigan’s “Radio 
Personality of the Year,” (traveltattler.com). 


MARY ANN RAMSEY, CTC, DS Owner of Betty 
Maclean Travel, Ramsey has been a luxury travel 
advisor for 40 years, specializing in African safaris 
and multigenerational family cruises. She was 
named Travel Agent of the Year by the American 
Society of Travel Agents (bettymacleantravel.com). 


ANNIE SCRIVANICH With a long cruise industry 
resume, Scrivanich is now senior vice president of 
Seattle-based Cruise Specialists, a world leader in 
the field (cruisespecialists.com). 


LYNN SELDON A veteran freelance travel journalist 
and photographer, Seldon has been on more than 
100 cruises worldwide. His new novel, Virginia’s 
Ring, was lauded by Pat Conroy (lynnseldon.com). 


STEVE JERMANOK Columnist for the Boston Globe 
and Men’s Journal and author or coauthor of 11 
books, Jermanok also founded a Virtuoso-aligned 
boutique Boston travel agency (activetravels.com). 


ANN ABEL Former Forbes Life and Luxury 
SpaFinder travel editor, Abel writes on travel and 
spas for Forbes.com (forbes.com/sites/annabel). 


CHAD CLARK A top luxury travel agent and 
self-described “experience junkie,” Clark specializes 
in first-person insider tips, golf and fine dining, as 
principal of Scottsdale’s Chad Clark Travel 
(chadclarktravel.com). 


BECCA HENSLEY An award-winning travel writer, 
Hensley is a columnist for Austin Monthly, and her 


work appears in myriad magazines from National 
Geographic Traveler to Cadillac (beccahensley.com). 


MICHAEL HOLTZ Holtz founded SmartFlyer over 
20 years ago, now a leading Virtuoso agency based 
in New York City with multiple offices. A Trave/ + 
Leisure A-Lister the past three years, the firm is 
known for insider ways to book first- and 
business-class tickets (smartflyer.com). 


DAVID BAUM Publisher and editor in chief of the 
renowned Go/f Odyssey travel newsletter, which is 
critical and ad-free (golfvacationinsider.com). 


JULIA DOUGLAS & MICHELLE PRAGNELL Douglas 
is the principal of Jet Set World Travel, a luxury 
Virtuoso agency based in Chicago with multiple 
offices, where Pragnell is the resident cruise expert 
Getsetworldtravel.com). 


STACY SMALL Former editor of Elite Traveler and 
Travel Agent magazines, Small is the president and 
founder of Elite Travel International, a Los Angeles- 
based luxury firm (elitetravelinternational.com). 


PAT GALLAGHER Our longtime panelist 
representing the consumer perspective is a Wall 
Street road warrior, frequent flyer and discerning 
global business and leisure traveler. 


LARRY OLMSTED Celebrating 20 years of writing 
for Cigar Aficionado as contributing editor, Travel, 
Olmsted has also written for Go/f Magazine, Playboy, 
Forbes.com, USA Today, /nvestor’s Business Daily, 
US Airways Magazine, United Hemispheres & 
Rhapsody, Men’s Health, Outside, Financial Times 
and many, many others. 
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THE GRACE NOTES IN A MUSIC LOVER’S 
CIGAR SANCTUARY 


Clockwise from left: Colibri Slice cutter, Colibri 
MIULTLCM ile] aix=) ars) elem =) t-let.@n r-] ef-s) t-lal(-\al fel alx=y arene) e) 
WV =) I @4 F- 1) (om 0] galt=]e) (=H @Xe) ile) d moi n-v-] 140M rel ai k=) amm.41 cla 
PAN [Ula av=mts]e) (=1%0) om ile] aln=) ot et>] 0l=) ao Ot-)-10-1| J al-1.<-\n elere| 
oxo) | (=Xoad (ola mmxe)elait-linm el-)aMm is (e)cel=)aldat=) Mal c-te(=)d (orc 10 igo) 
ice laal=somrs) aren BY- hale (eam BXole] e)(-m=)[-[e(-melelun-) ar-1Ke) e) 

DY- Wale Koys mOX=laldelavaualeleal(oce) am t-\elaldaat-lalam ts el-la) 
Whiskey Tumbler; Colibri Quasar ashtray; 

Baade II cuff links; S.T. Dupont Slim 7 lighter. 

For more information, see page 211. 
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Tools of the Trade 
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WORKROOM IS REALLY A 
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TOOLS AND HIS CIGARS 
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Ratcheting Combination Wrench set, 
Craftsman Mach Series 8-inch 
adjustable wrench and Craftsman 
Extreme Grip 3/8-inch Drive Ratchet 
atsJaveliaromelama’climecelalace) maal=vn-) 
pegboard storage system; Craftsman 
Extreme Grip five-piece socket set and 
Maine Metal Art Power hand-milled 
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For more information, see page 2171. 





























a Tg le ee ee 


=< 





_ 







: 
Oe 
Be Ae ee 


' 
ey Ao 
aT 
1. 

Ari 
= us w 

= 

i 





t " hb Se rt 
l i A | 
Awe ¢ 
. ews 
fi ip | ; ii 


HOUSE OF MARNIER LAPOSTOLLE 
MAISON FONDEE EN 1827 
PARIS FRAN CH 





The new standard for 
luxury, style and taste 
from Grand Marnier.® 












i “A $ Jn oe 
TT d * : = a - ae a + i > . 
aa 
J Fi i a a 4 


SS Sa 
i T a 

7 rien 20% Sie i> 

Vie (rand Marnier Ween" — 

| oe et 

a te 


] 
Fa! 
=~ 





INTRODUCING 
CUVEE 1880° QUINTESSENCE 


Our limited annual release is a premier blend of 


CUVEE DU CENTENAIRE 

First introduced in 1927 to commemorate the Our newest expression, Cuvée 1880 celebrates and 

100th anniversary of our Maison’s founding; we pays homage to the year that Grand Marnier Cordon rare Grande Fine Champagne XO Cognacs with 
now proudly unveil a new presentation of our Rouge was created by our founder, Louis Alexandre our famous essence of orange parfum. 
classic packaging. Marnier Lapostolle. 


Drink with Style. Drink Responsibly, ©2015 Mamier-Lapostolle Inc., Ny, N'Y, GRAND MARNIER® Liqueurs. 40% Alc.Vol, (80°), GrandMamiercom 
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Great Adventurers 


EVEN THE MOST RESTLESS 
WANDERERS NEED A SAFE 
HAVEN IN WHICH TO KICK BACK 
WITH A SMOKE 


Clockwise from bottom left: Leatherman 
Skeletool; Fallon Nixes cigar case; World of 
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leather suitcase; Orvis Mirage fly reel on 
Orvis Helios 2 fly rod; Motorola Talkabout 
T460 two-way radios; Vertigo Vortex table 
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Evolution shark jaw with stand and 

WE Tavel=\aeleige/am@)al-mae-\4-)malelenl(ere)ar-ine)e) 
=}qp4-] em Ot-\'dnntslamecch’d=)moleleeliolelam=jape-lace 

i=] e)(=1Ke) eM ike] alx=)ar-1aleW,41,¢- 1am. eee dk=) aro} ne) e) 
Prometheus travel humidor; Palio cutter. 
For more information, see page 2171. 
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SPECTATOR, WE ALL NEED A REFUGE 
THAT CHAMPIONS OUR LOVE OF THE 


GAME AND THE LEAF 


Clockwise from bottom right: Slingbox M2; Lotus 
Orion lighter; Lotus Jaws Serrated cutter; Xikar 
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Polo Grounds; Stinky box-pressed ashtray. 

For more information, see page 211. 
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Making A Man Cave 


Every cigar aficionado needs a place to 
get away and enjoy a cigar in comfortable 
surroundings. Intrigued by what you see 
here? Log on to www.cigaraficionado.com 
to get our tips on creating a man cave of 
your very own. 
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THE NAT SHERMAN 
85TH ANNIVERSARY CIGAR 


— LIMITED EDITION — 


“Without the support, love and commitment 
of our devoted staff and taithtul customers, we would 
not be celebrating such an incredible milestone.” 


— Jo el Sh ermani 


NATSHERMAN.COM 
FOR MORE INFORMATION, CALL 800-221-1690 


regularly poses risks of cancer of the mouth, throat, larynx, and esophagus similar to smoking cigarettes. 
als 








SF . st #1 Cigar 2014 - Cigar Coop Top 10 Award 2014 - Halfwheel 
i (eas #1 Luxury Cigar 2014 - Cigar Dojo 


“For 45 years I've been making MAKERS 





cigars and one constant remains: OF 2014 
THE TOBACCO IS WHAT IT’S ALL ABOUT.” H 

- Ernesto Perez-Carrillo / - 5 ¥ “hat, Sree 
The Pride and Joy of the E. P. Carrillo Cigar Family. | ot hh jie BY CIGAR AFICIONADO 


CARRILLO] 


One Family. One Name. One =Te-lalee 


See ourcigarsat , | 
WWW.EPCARRILLO.COM 


THE E.P. CARRILLO BRAND IS A REGISTERED TRADEMARK OF THE E.P. CARRILLO COMPANY 
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163. ~=BLIND TASTING 
| Our panel of cigar-smoking editors assesses the quality of 
77 cigars from around the world in a blind taste test. 
| | a 
i 188 VINTAGE TASTING 
Who would have thought that a perfect, 100-point cigar 
hit mal could come from a department store? Saks Fifth Avenue 
ty aR Tn ora. y; 
jae aes Si ‘ sold more than just hats and shoes. Plus, a trio of classic 
Seki e | De ip Havanas are still brilliant after decades of rest, scoring 
i Rees Dic 95 points or higher. 
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ae; | 190 FUENTE FUENTE OPUSX TURNS 20 baie Sa | 


The Fuente family’s Fuente Fuente OpusX brand celebrates a Saas 

20 | — ae 

years on the market. It’s the coveted, top-tier cigar 1 a wi 

2 vee Be ot 

rae from Carlos “Carlito” Fuente Jr., and 20 years later, it’s still Ry Wes ‘a wee 
Pt “he Gpoee a) x 
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No longer a duty-free exclusive, fans of Cuban tobacco i Niet Soph 
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FRONTIER 
WHISKEY 


CKY STRAIGHT 
RHON WHISKEY 


\C.ED is vt |} 
LIMITED RELEASE 





uA RAGED 10 YEARS 
> BULLEIT® BOURB 
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! pure, Kentucky limestom 
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“Time has shaped my character... and my bourbon’s.” Bur C! T 
1 7 
Bar Wala 
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churchills 


A new Churchill size from Habanos S.A. was certainly an unusual introduction to the market. Most of the 


recent debut sizes from the state tobacco company of Cuba have followed modern taste trends: fatter and shorter. 


Nevertheless, the Montecristo Churchill Anejados, released in 2014, scored 91 points for best cigar in this category. 


While it may be new to the market, the cigar was aged in Cuba for five to eight years before its release, according to 


Habanos. (The samples we smoked were made in 2008.) Although the Montecristo Churchill Aftejados is a classic 


size, it’s still somewhat unorthodox—regular-production Montecristos are not rolled in a Churchill vitola. Purists 


and sticklers for tradition will note its dimensions, while all cigar fans should enjoy the Churchill's nuance and 


sophistication. Three cigars scored go points. The relatively slim dimensions of the Alec Bradley Tempus Centuria 


give that cigar a chance to showcase its Honduran Criollo ’98 wrapper. San Cristobal de la Habana is not one of 


Cuba’s most popular brands, but offers plenty of vibrant character, as does the Villiger Talanga Churchill. 


CUBA 

RING GAUGE: 47 LENGTH: 7" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: JANUARY 2008 


HONDURAS 

RING GAUGE: 49 LENGTH: 7" 
FILLER: NICARAGUA, HONDURAS 
BINDER: HONDURAS, INDONESIA 
WRAPPER: HONDURAS 


\ ee ey 


CUBA 

RING GAUGE: 49 LENGTH: 7 1/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: NOVEMBER 2011 


NICARAGUA 

RING GAUGE: 50 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 54 LENGTH: 7" 
FILLER: HONDURAS, NICARAGUA 
BINDER: BRAZIL 

WRAPPER: U.S.A./CONN. BROADLEAF 





MONTECRISTO CHURCHILL ANEJADOS 
With a picture-perfect burn, this Churchill starts out 
floral and bready before exhibiting delicate notes of 
honeyed wood and earth. Nuanced and refined. 
U.S.: N/A U.K.: £26.56 


OI 


ALEC BRADLEY TEMPUS CENTURIA 

The draw of this Churchill requires a bit of double- 
puffing, but imparts a sweet and nutty smoke with a 
cinnamon spiciness and a dry mineral finish. 

U.S.: $8.00 U.K.: N/A 


QO 


SAN CRISTOBAL DE LA HABANA EL MORRO 
Big and subtly pressed, this cigar has a slightly firm 
draw with a salty, mellow smoke and light intonations 
of black tea, dried flowers and orange peel. 

U.S.: N/A U.K.: £23.87 


QO 


VILLIGER TALANGA CHURCHILL 

A heavy smoke that begins with generic earth, spice and 
sweetness, but becomes gradually more sophisticated, 
leaving precise impressions of mesquite, puffed rice 
and nutmeg on the palate. 

U.S.: $8.50 U.K.: N/A 


QO 


LIGA PRIVADA NO. 9 CORONA DOBLE 
Dark, streaky and packed with tobacco, this big 
Churchill is strong and peppery with notes of earth and 
sweet tar that leave a charry aftertaste. 

U.S.: $16.30 U.K.: N/A 
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DOMINICAN REPUBLIC 
RING GAUGE: 49 LENGTH: 7" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 7" 
FILLER: DOM. REP., NICARAGUA 
BINDER: NICARAGUA 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 7" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 7” 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


HONDURAS 

RING GAUGE: 48 LENGTH: 7" 
FILLER: HONDURAS 

BINDER: HONDURAS 
WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 48 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


HONDURAS 
RING GAUGE: 52 LENGTH: 7" 


FILLER: HONDURAS, NICARAGUA, 


PERU 
BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


DOMINICAN REPUBLIC 


RING GAUGE: 52 LENGTH: 7 1/4" 


FILLER: DOM. REP. 
BINDER: DOM. REP. 
WRAPPER: DOM. REP. 


ASHTON VIRGIN SUN GROWN 
SORCERER 

A dark Churchill with an even draw and burn. Initial 
notes of raisins and vanilla bean become slightly charry, 
leading to a raw almond and licorice finish. 

U.S.: $11.30 U.K.: N/A 


MONTECRISTO WHITE CHURCHILL 

This lightly hued cigar offers a light and creamy smoke 
with a full, lush draw. There’s a big vanilla note on 

the finish. 

U.S.: $12.10 U.K.: N/A 


NAT SHERMAN STERLING CHURCHILL 
A light Churchill with a full, lush draw. It’s a woody, 
creamy, mild smoke with hints of vanilla and citrus. 
The finish is wheaty. An easygoing cigar. 

U.S.: $16.00 U.K.: N/A 


AVO XO MAESTOSO 

There’s a damp, musty undertone to this oaky cigar, 
which also has notes of vanilla. Rich, earthy notes of 
carob chips come through on the finish as well as a hint 
of spearmint. 

U.S.: $11.00 U.K.: N/A 


CAMACHO COROJO MADURO 
CHURCHILL 

Gleaming with oils, this dark, reddish-brown Churchill 
has a bit of a thin draw. It’s a primarily woody smoke 
that delivers muted notes of licorice, coconut and a 
touch of yeast. 

U.S.: $8.00 U.K.: N/A 


LA FLOR DE GONZALEZ 90 MILES 
CHURCHILL 

Smoky, bbg sauce notes meld on the palate with 
cedar and citrus, but the cigar leaves a bit of a bitter 
aftertaste. It draws and burns evenly throughout. 
U.S.: $6.80 U.K.: N/A 


SAINT LUIS REY CHURCHILL 

Woody and cedary, this large Churchill becomes more 
herbal and medium-bodied as it’s smoked, losing some 
of its richer properties. 

U.S.: $5.35 U.K: N/A 


KISMET DESTINY 

An overwhelmingly woody cigar with some floral notes 
and a touch of toast, but the smoke takes on an oily, 
charry quality with a dry finish. 

U.S.: $7.80 U.K.: N/A 
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MILD TO MEDIUM 


NOTES OF DARE CHOCOLATE, SWEET SPICE & 
ESPRESSO BLANS 


CHOOSE YOUR STRENGTH | se 


VELVELTT SMOOTH AND RICH WITH A SLIGHT 
HINT OF SPICE, 


SERIE EXCLUSIVO  —o 


BOLD, SPICE FORWARD 


ONE UNIQUE CIG PANG 5 DIFFERENT STRENGTHS. WITH AN UNDERLYING SWEETNESS 


SPICT ARD ROBUST WITH DARE 
CHOCOLATE UNDERTONES 





WWW.VIVALOCIGARS.COM 
Call Patrick (239) 682-5135 


|d-lel-) slele) ap i-lel-)elele) aelessalaisui-lleleiler-ba- 
Twitter - @vivalocigars 
Get-je-lope-banmen(@)j on shis-lle 
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A pert cted ome blend for tod , 
Perfecto Garcia the most f 


A premium, hand-made cigar with an 
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fine tobacconists or for inform contact: 


ARAB RCO. «+ 800-22 CIGA 800-222-4427 
3170 Commerciz hbrook, IL. 60062 * 847 055 * Fax: 847-480-1221 





The Punch Royal Coronation, available only in glossy green tubes, was the highest achiever of the corona category 


COTON AS 


(at 91 points) and proved once again the distinction of that venerable brand, even as it has been whittled down 


to just five cigars. Four other coronas scored go points. Though the Ashton Corona is rolled in a light-colored, 


Connecticut shade wrapper, it exhibited more body than its appearance would suggest. New to the market, the CAO 


Pildn Corona from General Cigar is so named for its fermentation method in which tobacco is arranged in circular 


piles. The Cohiba Siglo III has been made for 23 years and its score is consistent with reviews we have done of the 


cigar. Drew Estate’s Herrera Esteli carries the name of its blender Willy Herrera, formerly of a small Miami brand. 


CUBA 

RING GAUGE: 43 LENGTH: 5 3/4" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: APRIL 2012 


DOMINICAN REPUBLIC 
RING GAUGE: 44 LENGTH: 5 1/2" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: U.S.A./CONN. SHADE 


NICARAGUA 

RING GAUGE: 44 LENGTH: 5 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 





CUBA 

RING GAUGE: 42 LENGTH: 6" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: NOVEMBER 2011 


Bhi 


NICARAGUA 

RING GAUGE: 44 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: HONDURAS 
WRAPPER: ECUADOR 





PUNCH ROYAL CORONATION (TUBO) 

A predominantly savory, leathery smoke with toasty 
underpinnings and an array of dried fruit notes ranging 
from berries to citrus. The finish is sweet and salty. 
U.S.: N/A U.K.: £12.30 


ASHTON CORONA 

There is a lot more body to this cigar than its light, claro 
wrapper suggests. It’s earthy and toasty with touches of 
espresso and baking spices that leave a nutty aftertaste. 
U.S.: $8.00 U.K.: N/A 


CAO PILON CORONA 

This cigar has the sweet and bready cinnamon 
qualities of a graham cracker, along with a bold earthy 
core and cedary finish. The cigar gleams with oil and 
burns evenly. 

U.S.: $6.75 U.K.: N/A 


COHIBA SIGLO III 

Resistance on the draw of this corona results in a 
cool-burning smoke full of butterscotch, bittersweet 
chocolate and a salty finish. 

U.S.: N/A U.K.: £22.00 


HERRERA ESTELI LONSDALE DELUXE 
Crafted with a three-seam cap, this cigar forms a very 
white ash as it burns. Its salty, meaty core is balanced 
by sweet touches of nougat and vanilla bean. 

U.S.: $9.12 U.K.: N/A 


OI 


QO 


QO 


QO 


QO 


167 


COTrondas 


DOMINICAN REPUBLIC 
RING GAUGE: 44 LENGTH: 5 1/2" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: INDONESIA 


DOMINICAN REPUBLIC 
RING GAUGE: 42 LENGTH: 5 1/2" 
FILLER: DOM. REP. 

BINDER: INDONESIA 

WRAPPER: CAMEROON 


DOMINICAN REPUBLIC 
RING GAUGE: 42 LENGTH: 5 1/2" 
FILLER: DOM. REP., MEXICO 
BINDER: MEXICO 

WRAPPER: U.S.A./CONN. SHADE 


DOMINICAN REPUBLIC 
RING GAUGE: 44 LENGTH: 5 1/2" 
FILLER: DOM. REP., NICARAGUA, 
PERU 

BINDER: NICARAGUA 

WRAPPER: CAMEROON 


CUBA 

RN RING GAUGE: 42 LENGTH: 5 1/4" 
E2\S.\ \ FILLER: CUBA 

BEB) BINDER: CUBA 


WRAPPER: CUBA 
BOX DATE: NOVEMBER 2014 


CUBA 

RING GAUGE: 42 LENGTH: 5 5/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: SEPTEMBER 2013 


DOMINICAN REPUBLIC 
RING GAUGE: 44 LENGTH: 5 1/2" 
FILLER: DOM. REP., NICARAGUA, 
PERU 

BINDER: NICARAGUA 

WRAPPER: U.S.A./CONN. SHADE 
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ROMEO Y JULIETA 1875 

CEDRO DELUXE NO. 2 

The head of this cigar is packed solid with tobacco, 
making the draw firm and tight. It’s a spicy, piquant 
smoke with a eucalyptus note and woody finish. 
U.S.: $6.30 U.K.: N/A 


COHIBA CRYSTAL CORONA 

A roughly capped corona with a rustic, sandy looking 
wrapper. Notes of smoked meats and white pepper are 
offset a bit by tart woods and a dry finish. 

U.S.: $16.49 U.K.: N/A 


MACANUDO CAFE HAMPTON COURT 
Woody and papery at first, this corona picks up some 
light citrus notes and a touch of creamy vanilla. 

U.S.: $6.99 U.K.: N/A 


H. UPMANN VINTAGE CAMEROON 
CORONA 

Light and woody in character with a slightly discolored 
wrapper. There’s some faint nuttiness to this corona as 
well, but the finish is mild and papery. 

U.S.: $6.25 U.K.: N/A 


PARTAGAS CORONA SENIOR (TUBO) 

A tawny-colored corona with a firm draw and uneven 
burn. Though floral and oaky, the cigar takes on a 
heavily charred, burnt quality that sticks to the palate. 
U.S.: N/A ITALY: 6.20 Euro 


MONTECRISTO NO. 3 

The tight draw opens up a bit, but remains firm 
throughout, offering almond notes, underlying 
bitterness and an ashy aftertaste. 

U.S.: N/A U.K.: £15.34 


MONTECRISTO WHITE 

VINTAGE CONNECTICUT NO. 3 

This blond corona has a notably firm draw. Initial puffs 
are creamy with notes of cinnamon, but the smoke 
becomes metallic on the palate. 

U.S.: $10.50 U.K.: N/A 
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THE INTERVIEW 
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PREVIEW 





EXCLUSIVE INTERVIEW 


ROBERI, 
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THE LEGENDARY ACTOR 
TALKS ONE-ON-ONE WITH | 
EDITOR AND PUBLISHER 







MARVIN R. SHANKEN 


NEW DELUXE 
BOURBONS 
..WITH CIGAR PAIRINGS 
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Robe! Te Niro 


Since its inception in 1992, Cigar Aficionado’s editor and publisher 
Marvin R. Shanken has conducted six interviews with intriguing men 
from different walks of life. Men who rarely give interviews. With our 
October issue we now offer Shanken’s seventh cover interview in the 


23-year history of the magazine. 


Cuban Leader Fidel Castro 
Business Mogul Ronald O. Perelman 
Director Francis Ford Coppola 

War Hero General Tommy Franks 
NBA Legend Michael Jordan 
Hollywood Producer Arnon Milchan 





D’USSE XO 


GCOGNAG SAS/ 
FRANCE 





NA TASTE OF THE EXCEPTIONAL 


ENJOY RESPONSIBLY. 


©2015. D'USSE AND ITS TRADE DRESS ARE TRADEMARKS. IMPORTED 
du sse.com BY D'USSE SPIRITS, CORAL GABLES, FL. Cognac — 40% ALC. BY VOL. 
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corona gordas 


At one time the entry level girth for a corona gorda (46 ring gauge) was considered fairly thick. While those days are 


gone and the new definition of “heavy ring gauge” has shifted, the H. Upmann Magnum 46 still proves that with 


fine tobacco the minimum width is still viable. The average-sized smoke scored an above-average 93 points, based 


on body and refinement. Measuring a full 10 ring gauges more, the limited-edition Quesada Reserva Privada scored 


92 points. The blend was created as a vehicle to best showcase a Dominican filler tobacco that company patriarch 


Manuel Quesada has kept in storage since its harvest in 1997. Note the holographic print and image on the band. 


CUBA 

RING GAUGE: 46 LENGTH: 5 5/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: NOVEMBER 2014 


DOMINICAN REPUBLIC 
RING GAUGE: 56 LENGTH: 6 1/2" 
FILLER: DOM. REP., U.S.A./PENN. 

BROADLEAF 
BINDER: DOM. REP. 
WRAPPER: ECUADOR 


HONDURAS 

RING GAUGE: 52 LENGTH: 6" 
FILLER: COLOMBIA, NICARAGUA, 
HONDURAS 

BINDER: COSTA RICA 

WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 46 LENGTH: 5 5/8" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 50 LENGTH: 6" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


U.S.A. 

RING GAUGE: 50 LENGTH: 6 1/10" 
FILLER: DOM. REP., NICARAGUA 
BINDER: ECUADOR 

WRAPPER: ECUADOR 


H. UPMANN MAGNUM 46 

Leathery and sweet, this cigar produces a black ash as it 
burns. Refined intonations of maple, honey and hickory 
emerge on the palate before a nutty finish. 

U.S.: N/A U.K.: £17.27 
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QUESADA RESERVA PRIVADA 6 1/2 X 56 
This blonde corona gorda has a great draw and a wavy 
burn that corrects itself. Rich, creamy smoke blossoms 
on the palate to show orange peel and toasted almond. 
U.S.: $14.95 U.K.: N/A 


Q2 


ALEC BRADLEY SANCTUM TORO 

An attractive toro that starts mild and woody but 
intensifies and develops into a harmonious smoke full 
of white pepper, cinnamon, vanilla bean and almond 
paste notes. 

U.S.: $7.75 U.K.: N/A 


OI 


LAS CALAVERAS EDICION LIMITADA 2015 


LC46 9) I 
Rolled with a richly hued wrapper and three-seam cap. 

The even draw delivers a sweet and spicy smoke with a 

balance of gingersnap, cocoa nibs and red wine. 

U.S.: $8.95 U.K.: N/A 


DIAMOND CROWN MAXIMUS TORO NO. 4 
The easy draw of this dark, oily cigar, offers notes of 
earth and leather that take on a very creamy quality 
before a graham cracker and raisin sweetness. 

U.S.: $13.75 U.K.: N/A 


QO 


LA PALINA GOLDIE LAGUITO 

ROBUSTO EXTRA 2015 

lmpeccably constructed with a twisted, fantail cap. The 
draw is a bit airy, but delivers cinnamon and spice notes, 
touches of black tea and a light, straw-and-hay finish. 
U.S.: $18.00 U.K.: N/A 


QO 
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CUBA 

RING GAUGE: 54 LENGTH: 5 7/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: NOVEMBER 2013 


DOMINICAN REPUBLIC 
RING GAUGE: 50 LENGTH: 6" 

FILLER: U.S.A/CONN. BROADLEAF, 
U.S.A./PENN. BROADLEAF, HONDURAS 
BINDER: U.S.A./CONN. BROADLEAF 
WRAPPER: U.S.A./CONN. BROADLEAF 


DOMINICAN REPUBLIC 
RING GAUGE: 58 LENGTH: 5 1/2" 
FILLER: BRAZIL, DOM. REP. 
BINDER: BRAZIL 

WRAPPER: ECUADOR 


HONDURAS 

RING GAUGE: 54 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: ECUADOR 
WRAPPER: NICARAGUA 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 6 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: DOM. REP. 


NICARAGUA 

RING GAUGE: 46 LENGTH: 5 1/2" 
FILLER: NICARAGUA, BRAZIL 
BINDER: MEXICO 

WRAPPER: U.S.A./CONN. SHADE 


NICARAGUA 

RING GAUGE: 47 LENGTH: 6 3/8" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 6" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: NICARAGUA 


MONTECRISTO OPEN EAGLE 

There are a few big veins to the wrapper of this otherwise 
attractive cigar. It burns unevenly, but draws well offering 
a heady combination of savory wood and nutty notes. 
The finish is sweet with marzipan and sassafras. 

U.S.: N/A U.K.: £23.33 


CAMACHO AMERICAN BARREL-AGED 
TORO 

Dark and rustic with gnarly veins on the wrapper. Clear 
impressions of vanilla bean and nuts come through 
before an earthy cocoa note and a charred-oak finish. 
U.S.: $11.00 U.K.: N/A 


DAVIDOFF ESCURIO GRAN TORO 

This thick cigar has a reddish-brown wrapper with 
minimal veins. It delivers loads of smoke, characterized 
by notes of brown sugar, earth and a hint of vanilla. 
U.S.: $17.90 U.K.: N/A 


HOYO DE MONTERREY. 

EDICION DE CUMPLEANOS 150 

Pressed and chunky with an oily wrapper, this cigar 
draws evenly, imparting a primarily earthy smoke 
sweetened by touches of caramel and licorice. 

U.S.: $7.99 U.K.: N/A 


NAT SHERMAN 85TH ANNIVERSARY 
Dark, thick and solidly rolled, this cigar forms a white 
ash as it burns. It shows a black-tea-like quality along 
with notes of saffron, cedar and a touch of molasses. 
U.S.: $19.00 U.K.: N/A 


NEW WORLD CONNECTICUT 

CORONA GORDA 

A tan corona gorda whose full, lush draw imparts a 
woody, creamy smoke. Each puff also carries notes of 
cinnamon and white pepper before a floral finish. 
U.S.: $5.50 U.K.: N/A 


LA ANTIGUEDAD CORONA GRANDE 

Soft and spongy to the touch, this box-pressed cigar 
has an airy draw, leaving a flaky ash. Toasty notes are 
underscored by wood and cedar, but the finish becomes 
slightly bitter. 

U.S.: $7.80 U.K.: N/A 


LA FLOR DOMINICANA ORO 

TUBO NO. 6 MADURO 

Rustic in appearance, this dark cigar imparts a charry, 
earthy smoke with black-pepper spiciness and a touch 
of leather. Very full bodied. 

U.S.: $13.00 U.K.: N/A 


QO 







Two Worlds. 


()ne Promise 
The Highe St Quality 





Elegant and aromatic, 
Romeo by Romeo y Julieta Aging Room 
is a rich, savory, medium 

to full-bodied cigar—a rare smoke 
true aficionados will treasure. 


pewerice 
Tobacco 


Ei Facebook.com/TheCigarLife | | Twitter.com/TheCigarLife 


Join www.montecristosocialclub.com 


SURGEON GENERAL WARNING: Cigar 


Smoking Can Cause Cancers Of The Mouth 
And Throat, Even If You Do Not Inhale. 





BOUTIQUE FACTORY 


PDR CIGARS 


WW W.PDRCIGARS.COM 
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A. Flores 1975 Serie Privado 
Capa Habana SP52 


Cigar Aficionado’s #10 Cigar of 2014 





figurados 


Whether pyramid or perfecto, figurados are the most challenging cigar shapes to roll, but when they’re crafted 
properly, the result can be transcendent. With some of the highest scores of the issue, this tasting showcases the 
market's wealth in shaped cigars. Bold and earthy, the Cuban Bolivar Belicoso Fino scored an exceptional 94 points, 
by offering not only a solid core of strength, but a well-integrated subset of softer notes for balance and finesse. The 
Partagas Serie P No. 2 scored 93 points, but flavors in this cigar were communicated much differently with more 
pronounced, up-front sweetness, and earthiness as an accent rather than a foundation. Dynamic and effervescent, 
the IIlusione Epernay LAlpiniste (92 points) is evidence that a cigar needn't be full bodied to make an indelible 
impression. Its high score is a reflection of its elegance and complexity. If you can handle the whimsy of a cigar 
brand named The King is Dead, you'll appreciate how The Last Payday, which also scored 92 points, was able to 


make an assortment of unusual flavors come together in a pleasant and interesting way. 


CUBA BOLIVAR BELICOSO FINO 
RING GAUGE: 52 LENGTH: 51/2". The bold, earthy core of this softly pressed belicoso 9) 4. 
FILLER: CUBA —_is complemented by a range of complex spices from 
BINDER: CUBA — nutmeg and cumin to cinnamon and black tea. 
WRAPPER: CUBA __ It’s buttressed by a chocolate-like finish. 
BOX DATE: MARCH 2015 _-U.S.: N/A _U.K.: £17.96 


CUBA  PARTAGAS SERIE P NO. 2 
RING GAUGE: 52 LENGTH: 61/8" — Softly pressed with an oily colorado wrapper, this 9) 4 
FILLER: CUBA pyramid is bready and oaky, balanced by sweet notes of 
BINDER: CUBA — vanilla, marzipan and a touch of earthy coffee. 
WRAPPER: CUBA _ U.S.: N/A U.K.: £20.90 
BOX DATE: FEBRUARY 2015 


HONDURAS — ILLUSIONE EPERNAY L’ALPINISTE 
RING GAUGE: 56 LENGTH: 6 3/4". — An elegantly pressed torpedo whose lush draw 9) 2, 
FILLER: NICARAGUA _ imparts floral intonations with hints of raspberry tea. 
BINDER: NICARAGUA _ Rich, toasty notes of earth and nuts also come through 
WRAPPER: NICARAGUA _ before a cedary finish. 
U.S.: $12.00 U.K.: N/A 





DOMINICAN REPUBLIC THE KING IS DEAD THE LAST PAYDAY 
RING GAUGE: 52 LENGTH:6" The woody, tea-like impressions of this well-made 9) 2, 
FILLER: DOM. REP. _ torpedo take on rich notes of coconut, sweet bbq sauce 
BINDER: DOM. REP. and a nutty finish. Complex and medium bodied. 
WRAPPER: DOM. REP. U.S.: $10.50 U.K.: N/A 


DOMINICAN REPUBLIC ARTURO FUENTE HEMINGWAY 
RING GAUGE: 49 LENGTH: 4" SHORT STORY 9) l 
FILLER: DOM. REP. __ The draw of this short perfecto is firm at first, but opens 
BINDER: DOM. REP. up to show a sweet-and-spicy character with plenty of 
WRAPPER: CAMEROON __ cedar, maple and dried fruit notes. 
U.S.: $6.10 U.K.: N/A 
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figurados 


NICARAGUA PADRON 1964 ANNIVERSARY SERIES 
RING GAUGE: 52 LENGTH:6" TORPEDO 
FILLER: NICARAGUA _ This gorgeous, box-pressed pyramid is woody and floral 
BINDER: NICARAGUA _ on the palate with touches of nuts. The finish has a 
WRAPPER: NICARAGUA chalky and flinty character. 
U.S.: $16.40 U.K.: N/A 


DOMINICAN REPUBLIC DAVIDOFF NICARAGUA BELICOSO 
RING GAUGE: 52 LENGTH: 51/4" A pointy belicoso with an even burn and full draw. 
FILLER: NICARAGUA Notes of tangy wood and earth are underscored 
BINDER: NICARAGUA _ by minerals and toasted almonds. A medium to 
WRAPPER: NICARAGUA full-bodied smoke. 
U.S.: $18.20 U.K.: N/A 


NICARAGUA JOYA DE NICARAGUA CUATRO CINCO 
RING GAUGE: 52 LENGTH:6" RESERVA ESPECIAL TORPEDO 
FILLER: NICARAGUA _ A slightly pressed torpedo with a very dark wrapper. 
BINDER: DOM. REP. _ The cigar is predominantly woody and cedary, with 
WRAPPER: NICARAGUA _ notes of orange peel and spice. 
U.S.: $12.50 U.K.: N/A 


Wer) sii 
OuLWAD 


NICARAGUA OLIVA SERIE G TORPEDO 
RING GAUGE: 52 LENGTH: 61/2". An overwhelmingly woody, oaky cigar with a ground 
FILLER: NICARAGUA _ peppercorn spiciness and a tangy finish. It draws and 
BINDER: NICARAGUA _ burns evenly. 
WRAPPER: CAMEROON U.S.: $5.69 U.K.: N/A 


NICARAGUA LA RIQUEZA NO. 2 BELICOSO FINO 
RING GAUGE: 52 LENGTH:5 1/2" Predominantly leathery character, this dark, box-pressed 
FILLER: NICARAGUA __ belicoso also shows an earthy, mineral quality before a 
BINDER: NICARAGUA _ slightly bitter finish. 
WRAPPER: U.S.A./CONN. BROADLEAF _ U.S.: $9.00 U.K.: N/A 





NICARAGUA NEANDERTHAL HN 
RING GAUGE: 58 LENGTH:5" — Crafted with curves and tapers, this figurado resembles 
FILLER: U.S.A./PENN. BROADLEAF, a bowling pin. It imparts bold notes of raisins and 
NICARAGUA, DOM. REP. _ leather, but the finish becomes waxy and muddled. 
BINDER: U.S.A./CONN. BROADLEAF _ U.S.: $12.00 U.K.: N/A 
WRAPPER: MEXICO 


U.S.A. CASA FERNANDEZ MIAMI TORPEDO 
RING GAUGE: 52 LENGTH: 61/2" This oily torpedo has an open easy draw. It’s a 
FILLER: NICARAGUA — predominantly woody smoke with hints of mint and 
BINDER: NICARAGUA _— earth that become sharp with a touch of bitterness. 
WRAPPER: NICARAGUA _ U.S.: $8.10 U.K.: N/A 


DOMINICAN REPUBLIC LA AURORA UNTAMED BELICOSO 
RING GAUGE: 52 LENGTH: 61/4" = A dark pyramid with some initial acidity that 
FILLER: DOM. REP., NICARAGUA — mellows out to an earthy smoke with a faint trace 
BINDER: DOM. REP. of maple sweetness. 
WRAPPER: U.S.A./CONN. BROADLEAF U.S.: $9.40 U.K.: N/A 
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A 60-ring-gauge cigar can be difficult to take seriously. The exaggerated thickness may not only seem awkward in 


the mouth, but also come across as a caricature of what smoking is about. Dismissing them completely, however, 


may also be a mistake. In this tasting, we found four very impressive 60-ring-gauge cigars. The standout was the 


CAO Flathead V66o0 Carb, which scored 92 points. It’s a blocky, box-pressed behemoth with four sharp corners 


that only serve to enhance the appearance of heft. The Flathead series is themed around hot rod engines and 


pinup girls, Dut all kitsch aside, it showed a rich, resonant quality and—despite its chunky dimensions—excellent 


combustion (no pun intended). The name Gagger isn’t exactly a ringing endorsement for a cigar, but this thick, 


pigtailed smoke from 7-20-4 scored 91 points nonetheless. The more conventionally named Padilla Reserva Double 


Toro scored 91 points as well, as did the Padron 7ooo. All three were impeccably constructed, offering lush, diverse 


smoking experiences with as much balance and character as any well-made cigar of any thickness. 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: U.S.A./CONN. HABANO 

y MH] WRAPPER: U.S.A./CONN. BROADLEAF 


HONDURAS 

RING GAUGE: 60 LENGTH: 6" 
FILLER: NICARAGUA, HONDURAS, 
MEXICO, COLOMBIA 

BINDER: COSTA RICA 

WRAPPER: BRAZIL 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6 1/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 





HONDURAS 

RING GAUGE: 60 LENGTH: 7" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: BRAZIL 

WRAPPER: NICARAGUA 


CAO FLATHEAD V660 CARB 

Sharply box pressed with an abruptly flat head. This 
near-black, chunky cigar is a rich combination of coffee 
bean and leather, bready molasses and hearty hickory. 
U.S.: $8.39 U.K.: N/A 


Q2 


7-20-4 GAGGER 

A thick, pigtailed cigar packed tightly with tobacco. It 
smokes evenly with a finessed interweaving of hazelnut, 
clove and earthy notes balanced by salt and spice. 

U.S.: $9.35 U.K: N/A 


OI 


PADILLA RESERVA DOUBLE TORO 

Though big and fat, this cigar draws and burns evenly. 
The smoke is chewy and dense with tangy cocoa notes 
and hints of roasted peanuts. There are touches of 
black pepper and char on the finish. 

U.S.: $10.00 U.K.: N/A 


OI 


PADRON 7000 

There’s a profound graham cracker quality to this 
smoke, accentuated by a savory core of leather and a 
cocoa powder finish. 

U.S.: $8.10 U.K.: N/A 


OI 


BG MEYER GIGANTES 60 

Initial notes of toast, tea and wood develop to show 
licorice and a brown sugar sweetness. The draw of this 
large, hefty cigar remains even throughout. 

U.S.: $13.00 U.K.: N/A 


QO 
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DOMINICAN REPUBLIC 
RING GAUGE: 60 LENGTH: 6" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 60 LENGTH: 7" 
FILLER: DOM. REP., U.S.A./CONN. 
BROADLEAF, NICARAGUA 
BINDER: NICARAGUA 
WRAPPER: MEXICO 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6 1/4" 
FILLER: DOM. REP., U.S.A./PENN. 
BROADLEAF, NICARAGUA 
BINDER: NICARAGUA 

WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


HONDURAS 

RING GAUGE: 60 LENGTH: 6" 
FILLER: HONDURAS 

BINDER: HONDURAS 
WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 60 LENGTH: 6" 
FILLER: COSTA RICA, NICARAGUA 
BINDER: HONDURAS, NICARAGUA 
WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 64 LENGTH: 6 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 64 LENGTH: 6 1/8" 
FILLER: DOM. REP., NICARAGUA 
BINDER: NICARAGUA 

WRAPPER: ECUADOR 


ARTURO FUENTE ROSADO SUNGROWN 
MAGNUM R SUPER 60 

Covered in an attractive reddish-brown wrapper, this 
hefty cigar is full of dried fruit and orange-peel 
character. Bold earthy, mineral notes emerge and 
resonate on the finish. 

U.S.: $11.75 U.K.: N/A 


AFR-75 EDICION LIMITADA INMENSO 
Though the draw could be more substantial, this thick, 
near-black cigar has a medium body with a heavy woody 
character. Charry undertones lead to a licorice finish. 
U.S.: $16.75 U.K.: N/A 


GURKHA HERITAGE XO 

A few sharp veins give the surface of this cigar a rough 
appearance. Initial metallic notes settle down to show 
earth, toast and a bittersweet finish. 

U.S.: $10.00 U.K.: N/A 


MY FATHER TORO GORDO BOX PRESSED 
Fat and pressed with an easy draw. It’s a bready, woody 
smoke with tangy notes and an earthy, mineral finish. 
U.S.: $12.00 U.K.: N/A 


EIROA CBT MADURO 60 X 6 

Fat and dark with a rounded, lopsided cap. There’s 
a charry, acidic bite that mellows to a creamy, nutty 
smoke with a tangy finish. 

U.S.: $12.36 U.K.: N/A 


NIMMY-D SIXTY 

The draw is of this fat cigar is firm, but imparts 
a charcoal and licorice smoke with an herbal, 
eucalyptus finish. 

U.S.: $8.80 U.K.: N/A 


SAN CRISTOBAL REVELATION LEVIATHAN 
A thick, log of a cigar with a thin draw. It offers a woody, 
herbal medium-bodied smoke with a tangy, 

eucalyptus finish. 

U.S.: $9.95 U.K.: N/A 


INCH NATURAL BY E.P. CARRILLO NO. 64 
This excessively thick cigar refused to burn on one side. 
While notes of honey and tea are light and pleasant, 
persistent combustion issues make it difficult to smoke. 
U.S.: $10.00 U.K.: N/A 
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CIGAR AFICIONADO’S 
20TH ANNIVERSARY* 


iG SMOK 


LAS VEGAS # 


Friday November 13 and 
saturday November 14, 2015 


Mirage * 3400 Las Vegas Blvd. South 
Yes, you can smoke! 


Aging Room Heritage by Dunhill Macanudo Café Quesada 

Alec Bradley Imperior Meridian Rocky Patel 
Arturo Fuente Joya de Nicaragua Montecristo White Romeo Afiejo by 

CAO Pilon Kentucky Fire-Cured Nat Sherman Romeo y Julieta 

Centurion La Aroma de Cuba Nub Connecticut Sublimes 

Diamond Crown La Flor Dominicana Oliva Serie O Ted's Cigars 

E. P. Carrillo Cabinet La Gloria Cubana Padrén Undercrown 

Enclave by A. J. Fernandez Serie R Esteli Punch Signature Villiger Colorado 

Foundry La Palina PDR 

Gurkha Leccia Tobacco PSyKo SEVEN ..@ partial list 
















Also included in your ticket price are premium liquors, wines, beer, and other 
fine spirits from the extensive array of drink exhibitors and a delicious buffet 
specially created for a cigar maven. 


Tickets are $275 per ticket, per night 


All tickets subject to availability. Event sponsor reserves the right to refuse admission to any applicant. Must be 21 to attend. 


A portion of the net proceeds will benefit Prostate Cancer Research, the organization seeking a cure for prostate 
cancer, a disease that eventually touches 50% of all men. 


Cancellation policy: A full refund is available until November 5, 2015. 
From November 6-12, a 50% refund is available. After that date there are no refunds. 


b& www.TheBigSmokes.com 


For questions email events@mshanken.com 





robustos 


It’s been many years since the classic Dunhill “white rose” band design has been in production, but the pattern 
is back, and it adorns the new, full-bodied Heritage by Dunhill, whose Robusto scored 93 points. It’s not only the 
highest-ranking cigar of the robusto category, but the highest-rated, non-Cuban Dunhill since General Cigar took 
over production and distribution a few years ago. Ramon Allones is not Cuba’s largest cigar brand, but has a very 
passionate following, especially considering the fact that there are only three sizes left. One of them, the Specially 
Selected, scored 92 points and has a reputation for being more full bodied than most other robustos made in Cuba. 


Though this particular sample was not overly strong, the cigar did exhibit plenty of its signature earthiness. 


HONDURAS ~~ HERITAGE BY DUNHILL ROBUSTO 
RING GAUGE: 50 LENGTH:5" _ Every puff of this box-pressed cigar is dense and chewy 9) 4 
FILLER: NICARAGUA, HONDURAS _ with layers of cocoa bean, nuts and white pepper, all 
BINDER: NICARAGUA _ of which intensify and harmonize. A toasty undertone 
WRAPPER: ECUADOR ~ makes it rich and warm. 
U.S.: $10.15 U.K.: N/A 


CUBA RAMON ALLONES SPECIALLY SELECTED 
RING GAUGE: 50 LENGTH: 4 7/8" = A distinctly earthy smoke with plenty of espresso bean 9) 2, 
FILLER: CUBA character balanced by sweet notes of marzipan and a 
BINDER: CUBA hint of bitter, zesty citrus. 
WRAPPER: CUBA _— U.S.: N/A U.K.: £15.76 
BOX DATE: NOVEMBER 2014 


CUBA ROMEOY JULIETA SHORT CHURCHILL 
RING GAUGE: 50 LENGTH: 4 7/8" — The bold salt-and-pepper character of this robusto is 9) I 
FILLER: CUBA balanced by notes of toasted almond and semi-sweet 
BINDER: CUBA — chocolate that build to an earthy finish. 
WRAPPER: CUBA — U.S.: N/A U.K.: £16.66 
BOX DATE: MARCH 2015 


NICARAGUA 601 GREEN LABEL OSCURO 
RING GAUGE: 52 LENGTH:5".§ ROBUSTO TRONCO 9) O 
FILLER: NICARAGUA The wrapper on this cigar is the color of dark chocolate, 
BINDER: NICARAGUA _ though it offers a dense concentration of vanilla bean, 
WRAPPER: NICARAGUA _ rich woods and slight piquancy on the finish. 
U.S.: $8.25 U.K.: N/A 


DOMINICAN REPUBLIC KRISTOFF CLASSIC RESERVA ROBUSTO 
RING GAUGE: 52 LENGTH:5" This robusto has a flat cap and achieves a firm, even 9) O 
FILLER: NICARAGUA, HONDURAS, draw. Hearty notes of wood and almond emerge before 
DOM. REP. a sweet, white wine finish. Pleasant and balanced. 
BINDER: NICARAGUA U.S.: $8.00 U.K.: N/A 
WRAPPER: ECUADOR 
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robustos 


DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 5" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


DOMINICAN REPUBLIC 
RING GAUGE: 50 LENGTH: 5 1/2" 
FILLER: DOM. REP., NICARAGUA 
BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


NICARAGUA 

RING GAUGE: 50 LENGTH: 4 3/4" 
FILLER: NICARAGUA 

BINDER: HONDURAS 

WRAPPER: ECUADOR 





DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 5" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


|_ DAL nai wot 
| 


CUBA 

RING GAUGE: 48 LENGTH: 5" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: OCTOBER 2014 


HONDURAS 

RING GAUGE: 50 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: CAMEROON 


DOMINICAN REPUBLIC 
RING GAUGE: 50 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 





184 


ROMEO BY ROMEO Y JULIETA AGING 
ROOM SMALL BATCH F25 COPLA 

A very leathery smoke with plenty of earth and mineral 
notes. Touches of black pepper and raisin also come 
through, as well as a hint of tanginess on the finish. 
U.S.: $11.50 U.K.: N/A 


LA SIRENA OCEANO INDIAN 

A dark and toothy cigar that forms a very white ash as 
it burns. Sweet notes of raisins and hickory turn into 
a bold, spicy mesquite character. A medium- to full- 
bodied smoke. 

U.S.: $9.50 U.K.: N/A 


SUBLIMES ROBUSTO 

Though slightly grayish in pallor, this robusto is sweet 
and nutty in character with chewy notes of nougat, 
smoked hickory and vanilla bean on the palate. 

The finish is rather dry. 

U.S.: $5.90 U.K.: N/A 


SWAG BLACK LAVISH 

Initial notes of herbs and mint build to a strong core 
of earth, oily wood and rock salt. Though herbal notes 
linger, the finish is predominantly woody. 

U.S.: $7.90 U.K.: N/A 


EL REY DEL MUNDO CHOIX SUPREME 
Traces of wood, hay and dried citrus come through the 
firm draw of this softly pressed robusto, but the smoke 
could use more body. 

U.S.: N/A U.K.: £13.10 


ROCKY PATEL DECADE CAMEROON 
ROBUSTO 

An oaky, woody robusto with some sweet-and-sour 
elements and a nutty finish. It’s a medium-bodied cigar 
that’s covered in a rustic wrapper. 

U.S.: $9.75 U.K.: N/A 


VEGAFINA NICARAGUA ROBUSTO 

An underfilled robusto with a hot and airy draw. Its 
papery, woody smoke carries hints of vanilla and bread, 
but takes on a charry, bitter quality that only intensifies. 
U.S.: $6.00 U.K.: N/A 


QO 
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TWO GIFTS FOR THE PRICE OF ONE! 


Celebrate this holiday season with a great gift at a great price. And for a limited 
time only, give a second gift or renew your own subscription, absolutely free. That’s two 
subscriptions to CIGAR AFICIONADO for just $19.95. 


Don’t miss this opportunity to delight your friends, family, business associates and yourself, with 
a subscription to your favorite magazine. Ordering is easy. Just call the number below or visit 


CigarAficionado.com/holiday and we’ll take care of the rest, including sending you handsome 
gift cards that you can use to announce your thoughtful gifts. But hurry. This offer expires soon 


Call 800.992.2442 or visit 
CigarAficionado.com/holiday 


tasting summary 


b 


Cigars are listed first 
y country and then by 
score. Please refer to 


the main tasting pages 


Cl 
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for notes and prices. 


GAR AFICIONADO’S 
100-POINT SCALE 
Classic 

95-100 

Outstanding 

90-94 

Very good to excellent 
80-89 

Average to good 
commercial quality 
70-79 

Don’t waste your money 
0-70 

Not available 

n/a 


Note: all prices are 
manufacturers’ suggested 
retail, before taxes. 


CUBA 


94 
93 
93 
Q2 
QO] 
QO] 
QO] 
gO 
gO 
gO 
88 
86 
85 


Bolivar Belicoso Fino 

H. Upmann Magnum 46 
Partagas Serie P No. 2 

Ramon Allones Specially Selected 
Montecristo Churchill Afiejados 
Punch Royal Coronation (Tubo) 
Romeo y Julieta Short Churchill 
Cohiba Siglo III 

Montecristo Open Eagle 

San Cristobal de la Habana El Morro 
El Rey Del Mundo Choix Supreme 
Partagas Corona Senior (Tubo) 


Montecristo No. 3 


DOMINICAN REPUBLIC 


92 
92 
91 

gO 
gO 
gO 
gO 
gO 


89 
89 
89 
89 
89 
89 
88 
88 
88 
88 
88 
87 
87 
87 
87 
86 
85 
35 
84 


Quesada Reserva Privada 6 1/2 x 56 

The King Ils Dead The Last Payday 

Arturo Fuente Hemingway Short Story 
Ashton Corona 

Davidoff Nicaragua Belicoso 

Diamond Crown Maximus Toro No. 4 
Kristoff Classic Reserva Robusto 

Romeo by Romeo y Julieta Aging Room 
Small Batch F25 Copla 

Arturo Fuente Rosado Sungrown Magnum R Super 60 
Camacho American Barrel-Aged Toro 
Davidoff Escurio Gran Toro 

La Sirena Oceano Indian 

Nat Sherman 85th Anniversary 

Swag Black Lavish 

AFR-75 Edicion Limitada Inmenso 

Ashton Virgin Sun Grown Sorcerer 
Montecristo White Churchill 

Nat Sherman Sterling Churchill 

Romeo y Julieta 1875 Cedro Deluxe No. 2 
Avo XO Maestoso 

Cohiba Crystal Corona 

La Flor Dominicana Oro Tubo No. 6 Maduro 
Macanudo Café Hampton Court 

H. Upmann Vintage Cameroon Corona 
Kismet Destiny 

Montecristo White Vintage Connecticut No. 3 
Inch Natural by E.P. Carrillo No. 64 


RATING SUMMARY BLIND TASTE TEST NO. 129 


84 La Aurora Untamed Belicoso 
82  VegaFina Nicaragua Robusto 
HONDURAS 
93 Heritage By Dunhill Robusto 
92 IIlusione Epernay LAlpiniste 
91 7-20-04 Gagger 
91 Alec Bradley Sanctum Toro 
90. ~— Alec Bradley Tempus Centuria 
90 ~=6 BG.“ Meyer Gigantes 60 
89 | Hoyo de Monterrey Edicién de Cumpleafos 150 
87 Camacho Corojo Maduro Churchill 
87. Rocky Patel Decade Cameroon Robusto 
86 Eiroa CBT Maduro 60 x 6 
86 = Saint Luis Rey Churchill 
NICARAGUA 
92 CAO Flathead V660 Carb 
Q1 Las Calaveras Edicién Limitada 2015 LC46 
Q1 Padilla Reserva Double Toro 
91 — Padrén 1964 Anniversary Series Torpedo 
Q1 Padron 7000 
90 601 Green Label Oscuro Robusto Tronco 
90 ~=6— CAO Pildn Corona 
90. ~—C Herrera Esteli Lonsdale Deluxe 
90 _ Joya de Nicaragua Cuatro Cinco 
Reserva Especial Torpedo 
90 Villiger Talanga Churchill 
89 Liga Privada No. 9 Corona Doble 
89 New World Connecticut Corona Gorda 
89 Oliva Serie G Torpedo 
89 ~ Sublimes Robusto 
88 La Antiguedad Corona Grande 
88 La Riqueza No. 2 Belicoso Fino 
88 Neanderthal HN 
87. Gurkha Heritage XO 
87 La Flor De Gonzalez 90 Miles Churchill 
87. My Father Toro Gordo Box Pressed 
85  Nimmy-D Sixty 
85 San Cristobal Revelation Leviathan 
U.S.A. 
90 La Palina Goldie Laguito Robusto Extra 2015 
85 Casa Fernandez Miami Torpedo 











The essence of tobacco culture captures the myth of an invincible hero that had a predetermined destiny. 
Achilles was a Mirmidon born with the faith, and even if the gods had decided, 


this journey in the past is a story to tell today of a hero transcendent into the future. 


Achilles Heroicos Rated CA 93 


Se ee 
Achilles Invensibles 


NEw cee 
Achilles Mirmidones 


Available at Fine Tobacconists WVAWATAGL lai ec] a mae) pa 


connoisseur’s corner 


Step into a time machine, and dial the year back to the 1950s. The Second World War was over, the U.S. economy 
was thriving and consumers were ready to spend their cash. Cigar lovers puffed away on panetelas and 
perfectos made from Cuban tobacco, and cigars seemed to be sold everywhere, even in upscale department 
stores such as Saks Fifth Avenue. If you walked into Saks in the 1950s, you may have been able to buy an 
H. Upmann Saks No. 30. We're certain it was a splendid smoke back then, but after some six decades protected 
in the beautifully branded foil wrapping within the box, the corona-sized cigar has turned into utter perfection. 


It was one of four smokes here rated classic, joining a trio of younger Havanas that scored 95 points or higher. 


H. UPMANN SAKS NO. 30 (CIRCA 1950) 

This is a spectacular cigar. It’s well aged with a smooth, easy draw and a superb wrapper. I O O 
The smoke has cinnamon and flint on the palate with a pleasant touch of chocolate. 

One of the most enjoyable cigars I’ve ever smoked. —Marvin R. Shanken 





PUNCH DOUBLE CORONA (1995) 
Gorgeous to behold, this long, large Cuban has a silky wrapper, its shape squared off Q)'7 
il from being pressed in the dress box from whence it came. The initial notes are rather dry, 
Hil 6 AI Oe iN i Seu but as the cigar warms and burns it blossoms. The smoke is floral, with lots of toasted 
ha Se SRT almond, honeyed wood and a long, woody finish. This is a classic Cuban cigar that has 
only become better with age. —David Savona 





A beautiful Churchill with plenty of oils to the wrapper and a significant amount of power 
considering its age. The first puffs are unctuous and luscious with roasted chestnuts, toast 
and freshly ground cinnamon. Bold notes of coffee bean really jump out midway through. 
There is still lots of life left here. —Gregory Mottola 


DAVIDOFF DOM PERIGNON (1988) 9 6 


HABANA 





SAINT LUIS REY REGIOS (1995) 

This dark robusto is the color of a candy bar. It’s rich and robust from the first puff, 9) 5 
brimming with high-octane flavor: leather, smoked meat and lots of wood. 

Despite being 20 years old, it remains a powerful smoke with a red pepper zing, 

plenty of cedar and a long, zippy finish that remains untempered by age. —David Savona 


LA GLORIA CUBANA MEDAILLE D’OR NO. 2 (1997) 

This is a typical Cuban La Gloria, not overpowering, but a very pleasant, solid lonsdale Q4 
with well-balanced flavors. The cigar delivers some good coffee notes, as well as a hint of 

cinnamon on the finish. With nearly 20 years of age, this slim smoke is about at its peak, 

and should be smoked now. —Gordon Mott 


is *; 
Ms ssi lie = 


ROMEO Y JULIETA CHURCHILL (1992) 

Squarely box pressed, this cigar takes awhile to warm up, starting light and a bit dusty, 9) 2, 
but then really opens up to show a finessed range of creamy citrus, sweet almond paste 

and a floral finish. —Gregory Mottola 
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DANIEL MARSHALL 


A Symbol of Quality Since 1982 


eeessaaaneerer 


The Daniel Marshall 
Red Label Cigar 


Holiday Special Offer 


Daniel Marshall would like to thank you for 33 
wonderful years in our cigar world with a "Dollar 
for Dollar" offer. Buy Daniel Marshall Cigars and 
get equal credit from us for a Daniel Marshall 
Humidor. Please contact us for more details. 


DanielMarshall COM The Ultimate Celebration Cigar The Daniel Marshall Treasure Chest 
info@danielmarshall.com e (714) 973-8660 The Red Label 24 KT Torpedo Rated the #1 Humidor in the World 


by Cigar Aficionado 


Photography and design: Michael Barone, TheCigarPhotographer.com 
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little more than two decades ago, Carlos “Carlito” 

Fuente Jr. planted 37 acres of Corojo seeds in the 

Dominican Republic with every intention of pro- 

ducing quality wrapper leaf. The fact that no one 

had been successful doing so in the past was of little consequence to 

him. And although it stung his pride when his peers in the cigar 

industry dismissed his ambition as a starry eyed waste of time, Fuente 

refused to be bogged down by the restrictions of conventional wisdom. 

Had he listened to the chorus of detractors, there would be no such 

thing as the Fuente Fuente OpusX, one of the most sought-after and 
mysterious cigars in the world. 

Now in its 20th year of being sold on the 

market, the brand has evolved into somewhat of 

a phenomenon and is arguably America’s first true 

cult cigar. Its price tag can be prohibitively high, its 

fan base can be fanatical and its availability is at times 

frustratingly scarce, but, love them or hate them, the full- 

flavored Dominican puros have become celebrated symbols 

of luxury and connoisseurship akin to the status of first-growth 

Bordeaux or exotic cars. 

“T can’t think of any other cigar that’s reached this 

level of fame,” says Fuente, still in awe of its success. 

“Maybe Cohiba. It was supposedly the cigar of Castro 

himself. That’s quite a story. Besides that...” Fuente 

shakes his head and doesn’t finish the sentence. 

When he talks about the cigar, one gets the 


feeling that he’s still in the reverie of a dream. 


Two decades after its launch, the Fuente Fuente OpusX 
remains one of the cigar world’s most prized creations BY GREGORY MOTTOLA 


mos 7, F 
mn , CGuere “A 


A close-up look at a box of Fuente Fuente OpusX Double Coronas, which 
were named Cigar of the Year by this magazine in 2005. The full-bodied, 


full-flavored Dominican puros have been immensely popular for 20 years. 
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Ask him any technical specifics about the Fuente Fuente OpusX, 
and he'll go into a grandiloquent narrative before he directly addresses 
the question. He doesn’t want you to simply know the story. He wants 
you to feel it. At 60 years old, he still gets excited at the opportunity 
to talk about his creation. 

Part of the success of Fuente Fuente OpusX lies in critical 
acclaim, and it would be easy to lose count of all the high scores 
awarded to the brand. In 20 years, various sizes of Fuente Fuente 
OpusX have been rated more than 150 times in CIGAR AFICIONADO 
and Cigar Insider (our twice-monthly Internet newsletter about 
cigars). Most have rated higher than 90 points, with many scoring 
in the 92- to 95-point range. In 2005, when the brand marked its 
10th anniversary, CIGAR AFICIONADO named the Double Corona 
the Cigar of the Year, the highest accolade a cigar can earn. 

Fuente is easy to spot as he walks around his cigar factory in the 
Dominican Republic. He’s the one who’s always smiling under his 
panama hat, always making eye contact with anyone he sees and 
always saying hello with a subtle nod. Casually known as the Fuente 


Factory, Tabacalera A. Fuente y Cia. consists of four facilities in 


LEFT: JAMES WORRELL; OPPOSITE: ROBERTO MUNOZ / PINDARO 
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Carlos Fuente Jr., standing in the 

Fuente Fuente OpusX aging ad 
room. He’s holding creative, : 


artful versions of the cigar that — ee 
his rollers have made. , 





: > > Se | SR 
Fuente standing at the front of the Fuente Fuente OpusxX rolling room 


(top photo), where a small group of workers crafts the cigars. Above, a 
unique selection of cigars that Fuente sometimes auctions for charity. 


Santiago’s industrial freezone and produces 30 million cigars a year by 
hand. About 700,000 of those cigars are Fuente Fuente OpusX, a mere 2.3 
percent. One of them always seems to be in his hand, more stuffed in his 
shirt pocket, ready to be smoked next or handed to a visitor. 

“Understand that everything in life is relative,” Fuente says as he 
fondles some loose, dark tobacco on a rolling table. “Back when the 
OpusX was released in 1995, most of the cigars on the market were mild. 
People liked Miller Lite, Bud Light, light beers and that was reflected in 
their taste for cigars. | wanted something stronger with more flavor. At 
the time, OpusX was considered to be a very strong cigar relative to what 
people were smoking.” 

Fuente puts his hand on the roller’s shoulder and moves on further 
into the factory, reciting the story as he walks, a puff of cigar smoke 
following him with every few steps. By Fuente’s recollection, the genesis 
of the Fuente Fuente OpusX really begins with the snide comment of a 
French retailer. 

“The ’80s were a period of steady growth for our company,” Fuente 
says. “A well-known French retailer who owned a shop called Boutique 
22 in Paris said to me ‘Carlito, you’re not a cigar maker. You just assemble 
tobaccos.’ He told me that unless I made cigars out of Dominican 
tobacco, I’ll never be a real maker of Dominican cigars, just an assembler 


of different parts. That really stuck with me.” 
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Fuente brooded on the comment. He knew there was no 
commercial demand for a cigar that consisted solely of 
Dominican tobacco. And even if there was, the consensus in 
the industry was that quality wrapper leaf could not be grown 
in the Dominican Republic. It was a different time in the 
cigar industry, one where milder cigars were most prevalent 
and no premium brand was being made with a wrapper grown 
in the Dominican Republic. Most Dominican cigars up until 
that point were made with wrappers imported from other 
countries, namely Connecticut, Cameroon or Ecuador. 

Determined to prove conventional wisdom wrong, Fuente 
turned to tobacco grower and family friend Angel Oliva Sr., 
the founder of Oliva Tobacco Co., who brought Fuente to a 
plot of land in Bonao situated in a Dominican town called El 
Caribe. Oliva owned the land, claiming that its soil had similar 
properties to the soil in Cuba’s San Luis region. Intrigued, 
Fuente asked the Olivas to plant a tobacco varietal called 
Piloto Cubano. The tobacco grew, and although the resulting crop was not 
of wrapper quality, Fuente noted the uncommon elasticity of the leaves 
and suspected that there might indeed be something special in this soil. 

“T really have to thank Angel for showing me this land,” Carlito says. 
“The soil here is different than the soil in other growing regions of the 
Dominican Republic. It isn’t as dark. It’s loamier with more clay. Other 
people have tried to grow wrapper in the Dominican Republic. They 
failed, and I know why. It wasn’t the soil. They were planting the wrong 
seeds. You don’t plant Connecticut seeds in volcanic soil.” 

Encouraged by the previous planting, Fuente tried a different seed type, 
having acquired a varietal called Corojo from the Meeraphel family (growers 
of Cameroon tobacco in Africa). He planted 37 acres of tobacco in 1991. This 
time, the Olivas did not grow the tobacco for him, but rather let Fuente take 
over the operation before eventually selling him the land. Fuente took his 
cues from Cuba and grew this crop under shade, which filtered the sun’s rays 
through a mesh netting, ensuring that the tobacco leaves did not become 
too thick or too dark. The crop was harvested in late 1991 and early 1992. 

Word got around the Dominican Republic of Fuente’s endeavor. 
As Fuente remembers it, most in the industry were doubtful he’d produce 
anything of wrapper quality. 

“CIGAR AFICIONADO did an article on the tobacco before OpusX 
even had a name,” Fuente says. “My father, he encouraged me. He thought 
I was crazy, but he got behind me no matter what. When I read that article 
and CIGAR AFICIONADO interviewed other people in the industry, I was 
surprised by all the things everyone had to say. Everything was negative.” 

When the tobacco was ready, Fuente formulated a blend that consisted 
of four to five different tobaccos, all of which were Dominican. The 
wrapper farm, which he named Chateau de la Fuente, provided cover 
leaf. The rest of the cigar was made up of different tobacco varietals 
erown in other parts of the Dominican Republic. The blend was made 
up largely of heavy tobaccos from the upper portion of the plant, giving 
the dark cigars strength and body. 

“T first called it ProjectX From Planet 9. It was a working title until I 
could think of a real name,” explains Fuente. “I was looking through the 
thesaurus and was thinking of using the word “opulent.” Next to it in the 
dictionary I came across the word “opus.” The definition was perfect. | 
combined that with the letter X and thought ‘OpusX. It sounds like sex!’” 


ROBERTO MUNOZ / PINDARO 
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For my humidor, 
Fuse Bovedaw. 
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I use Boveda. 
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OLIVA SERIE V MELANIGO 
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IS ONCE AGAIN IN NEW YORK CITY! 

THURSDAY, DECEMBER 3, 2015 - 6 PM-9:30 PM 
Pier 92 ¢ 711 12th Avenue 

(52nd Street and the West Side Highway) 


THESE PREMIUM CIGARS ARE INCLUDED IN YOUR TICKET PRICE: 


Aging Room Joya de Nicaragua Nub Connecticut 
Alec Bradley Kentucky Fire-Cured Oliva Serie O 
Arturo Fuente La Aroma de Cuba Padrén 
CAO Pilon La Flor Dominicana Punch Signature 
Centurion La Gloria Cubana Serie R Esteli PDR 
Diamond Crown La Palina Rocky Patel 
E. P. Carrillo Cabinet Leccia Tobacco Romeo Ajiejo by Romeo y Julieta 
Freyja Macanudo Café Soilmec 
Heritage by Dunhill Montecristo White Undercrown 
Imperior Nat Sherman Villiger Colorado 
...@ partial list 


A full refund will be available up to November 25, 2015. A 50% refund is available from November 26-December 2. Otherwise, there are no refunds, no exchanges. 
All tickets are subject to availability. Event sponsor reserves the right to refuse admission to any applicant. No phone orders. Must be 21 and older to attend. 


Order your e-ticket online: www. TheBigSmokes.com 
For questions e-mail: events@mshanken.com 


A portion of net proceeds from this event will benefit Prostate Cancer Research, the research organization seeking a cure for prostate cancer, a disease that eventually touches nearly 50% of all men. 
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GIOVANNI SAVINO/FUENTE MARKETING LTD. 


To adorn the cigar, Fuente called upon the sophisticated lithography 
of Vrijdag Premium Printing, an old Dutch printer in the Netherlands 
known for its high-quality impressions. The result was a complex, regal 
band with gilded embossments and intricate details. [For an inside look at 
the details of the band, see page 198.] The cigars were boxed in cedar- 
lined mahogany trunks stained a deep, sanguine shade of oxblood. Fuente 
considers the colors to be an allusion to the reddish hue of the wrapper. 

Before the Fuente Fuente OpusX cigar hit the 
market, there was already a good amount of preexisting 
buzz. Firstly, the 1994 CIGAR AFICIONADO article 
“Seeds of Hope” detailed Fuente’s risky wrapper experi- 
ment. Then, CIGAR AFICIONADO rated two of the 
cigars, and they scored exceptionally well, but due to 
packaging delays the cigars were not on the market as 
intended. Anticipation began to build. 

On November 18, 1995, the Fuente Fuente OpusX 
had its premiere in New York City. A few Manhattan 
retailers were granted the right to debut the cigar and the 
response was akin to something you might see outside an 
Apple store today before the launch of a new product— 
lines down the block. 

“It was the night after the New York Big Smoke 
and I couldn’t stay for the release, but I had retailers 
telling me on the phone how people were lined up 
just for the cigar,” says Fuente. “Nobody had ever 
seen anything like it. Not for a cigar. But I had a strict 
rule—the retailers could only sell the cigars as loose 
sticks. No boxes. This was because the artwork wasn’t 
finished and | shipped the cigars without internal labels. | didn’t want 
anyone to see an incomplete box.” 

From that point on, the cigar has been a tightly rationed, back- 
ordered cult classic cigar synonymous with rarity and exclusivity. In its 
early years, you couldn’t buy these cigars west of the Mississippi. 

“We had never seen anything like that,” recalls Gary Pesh, owner of 
Old Virginia Tobacco Co. “All year long we would get phone calls from 


all across the country two to three times a 


the IPCPR]. Texas retailers especially. When California announced that 
they were having that massive tobacco tax increase, I thought ‘what 
could I do to help out our brothers in California? So I gave them Opus. 
That made everyone even madder.” 

OpusX skipped over the entire expanse of the United States and 
went straight to California, further enraging a number of already disen- 


franchised retailers. 





The hallmark of the Fuente Fuente OpusxX brand is its dark, Cuban-seed wrapper tobacco, which 
is grown under shade on a gorgeous Fuente-owned farm in El Caribe, Dominican Republic. 


“This one retailer—he seemed like he was eight feet tall—he really got 
in my face about it,” says Fuente, “but I had to do what I felt was right.” 

Enjoying unprecedented popularity, the red-hot cigar was officially 
released in seven sizes (scoring an average of 90.1 points in its inaugural 
vertical brand tasting in the January 1996 Cigar Insider). It was on the 
market for less than a year before it hit its first major speed bump—a 
lawsuit. On October 2, 1996, the California-based Opus One winery 


filed suit accusing the Fuentes of trademark 


day at each of our seven shops, ‘Have you 
got any OpusX”’ People I barely knew who 
really didn’t even smoke cigars would ask 
me, ‘Hey Gary, you got any Opus?’ We had 
seven stores and would get about 12 boxes 


maybe four times a year.” 


The cigar had its premiere in 
New York. The response was 
akin to something you might 
see outside an Apple store 
today—lines down the block. 


infringement and unfair competition. 
Opus One winery is a joint venture between 
Robert Mondavi Corp. of Oakville, California 
and Baron Philippe de Rothschild of 
Bordeaux, France. 


“How the hell are you going to confuse a 


That’s not 12 boxes per store, but 12 
boxes to be divided among seven stores. Other retailers tell similar tales. 
And like many retailers, Pesh was as judicious as possible about rationing 
out what few of these coveted sticks he had. He only sold one cigar at a 
time to avoid hoarding and to help ensure that his regular customer base 
got the chance to enjoy the rare smoke. 

Fuente’s small supply and limited distribution made demand stronger. 
It also lead to frustration among the rest of the retailers in the United States 
who couldn’t get any product at all—retailers who had supported the Fuente 
brand but felt as though they were being excluded from the phenomenon. 

“A lot of shop owners were very angry at me,” Fuente says. “They’d 


let me know it at the RTDA [the annual cigar trade show now known as 


bottle of wine with a cigar?” asks Fuente with 
a mixture of incredulity and bitterness that still seems fresh today even after 
nearly two decades since the lawsuit. 

The winery sued to have Fuente remove all OpusX cigars from the 
market and destroy all the cigars it had in inventory. Furthermore, it was 
suing for profits made on the sale of the cigars, plus damages and legal fees. 

Opus One winery had, in fact, trademarked its name for tobacco. 
They acquired the trademark in 1995 from a German company that was 
selling pipe tobacco under the name Opus One. That pipe tobacco was 
later imported to the U.S. in 1997 by Swiss company Davidoff of 
Geneva. There was even talk that Davidoff and Opus One were in the 


midst of collaborating on an Opus One branded premium cigar. 
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Introducing the Lynx Board 


Perfect for the home, gym or travel, the Lynx Board marks the latest advance in fitness 
with our patented high-friction workout. It’s low impact, fast and effective. 
















xfitness.com 
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Deconstructing the OpusX Band 


Every element of the Fuente Fuente OpusX band has sentimental symbolism and hidden meaning 


Left Half of Oval: In addition to forming 

the first half of the “O,” it also serves as 
the letter “C,” which represents company 
patriarch Carlos Fuente Sr. 
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Torn Edge: An allusion to Fuente Jr.’s 
childhood. As a boy, he tore a valentine 
down the middle, giving the first half to his 
sweetheart and keeping the other. 





After a period of what Fuente calls one of the most stressful times in his 
life, a Tampa Florida judge threw out most of Opus One’s lawsuit and, in 
1998, ruled the cigars were not likely to cause any customer confusion among 
wine customers. Nor did the judge find any evidence that the Fuentes inten- 
tionally copied Opus One’s mark. 

Fuente has framed a news clipping from the Tampa Tribune announcing 
his legal victory against Opus One. It hangs in his office. 

Another puff of the slim, dark cigar and Fuente rounds a corner in his 
factory. He pauses at the precipice of an antechamber. The floor changes 
from industrial concrete to decorative tiles, and if you look closely, you can 
see that every quartet of tiles forms the pattern of an X. It’s a lobby of sorts 
to the Opus Room, the small, sacrosanct rolling gallery where his best rollers 
make nothing but Fuente Fuente OpusX cigars. 

Ask Fuente how one becomes an Opus roller, and his answer is more 
intuitive than precise. 

“Someone could be rolling regular Fuente, and I might like the way he 
or she rolls. It could be their hands. Their hands just look right to me. I'll say 
to myself, ‘that’s an Opus roller.’ It’s as much a feeling as anything.” 

Fuente appoints one roller to produce one size and one size only. The 
No. 2, for example, which is a pyramid, has its own dedicated roller. The 
Robusto as well. Each roller becomes intimately familiar with the nu- 
ances and requirements of his or her own size, and the slow, meticulous 


bunching method ensures that the rollers are not producing more than 
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Orange Glow: Nickel mines in the 

mountains of Bonao radiate an amber 
light that can be seen at night from the 
Chateau de la Fuente tobacco farm. 


Ne ik 


Double F: The bond between father and 
son is central to the monogram. A pair of 
gilded “Fs” symbolizes both Fuentes—Carlos 
Fuente Sr. and Carlos “Carlito” Fuente Jr. 


Die-Cut Style: The die-cut shape of the 

band is the same geometric pattern of 
most Arturo Fuente cigar bands, from the Don 
Carlos to the flagship Gran Reserva. 
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Right Half of Oval: In addition to 

forming the second half of the “O,” it 
also serves as the letter “C,” which represents 
company president Carlos “Carlito” Fuente Jr. 


100 or 150 per day. The cigars are made in the entubado method, a time- 
consuming technique whereby each leaf of tobacco is carefully scrolled 
into the bunch. This way, each leaf has its own unobstructed air passage 
and combustion is greatly improved. 

In Fuente’s experience, his way of rolling cigars can’t be taught to roll- 
ers who have worked in other factories, so he only hires people who’ve 
never even touched a piece of tobacco. He has no use for experienced 
rollers. He’s only interested in people who can be properly trained. 

“If they worked at another factory, it’s too late,” Fuente says dismis- 
sively. “They’ve already picked up too many bad habits and no amount of 
retraining is going to change that.” 

In the OpusX room, which is painted in an optimistic shade of yellow, 
rollers barely look up as Fuente enters. One roller produces lanceros while 
another forms an intricate figurado with sensuous tapers and decorative 
caps. When the cigars are finished, they go into the OpusX aging room, a 
dimly lit cellar of brick and wood that has the ripe smell of cinnamon and 
dried fruit. Unlike Fuente’s other aging rooms, where cigars are exposed 
on shelves, all Fuente Fuente OpusX cigars are shut in by cabinets. 

“T age these differently then my other cigars,” Fuente says. “I keep the 
doors closed so that they retain their flavors and age like a slow cooker.” 

Right now, Fuente has a little over one million OpusX cigars in his 
aging room. Some have been sitting for years. When asked how long he 


ages the brand, he offers no precise answer. 
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OpusxX boxes have changed since their debut. The first had slanted lids (top), which were 
impractical, as they couldn’t be stacked. The second incarnation had slide lids (center), 
followed by the modern version, with hinged tops and a resplendent logo in the center. 


“A minimum of a year, but after that, it’s by feeling. It’s by smell. It’s 
by intuition. I might smell something and say it needs another year. Or 
not. I like to release 600,000 to 700,000 OpusXs to the market a year if 
I can,” he says. “Remember, the tobaccos I use are very heavy and take 
time to come together in the cigar.” 

Fuente is unconcerned with shelf space or time. If he has to sit on a 
batch until he feels it’s right, he’ll do it, an enviable luxury. 

“Tt’s the rest of my Fuente production that lets me treat OpusX this way,” 
he says. “Opus is like the yacht that sits in the marina all day. It’s only 
used a small percentage of the time. That’s the OpusX—my yacht.” 

Twenty years after its release, there’s still plenty of mystique around 
the Fuente Fuente OpusX, but a few things have changed. Yes, it’s still in 
limited production and true, it still only comes out a few times a year, and 
it’s more expensive today than ever. But Fuente is now able to supply 
more of the country than before. Time has allowed him to build tobacco 
inventories and to better understand his Chateau de la Fuente farm, a 
Disney World of tobacco farms, with immaculate landscaping, picturesque 
gazebos with thatched palm roofs and painted mosaic rock gardens whose 


designs can be seen from 1,000 feet in the air. 
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Tobacco from Chateau de la Fuente wraps Fuente 
Fuente OpusX (as well as Ashton Estate Sun Grown), and 
some of the farm’s other leaves become binder and filler, 
but unused tobacco from the Chateau gets destroyed. 

“The last thing I want is to sell any of that tobacco,” 
explains Fuente. “The day I do that, people are going to 
start saying that their cigars have the same wrappers as 
OpusX. I’m not giving anyone that opportunity. 

“Chateau de la Fuente is over 300 acres, but I only 
erow on about 130 to 150 acres. The yield for this kind of 
wrapper leaf is very low—about 700 pounds per acre, 
1,000 or more in a very good year. That’s not a lot.” 

Fuente insists that, in 20 years, he really hasn’t 
changed his blend. He allows that as he grew the farm, 
he’s been able to build up a larger inventory, and become 
more particular about the leaves he uses in the blend, but 
he’s been able to keep it in the same spectrum of strength. 

He’s taken steps to refine the product, but still refuses 
to rush it to market. And while it remains an undeniably 
powerful cigar, the industry has changed around it, so it no 
longer stands alone in terms of strong smokes. “Compared 
to what’s on the market today,” says Fuente, “I don’t think 
it’s that strong.” Others have followed in his pioneering 
footsteps, planting wrapper in the Dominican Republic to 
make puros of their own. No one with even a passing 
knowledge of tobacco would claim that the Dominican 
Republic cannot produce high-quality wrapper today. 

What Fuente is most proud of is not his farm, not the 
fact that he continues to grow quality wrapper when every- 
one said he couldn’t, or the fact that 20 years later, OpusX is 
in as high demand as ever. It’s his ability to give back 
through charity, much of it revolving around OpusX. Fuente 
has raised millions and millions of dollars through charity 
auctions, special releases and events centered on the Fuente 
Fuente OpusX alone. All the proceeds get funneled directly 
to his charity—the Cigar Family Charitable Foundation. 

“T built a school. It gives these kids a chance to have a future when 
otherwise they’d be in poverty for the rest of their lives.” 

There’s no question that Fuente is sentimental about the story of his 
cigar, but along with his pride and sense of civic duty, there’s also an under- 
current of anxiety. On some level it seems that Fuente is afraid that this will 
all quickly disappear if he isn’t constantly burying himself in his work. 

“You know, I could say that I just got lucky,” says a pensive Fuente. 
“But I kept getting lucky at the right times and in the right places and 
with the right people over and over again. I don’t think it’s luck anymore. 
I think it’s something else. | think it’s my god-given mission to keep 
producing so that I can keep giving back. And my father has supported 


me the whole time. I’m eternally grateful for that.” 


We reached into our humidors at CIGAR AFICIONADO and lit up some of 
the original release Fuente Fuente OpusxX cigars that have been aging 


for two decades. To find out how they look—and how they taste— 
visit cigaraficionado.com 
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Sampling Smaller Havanas 


Cuba’s new sampler presents famous brands in an intriguing size BY GORDON MOTT 


Petit Robustos are rare vitolas for Cuban 




























cigars, and there are only two regular-production 
cigars made in such dimensions, the Hoyo de 
Monterrey Petit Robusto (which is not part of 
this set) and the Romeo y Julieta Petit Churchill, 
which is included in this special sampler. The 
Hoyo is quite good, and has consistently scored 
90 points or more in CIGAR AFICIONADO and 
Cigar Insider blind taste tests. The Romeo Petit 
Churchill hasn’t fared quite so well, scoring 
between 88 points and 91 points in four taste 
tests in our publications. 
This new Seleccién Petit Robustos first hit 
the market as a duty free shop exclusive in 2012. 
That original release totaled about 5,000 boxes 
of 10 cigars (a production run of 50,000 cigars), 
while this current release has reached 15,000 
boxes (150,000 cigars). 
hort, with a punch. Just long enough and The samplers are available from 
various sources. You can still 
find the 2012 release for 
around $220. Most markets, 
such as the United Kingdom and 


thick enough to be right for those 

moments when you desperately need a 
cigar, but don’t have enough time to finish off 
a double corona or a Churchill. Or maybe it’s 
just the perfect gift for a birthday, Hanukkah, Mexico, still haven’t received, or 
Christmas or even Father’s Day. put prices on, the 2015 release, but 
Whichever of these rationales you want to retailers in those regions expect to 
use, the new Petit Robusto sampler from Cuba’s have them in stock within the next 
tobacco monopoly is one of the most obvious signs that the couple of months. 
Cubans are listening to what a consumer wants to smoke. And, “The Petit Robusto duty free selection was 
from the initial reports, the only problem is that they haven’t made a great idea that really worked,” says Ajay Patel, who 
enough of these short, fat cigars to satisfy demand. owns a La Casa del Habano store in London. He said 


The Seleccién Petit Robustos hit retail shelves in some markets in he is glad that the Cuban cigar industry made the decision 


late June, while others, as this issue went to press, were still awaiting to put out another release that would now also be available to 
shipment. The specially designed box contains 10 cigars, two of each in traditional tobacconists. 

the following brands: Cohiba, Montecristo, Partagas, Romeo y Julieta and Along with the diminutive Cohiba Siglo I, the four-inch-long 
H. Upmann. Each cigar measures four inches long by 50 ring gauge, a Cohiba Petit Robusto is the shortest cigar ever made in the Cohiba line. 


Cuban format known as a Petit Robusto. 


for the R li Il of the ci h ked insi 
Eve MOE enn NOPC 0 JUNE Vasa CUM ie seemed aCe iaeice The 2015 version of the Habanos Seleccién Petit Robustos sampler 


showcases 10 Cuban cigars from five brands. The Cohiba features a new 
time being. cigar band, complete with a hologram to thwart counterfeiters. 


the special box are only available as part of this sampler—at least for the 


HABANOS S.A. 
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The Cohiba is also a quick way to tell if you’re 
in possession of the new version or the 2012 
version. Look at the Cohiba band; the Cohiba 
in the new box sports Cohiba’s recently rede- 
signed cigar band (see photos), which is now 
complete with a hologram of a Taino Indian 
head, which was first seen on the Cohiba 
Behike BHK series of cigars. 

Another tip-off between old version and 
new lies in the Montecristo band adorning the 
Montecristo Petit Robusto. The cigar is very 
close in size to the Petit Edmundo, but is a little 
bit shorter and slightly skinnier. The 2015 
version sports the new Montecristo band with its 
gold fleur de lis in the center. 

The other cigars in the package bear the 
current standard bands for each of their respec- 
tive brands. 

Throughout its history, the Cuban cigar 
industry has made a few multi-brand packs such 
as this one. Earlier incarnations include the 
Selecci6n Pirdmides, a box containing five 
pirdmide (or torpedo) shaped cigars that came 
out in 2003. That sampler had a Montecristo 
No. 2, Cuba’s best-known pirdmide, plus a quartet 
of cigars that—at the time—weren’t available in 
that vitola, including a Cohiba. 

The Seleccidén Robustos, which you can still 
find in certain markets, came later, packed with 
five Cuban robustos. 

Habanos has been going out of its way since 
2000 with special releases, starting that year with 
the Edicién Limitadas, an annual release of 
cigars (today, three per year) from major brands. 
These limited editions are usually produced in a 
different size than the brand’s traditional lineup 
and with a different blend than the regular 
brand—the trademark look is a darker wrapper and a secondary band of 
gold and black. The 2015 EL releases are the H. Upmann Magnum 56, 
Ramon Allones Club Allones and Hoyo de Monterrey Maravillas. 
The H. Upmann was the first of the trio to reach cigar stores, and it 
scored 88 points in Cigar Insider. 

Habanos has also been producing Regional Edition cigars since 2005, 
which usually are odd sizes atypical of a brand’s normal lineup, made for 
a specific country or region. Examples include the Edmundo Dantes 
Conde 109 and Conde 54 for Mexico, Ramon Allones Petit Belicoso for 
the United Kingdom and the Flor de Cano Siboney for Canada. 

Each of these special marketing approaches have been well-received, 
and successful. Last year, they also released two Afiejados, cigars that have 
been aged after rolling for an extra-long period of time—the Montecristo 
Churchill and the Romeo y Julieta Pryamid. Both rated well with our 





publications, and the Montecristo scored an impressive 91 points in this 
issue of the magazine. (See page 163 for details.) There is no official word 
from Habanos when the next Afiejado will be released. 

According to a Habanos spokesperson, this is not the last sampler 
coming to market. Habanos is seriously considering a similar packaging 
approach—five to 10 cigars from five different brands—but the next two 
sizes on the horizon are pyramids and robustos. 

There was no final word on which five brands, but don’t be surprised 


if a Punch takes the place of one of the five in the next lineup. 


For extensive ratings and reviews of Cuban cigars, and to keep 


abreast of all the latest changes in Havana, visit the Cuba channel at 
www.cigaraficionado.com 
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Please send all submissions to: Cicar AFiclonaDo/Moments to Remember, Worldwide Plaza, 825 Eighth Avenue, 33rd Floor, New York, NY 10019. 
Or e-mail them to: momentstoremember@mshanken.com. To order additional copies of CIGAR AFICIONADO, Call 1-800-344-0763. 





In Tampa, Florida, Carlos and Barbara Chavez commemorate their 23-year 
anniversary with one of their many shared passions—smoking fine cigars. 



















Marvin R. Shanken with singer and cigar lover Kinky Friedman, |= What wedding party is complete without celebratory cigars? Seventeen Rocky Patel The Edge 


who performed with rock drummer Corky Laing at Bay Street cigars are about to get fired up, as friends and loved ones gather ’round newlyweds Greg 
Theater in Sag Harbor, New York. Wittler and Georgia Lee Elrod for a memorable evening in Oyster Bay, New York. 





I 


Brothers Todd and Scot Fine celebrate the Fourth of July with Youlanda White, Granison Shines, Cody King, Koroun Butler and Terry Shines have a great 
Padron Serie 1926 No.g cigars in Boca Raton, Florida. night at The Blue Flame Cigar Society Sixth Annual Anniversary Bash in Scottsdale, Arizona. 
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© 2015 Ventura Cigar Company 


WARNING: Smoking Cigars Regularly Poses Risks of Cancer Of The Mouth, Throat, Larynx, And Esophagus 


Similar To Smoking Cigarettes. This Product Contains/Produces Chemicals Known To The State of California as cd = t a . ; 
To Cause Cancer And Birth Defects And Other Reproductive Harm. = cg ec Gour . \ j AJ / 
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The | ssy Easdon wedding party indulges in Hoyo de Monterrey Excaliburs, during 
matrimonial celebrations in Grand Rapids, Michigan. 
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A Lampe Berger takes less than 20 minutes to eliminate 
undesirable odors from a room, such as cooking, 
tobacco and pet smells. Its unique technology, 
invented 100 years ago by Pharmaceutical Chemist Dr. , a ~ — 
Maurice Berger, does not simply «mask» undesirable In Barrington, Illinois, Gary Korzelik nas a driving passion for cigars—and wherever he goes, 
odor molecules, rather, destroys them, leaving the people read his license plates and ask him if he’s willing to share a few premium smokes. 
air purified. Meanwhile, the room is gently scented 
with unparalleled long-lasting fragrance created by 
French master perfumers. There are 52 exquisite 
scents inspired by nature to choose from, allowing 
you to personalize your atmosphere (also available 
unscented). Lampe Berger lamps are available in 
many different styles to match any interior. Lampe 
Berger products are beyond compare. Don’t be fooled 
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Bride Kat Sapunka and groom Jeff Olson, center, bow tie, enjoy San Cristobal Revelation cigars 
with the wedding party, at Smith Barn in Peabody, Massachusetts. 
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| HERRERA ESTELI - BLENDED BY WILLY HERRERA 
SURGEON GENERAL WARNING: FROM LA GRAN FABRICA DREW ESTATE. ESTELI, NICARAGUA 


Cigars Are Not A Sate Altemative to Cigarettes. DREWESTATE.COM | FACEBOOK.COM/HERRERAESTELI 










in the 
aribbean! 


February 21st- 26th 





With premium cigars in hand, Megan and Jansen B. Johnson and longtime friend Patrick 
Brian Harlan celebrate their fourth wedding J. Allen enjoy a couple of fine cigars and beers 
anniversary in Chicago, Illinois. at Shelly’s Back Room in Washington, D.C. 
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Cigars all around for Michael Skinner and his friends on their annual trophy pike fly-fishing trip 
to northern Canada, at Mawdsley Lake Fishing Lodge in Saskatchewan. 





ea 1 < 
Set. Anthony J. Capua IV, USMC, relaxes in his Ona beautiful Sunday evening in Atlanta, 


amphibious assault vehicle with a cigar while © Georgia, Ken Cardenas enjoys drinks and fine 
training in Twentynine Palms, California. cigars with friends and family on his patio. 
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Out on the open water, Marvin Wells, Tom Higdon, Bill Thigpen, Danny Stamper, Josh Thigpen 
and Justin Thigpen enjoy great cigars while fishing for red snapper in Port St. Joe, Florida. 


Darwin Cook, Reagie Heath, Barry White, Dave Stark, Johnny Rocket and Boogie Triggs get 
together every Wednesday night in Lancaster, California, to relax and smoke fine cigars. 
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Rich Rosinski and friends John, Ben, Chris and Al indulge in drinks and cigars at the Stanford : 
tailgate party before the Notre Dame game in South Bend, Indiana. Vz aa 
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A Cave New World 


WHERE TO GO TO FIND THESE FABULOUS HOLIDAY GIFTS 


Jazzing It Up page 152 

Clockwise from left: Colibri Slice cutter, in black carbon fiber/polished chrome ($65, www.colibri. 
com); Colibri Julius lighter, in matte black/polished chrome ($125, www.colibri.com); Black Label 
Stanley lighter, in chrome velour/black matte ($29.95, www.integral-style.com); VPI Classic 
Turntable ($3,000, www.vpiindustries.com); Colibri Stealth 3 lighter, in polished chrome/matte 
black ($100, www.colibri.com); Xikar Allume tabletop lighter, in steel silver ($99.99, www.xikar. 
com); Davidoff Century humidor, in macassar palladium ($3,253, www.davidoff.com); Faber-Castell 
Snakewood collection fountain pen with platinum cap, tip and spring tip ($775, www.fabercastell. 
com); Morgenthal Frederics Puro frames ($495, www.morgenthalfrederics.com); Davidoff Double 
Blade cutter, in black lacquer ($350, www.davidoff.com); Nachtmann Aspen whiskey tumbler 
($35/set of four or $120/set of two with decanter, www.nachtmann.com); Colibri Quasar ashtray, 
in matte black ($150, www.colibri.com); Baade II cuff links, in sterling silver, black enamel and 
mother-of-pearl ($440, www.baadecufflinks.com); S.T. Dupont Slim 7 lighter, in matte black/ 
polished chrome ($185, www.st-dupont.com). 


Tools of the Trade page 154 


Clockwise from top right: Craftsman Mach Series 10-piece Open End Ratcheting Combination 
Wrench set (four sizes of 10 shown in photo, $79.99, www.craftsman.com); Craftsman Mach Series 
8-inch Adjustable Wrench ($39.99, www.craftsman.com); Craftsman Extreme Grip 3/8-inch Drive 
Ratchet ($29.99, www.craftsman.com); Wall Control metal pegboard storage system, components 
can be purchased individually or in prepackaged value kits ($19.50 to $299.99, www.wallcontrol. 
com); Craftsman Extreme Grip five-piece socket set (two sockets shown, $39.99, www.craftsman. 
com); Maine Metal Art Power hand-milled aluminum ashtray ($1,235, www.mainemetalart.com); 
FireKing SureSeal fireproof humidor, in black ($225, www.fireking.com); Gramm Works single 
cigar tube, in black/red ($24.99, www.grammworks.com); Gramm Works Stag ashtray, in gunmetal 
($40, www.grammworks.com); Xikar Allume Double lighter, in stealth ($79.99, www.xikar.com); 
Vector Viking tabletop lighter, in gunmetal satin ($75, www.vectorkgm.com); Gramm Works 
polished Churchill humidor ($95, www.grammworks.com); Fahrenheat BRH402 contractor heater 
($163.95, www.globalindustrial.com); Vector Tri-Pump tabletop lighter, in chrome satin ($130, 
www.vectorkgm.com); Vector pyramid tabletop lighter ($40, www.vectorkgm.com); Siglo Mega 
Streamliner lighter, in gunmetal ($129, www.sigloaccessory.com). 


Great Adventurers page 156 


Clockwise from top left: Leatherman Skeletool ($69.85, www.leatherman.com); Fallon Nixes Flat 
cigar case, in giraffe ($2,169, www.falloncuir.com); Saddleback large leather suitcase, in tobacco 
($1,175, www.saddlebackleather.com); World of Beretta wool felt fedora ($75, www.berettausa. 
com); Blazer Torch lighter, in black ($59.95, www.blazerproducts.com); Brizard 6 oz. flask in 
Carpathian burl ($99, www.brizardandco.com); Orvis Mirage fly reel on Orvis Helios 2 fly rod 
($425 for reel, $795 for rod, www.orvis.com); Motorola Talkabout T460 two-way radios ($89.99, 
www.motorolasolutions.com); Vertigo table lighter, in charcoal ($10.99, www.integral-style.com); 
Evolution framed beetles from Thailand, Indonesia and Tanzania display ($259, theevolutionstore. 
com); Evolution shark jaw and stand ($395, www.theevolutionstore.com); Vanderburgh One 
travel humidor, in natural tobacco ($123, www.vanderburghhumidors.com); Brizard Cayman travel 
humidor, in genuine crocodile ($950, www.brizardandco.com); Brizard tabletop lighter, 

in Carpathian burl ($160, www.brizardandco.com); Xikar Xi3 cutter, in soalted tamarind 

($99, www.xikar.com); Prometheus travel humidor, in rosewood ($295, www.prometheuskkp.com); 
Palio cigar cutter, in walnut burl ($59.95, www.paliocutters.com). 


A Sporting Chance page 158 


Clockwise from bottom right: Slingbox M2 ($200, www.slingbox.com); Lotus Orion lighter, 

in orange polish/dark gunmetal ($99.95, www.integral-style.com); Lotus Jaws Serrated cutter, 
in yellow/black ($29.95, www.integral-style.com); Xikar 5x64 Turrim lighter, in black ($79.99, 
www.xikar.com); Arccos Golf shot tracking system (three sensors of 14 shown, $299, 
www.arccosgolf.com); Colibri Monza punch cutter, in matte black/anodized blue ($39, 
www.colibri.com); Colibri Boss lighter and cutter, in metallic red/matte black ($150, 
www.colibri.com); Zino travel humidor, in blue leather ($407, www.davidoff.com); Stanley 8 oz. 
flask, in hammertone navy ($25, www.stanley-pmi.com); Stanley beer growler, in hammertone 
green ($50, www.stanley-pmi.com); Ballpark Blueprints walnut-framed blueprint of the Polo 
Grounds ($205, www.ballparkblueprints.com); Stinky box-pressed ashtray, in brushed gold 
($33.55, www.stinkycigar.com). 
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A DC. landmark for 15 years, Shelly's Back Room 1s 
a comfortable yet still elegant retreat in which to enjoy 
fine cigars and an eclectic selection of rare libations. 
Lunch, dinner, and late-night menus offer the perfect 
complement to your cigar-smoking pleasute, 


A new state-of-the-art continuous fresh air system 
has recently been installed to make your visit to 
Washington’s best cigar tavern even better! 


Shelly’s Back Room 


331 F STREET, NW WASHINGTON, DC 20004 202.737.3008 
INFOWSHELLYSBACKROUM.COM = SHELLYSBACKROOM.COM 
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Brad Wick and Dave Van Horn enjoy the links and unwind with a great smoke — Patrick Brady and Mike Marcis relax with after-dinner cigars—Patrick smoking 
at the Cobblestone Park Golf Club in Blythewood, South Carolina. a Nat Sherman, and Mike, a Baccarat, in Myrtle Beach, South Carolina. 





Courtney and Mark omibet peicbete their nedaiae day with feats and family and a host of great cigars, fmeludling pagans Serie D No. 4s, Padréns, and 
Fuente Fuente OpusX Double Coronas. They are celebrating at Courtney's Grandparents’ lake home on Lamoka Lake up in Western New York. 
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NAPA VALLEY FILM FESTIVAL 
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THE ULTIMATE FILM, 
FOOD & WINE EXPERIENCE 


PASSES ON SALE NOW! 
NAPAVALLEVFILMFEST.ORG <@ue 
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After climbing Mount Washington in Sargent’s Purchase, New Hampshire, friends John 
LaCross, Larry Ginsberg, Paul Bell and Chris Larned prepare to light up Chateau Real cigars. 


In Lake Quivira, Kansas, Kansas City Royals Fans celebrate their team’s World Series Game 2 | 6 ieluvemeraliccre meats 


win at Kauffman Stadium by lighting up premium cigars. 
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Living the dream, Dr. Abe Marcadis, Dr. Larry Fishman, William Braunig and Tom Tippens fire 
up Cohiba cigars at the Hotel Nacional in Havana, Cuba. 
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Cohibas in hand, father and son John and Mathew Dixon are ready to watch At their wedding in Madrid, Spain, Javier Martinez and Teresa Villafruela 
the action at the Valero Texas Open in San Antonio, Texas. celebrate love and cigars by sharing Romeo y Julietas with their guests. 
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Chip Moses and Linda Montgomery hit the open road for good times, a great After touring Virginia battle sites with their significant others, brothers-in-law 
cigar and a Harley ride to The Hideaway in Cave Creek, Arizona. Tom Warburton and Roger Whitmore sit back to savor drinks and fine cigars. 








With their tour guide on the “65 and Ready to Thrive: Scots, Shots and Serenity While fishing in Ontario, Canada, this group of old pals pause to enjoy a great 
Tour,” Douglas Wood and friends enjoy Cohiba Siglo Vis in Glasgow, Scotland. — smoke. From left, Mike Gray, Doug Baker, Buck DeYoung and Shell Brown. 
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Members of the Defenders National Law Enforcement Motorcycle Club smoke Brothers Larry, Glen and Fred Wells relax with cigars on a deck overlooking 
cigars with Odelma Matos, owner of La Faraona Cigars in Ybor City, Florida. Sister Bay in Door County, Wisconsin, on a short weekend vacation. 








At a Detroit Lions pregame tailgate, Shawn Goodman, Dan Ackerman, Mike Retired dentists Mike Murrah and Rick Rauktis have a great afternoon enjoying 
Smith and Hank Rohrs light up smokes in Charlotte, North Carolina. drinks with Davidoff cigars in Marathon, Florida. 
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made for you 





In a world of fast food and one-size-fits-all sensibilities, how often does something feel made especially for you? The “Made for You” 


section celebrates those items that are created with such high quality of hand workmanship and degree of customization that they 


become individual to you. In each issue, our editors will endeavor to bring you special things from anywhere on the globe, choosing 


them solely on the basis of outstanding quality. Our goal is to give you guidance on the best of everything. 


MOVEABLE FEAST—ASCOT CHANG 

Ascot Chang puts a new spin on the expression “dressing for dinner” with 
a collection of shirts, suits and sport coats inspired by the food artisans 
of upstate New York and realized in colors with names like honey, cream, 
chocolate and marsala. Holland & Sherry provides the cloth in a selection 
including moleskin, corduroy and flannel. Jackets come in two-button with 
notch lapel and one-button with peak lapel, but the Ascot Chang bespoke 
option allows customization. ascotchang.com 


SHADES OF A-WEAR-NESS—OYOBOX 

You don’t have to sport eyeglasses on the scale of an Elton John to see the 
value of this one. Anyone who has spent time searching for a missing pair 
of glasses—prescription or otherwise—will appreciate the utility of the Oyobox. 
This container is designed to keep your eyewear organized and visible in 
a handsome, glass-topped box. The See-Choose-Wear system comes in a 
variety of wood finishes and vibrant colors and stores up to eight pairs of 
spectacles. oyobox.com 


CHURCHILL ON YOUR CUFF—TMB ART METAL 

No cigar smoker in history resonates more powerfully with aficionados than 
Sir Winston Churchill, and London’s TMB Art Metal has crafted a set of cuff 
links in his image—complete with cigar. The large links make a statement on 
your cuff, and stand out at those black-tie cigar dinners. There are versions 
in aluminum (£350) and a limited-edition of 50 made from bronze (£695) 
culled from an actual 1940 Spitfire, the single-engine fighter employed so 
admirably by the Royal Air Force in defending Great Britain from the Luftwaffe. 
tmbartmetal.com 
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COOKIN’ WITH WOOD—BULLS BAY OYRO 

Sometimes when you want something done right you have to do it yourself. 
When South Carolina Lowcountry native Olive Thames wished to return to 
the tradition of cooking oysters with smoke (not propane) and the steam 
from a moist burlap sack, he built his own prototype wood-fired cooker out of 
sheet metal. It worked so well that he switched over to producing them with 
heavy-duty steel durable enough to make digging a firepit unnecessary. Now 
available as the Bulls Bay OYRO, the finished product includes a cooking 
table and pan as well as a fire box. bullsbayoysterroasts.com 


CUSTOM DECLUTTER—DRAWERDECOR 

The problem with organizing a drawer is the next time you open it everything 
scatters. DrawerDecor offers a solution: a declutter system comprising a rubber- 
ized mat and placers called divitz that stick to it. Put a tool down and secure 
it with a divitz and it won’t move. Want to reorganize? Pull the divitz up and 
start over. The name says drawer, but it could just as easily work on a tool 
bench or anywhere you want to stop things from rolling around. kamhome.com 


FLOSSING FOR HEALTH—WATERPIK 

Regular flossing is an established premise of oral health (especially for cigar 
smokers), but is also the one that’s most neglected. The Waterpik Water Flosser 
makes a flossing regiment convenient—and without the need for tooth twine. 
Add water to the large reservoir and spray away. You can adjust the pressure 
setting or put it in massage mode to enhance gum stimulation after normal 
flossing is done. It can also pause every 30 seconds to remind you to move to 
another area. It comes with five tips for customized cleaning and—especially 
good for cigar breath—a tongue cleaner. waterpik.com 
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SINGLE MALT TT bourbon barrels that have shaped the flavor of 
SCOTCH WHISKY 4\ eae 
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U.S. EXCLUSIVE CERTIFIED KOSHER 


SKILLFULLY CRAFTED. ENJOY RESPONSIBLY. GLENFIDDICH.COM 
GLENFIDDICH SINGLE MALT SCOTCH WHISKY, 43% ALC./VOL. ©2015 IMPORTED BY WILLIAM GRANT & SONS. NEW YORK, NY. 
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CARL EK BUCHERER 


FINE SWISS WATCHMAKING 


WW W.CARL-F-BUCHERER.COM 
800.395.4306 


